
 
 

115 
 

DAFTAR PUSTAKA 

 

Ajzen.I.,& Fishbein,M. (1975). Belief, Attitude, Intention, and Behavior: An 
Introducation to Theory and Research. Addison-Wesley.  

Amalia, S. N. A. (2018). Faktor-faktor yang mempengaruhi minat individu terhadap 
financial technology (fintech) syariah (Paytren) sebagai salah satu alat 
transaksi pembayaran (pendekatan Technology Acceptance Model (TAM) 
dan Theory of Planned Behavior (TPB)). Iqtishaduna, 9(1), 64-79. 

Anggraini, N. P. N., Jodi, I. W. G. A., & Putra, D. P. (2020). The Influence of 
Experiential Marketing and E-Service Quality on E- Satisfaction and 
Repurchase Intention. Journal of International Conference Proceedings, 
3(2). 

Assaker, G., & Hallak, R. (2013). Moderating effects of tourists’ novelty-seeking 
tendencies on destination image, visitor satisfaction, and short and long-
term revisit intentions. Journal of Travel Research, 52(5): 600– 613. 

Astuti, D., Y., & Albari. (2018). Pengaruh Harga Promosi Terhadap Minat 
Pembelian Ulang Pada Evaluasi Pembeli Starbucks Coffee Di Yogyakarta. 
Ultima Management Jurnal Ilmu Manajemen, 12(2). 

Baker, D. A., & Crompton, J. L. (2000). Quality, satisfaction and behavioral 
intentions. Annals of Tourism Research, 27(3), 785–804. DOI: 
https://doi.org/10.1016/ S0160-7383(99)00108-5. 

Baker, D. A., & Crompton, J. L. (2000). Quality, satisfaction, and behavioral 
intention. Annuals of Touristm Research, 27(3), 785-804. 

Baloglu, S. (2000). A path analytic model of visitation intention involving 
information sources, socio-psychological motivations, and destination 
image. Journal of Travel & Tourism Marketing, 8(3), 81–90. 
https://doi.org/10.1300/J073v08n03_ 05. 

Baloglu, S. (2000). A path analytic model of visitation intention involving 
information sources, socio-psychological motivations, and destination 
image. Journal of Travel & Tourism Marketing, 8(3), 81–90. DOI: 
https://doi.org/10.1300/J073v08n03_ 05. 

Barnes, S. J., Mattsson, J., & Sørensen, F. (2016). Remembered experiences and 
revisit intentions: A longitudinal study of safari park visitors. Tourism 
Management, 57, 286–294.  



 
 

 
 

116 

 

Battour, M. M., Battor, M. M., & Ismail, M. (2012). The mediating role of tourist 
satisfaction: A study of Muslim tourists in Malaysia. Journal of Travel & 
Tourism Marketing, 29(3), 279–297. DOI: https://doi.org/10.1080/ 
10548408.2012.666174. 

Battour, M., Ismail, M. N., Battor, M., & Awais, M. (2014). Islamic Tourism: An 
Empirical Examination of Travel Motivation and Satisfaction in Malaysia. 
Current Issues in Tourism. 

Bayih, B. E., & Singh, A. (2020). Modeling domestic tourism: motivations, 
satisfaction and tourist behavioral intentions. Heliyon, 6. DOI: 
https://doi.org/10.1016/j.heliyon.2020.e04839. 

Beard, J. G., & Ragheb, M. G. (1980). Measuring leisure satisfaction. Journal of 
Leisure Research, 12(1), 20–33. DOI: https:// 
doi.org/10.1080/00222216.1980.11969416. 

Beard, J. G., & Ragheb, M. G. (1980). Measuring leisure satisfaction. Journal of 
Leisure Research, 12(1), 20-33. 

Beerli, A., & Martín, J. D. (2004). Factors influencing destination image. Annals of 
Tourism Research, 31(3), 657–681. DOI: https:// 
doi.org/10.1016/j.annals.2004.01.010. 

Beerli, A., & Martín, J. D. (2004). Factors influencing destination image. Annals of 
Tourism Research, 31(3), 657–681. DOI: https:// 
doi.org/10.1016/j.annals.2004.01.010. 

Bigano, A., Hamilton, J. M., Lau, M., & Tol, R. S. (2007). A global database of 
domestic and international tourist number at national and subnational level. 
International Journal of Tourism Research, 9(3), 147-174. 

Bigné, J. E., Sánchez, M. I., & Sánchez, J. (2001). Tourism image, evaluation 
variables and after purchase behaviour: Interrelationship. Tourism 
Management, 22(6), 607–616. DOI: https:// doi.org/10.1016/S0261-
5177(01)00035-8. 

Bigne, J.E., Sanchez, M.I., Sanchez, J., 2001. Tourism image, evaluation variables 
and after purchase behavior: Interrelationship. Tourism Manag, 22 (6), 607–
616. 

Blau, P. M. (1964). Exchange and power in social life. John Wiley & Sons. 

BPS DIY. (2023). Perkembangan Pariwisata DIY Desember 2023. BPS DIY. 



 
 

 
 

117 

BPS Yogyakarta. (2023). Kunjungan Wisatawan Mancanegara Menurut 
Kebangsaaan Periode 2020-2023. Retrieved from 
https://yogyakarta.bps.go.id/indicator/16/325/4/kunjungan-wisatawan-
mancanegara-per-bulan-menurut-kebangsaan.html. 

BPS. (2024). Jumlah Kunjungan Wisatawan Mancanegara per Bulan Menurut 
Kebangsaan (Kunjungan). Retrieved from 
https://www.bps.go.id/id/statistics-table/2/MTQ3MCMy/jumlah-
kunjungan-wisatawan-mancanegara-per-bulan-menurut-kebangsaan.html. 

Brătucu, G., Băltescu, C., Neacșu, N., Boșcor, D., Țierean, O., & Madar, A. (2017). 
Approaching the sustainable development practices in mountain tourism in 
the Romanian Carpathians. Sustainability, 9(11), 2051. DOI: 
https://doi.org/10.3390/su9112051. 

Callarisa Fiol, L. J., Palau-Saumell, R., & Forgas-Coll, S. (2012). Urban destination 
loyalty drivers and crossnational moderator effects: The case of Barcelona. 
Tourism Management, 33(6): 1309–1320. 

Campos, A. C., Mendes, J., Valle, P. O., & Scott, N. (2016). Co-creation 
experiences: Attention and memorability. Journal of Travel & Tourism 
Marketing, 33(9), 1309–1336. 

Castro, C.B., Armario, E.M., & Ruiz, D.M. (2007). The influence of market 
heterogeneity on the relationship between a destination's image and tourists’ 
future behaviour. Tourism Management, 28(1), 175-187. DOI: 
https://doi.org/10.1016/j.tourman.2005.11.013 

Cha, S., McCleary, K. W., & Uysal, M. (1995). Travel motivations of Japanese 
overseas travelers: A factor-cluster segmentation approach. Journal of 
Travel Research, 34(1), 33–39. DOI: https://doi. 
org/10.1177/004728759503400104. 

Chang, L. L., Backman, K. F., & Huang, Y. C. (2014). Creative tourism: a 
preliminary examination of creative tourists’ motivation, experience, 
perceived value and revisit intention. International Journal of Culture, 
Tourism and Hospitality Research, 8(4): 401–419. DOI: 
https://doi.org/10.1108/IJCTHR-04-2014-0032. 

Chen, C. F., & Tsai, D. C. (2007). How destination image and evaluative factors 
affect behavioral intentions? Tourism Management, 28(4), 1115–1122. DOI: 
https://doi. org/10.1016/j.tourman.2006.07.007. 

Chen, C.-F., & Phou, S. (2013). A closer look at destination: Image, personality, 
relationship and loyalty. Tourism Management, 36: 269–278. DOI: 
https://doi.org/10.1016/j.tourman.2012.11.015. 



 
 

 
 

118 

Chen, C.F., & Tsai, D. (2007). How destination image and evaluative factors affect 
behavioral intentions? Tourism Management, 28(4), 1115-1122. DOI: 
https://doi.org/10.1016/j.tourman.2006.07.007. 

Chen, N., & Funk, D. C. (2010). Exploring destination image, experience and 
revisit intention: A comparison of sport and non-sport tourist perceptions. 
Journal of Sport & Tourism, 15(3): 239–259. 

Chia, S. K-S., Lo, M-C., Wang, Y. C., & Mohamad, A. A. (2021). Impact Of 
Destination Image On Tourist Satisfaction: The Moderating Effect Of 
Information Technology (IT). GeoJournal of Tourism and Geosites, 34(1), 
88-93. DOI: https://doi.org/10.30892/gtg.34112-623. 

Cohen, E. (1974). Who is a tourist?: A conceptual clarification1. The Sociological 
Review, 22(4), 527–555. DOI: https://doi.org/10.1111/ j.1467-
954X.1974.tb00507.x. 

Cole, S. T., & Scott, D. (2004). Examining the mediating role of experience quality 
in a model of tourist experiences. Journal of Travel and Tourism Marketing, 
16(1), 79–90. DOI: https://doi.org/10.1300/J073v16n01_08. 

Crompton, J. L. (1979). An assessment of the image of Mexico as a vacation 
destination and the influence of geographical location upon that image. 
Journal of Travel Research, 17(4), 18–23. DOI: 
https://doi.org/10.1177/00472875790170 0404. 

Crompton, J. L. (1979). An assessment of the image of Mexico as a vacation 
destination and the influence of geographical location upon that image. 
Journal of Travel Research, 17(4), 18–23. DOI: 
https://doi.org/10.1177/00472875790170 0404. 

De Nisco, A., Mainolfi, G., Marino, V., & Napolitano, M. R. (2015). Tourism 
satisfaction effect on general country image, destination image, and post-
visit intentions. Journal of Vacation Marketing, 21(4), 305–317. DOI: 
https://doi.org/10.1177/ 1356766715577502. 

Deng, Q., & Li, M. (2013). A model of event-destination image transfer. Journal of 
Travel Research, 53(1), 69–82. DOI: https://doi. 
org/10.1177/0047287513491331. 

Desiyanti, N. L., Sudja, I., Nengah, M., & Budi, L. K. (2018). Effect of service 
quality on customer satisfaction, customer delight and customer loyalty 
(Study on LPD Desa Adat Sembung and LPD Desa Adat Seseh). 
International Journal of Contemporary Research and Review, 9(03), 
20660–20668. 



 
 

 
 

119 

Devesa, M., Laguna, M., & Palacios, A. (2010). The role of motivation in visitor 
satisfaction: Empirical evidence in rural tourism. Tourism Management, 
31(4): 547–552. 

Eusébio, C., Vieira, A. L., & Lima, S. (2018). Place attachment, host– tourist 
interactions, and residents’ attitudes towards tourism development: The case 
of Boa Vista Island in Cape Verde. Journal of Sustainable Tourism, 26(6), 
890–909. 

Fakeye, P. C., & Crompton, J. L. (1991). Image Differences between Prospective, 
First-Time, and Repeat Visitors to the Lower Rio Grande Valley. Journal of 
Travel Research, 30(2): 10–16. 

Fang, M., Yodmanee, T., & Uysal, M. (2008). Measuring tourist satisfaction by 
attribute and motivation: The case of a nature-based resort. Journal of 
Vacation Marketing, 14(1), 41–56. DOI: 
https://doi.org/10.1177/1356766707084218. 

Foster, B., Saputra, J., & Grabowska, M. (2020). Communication strategy planning 
in influencing the intention to visit: An implication to marketing 
management. Polish Journal of Management Studies, 22. 

Franklin, R. J., Gabriel, M. L., & Patel, V. P. (2014). AMOS Covariance-Based 
Structural Equation Modeling (CB-SEM_. Revista Brasileira de Marketing, 
13(2), 45-55.  

Gee, C. Y., Makens, J. C., & Choy, D. J. L. (1984). The Travel Industry. Van 
Nostrand Reinhold. 

Ghezelbash, S., & Khodadadi, H. (2017). Evaluating the Impact of Promotion Price, 
Product Quality, Service Quality, Customer Satisfaction and Repeating 
Purchase Incentives (Case Study: Amiran Chain Stores). Journal of Internet 
Banking and Commerce, 22. 

Ghorbanzadeh, D., Shabbir, M. S., Mahmood, A., & Kazemi, E. (2020). 
Investigating the role of experience quality in predicting destination image, 
perceived value, satisfaction, and behavioural intentions: a case of war 
tourism. Current Issues in Toursim, 24(21), 3090-3106.  DOI: 
https://doi.org/10.1080/13683500.2020.1863924. 

Ginanjar, I. R., Hurriyati, R., Adiwibowo, L., Gaffar, V., & Saputra, J. (2019). The 
Role of Supply Chain Management Consumer Attitude as Intervening 
between Brand Images, Perceived Value and Revisiting Intention. 
International Journal of Supply Chain Management, 8(4): 901. 

Gomez-Jacinto, L., Martin-Garcia, J. S., & Bertiche-Haud’Huyze, C. (1999). A 
model of tourism experience and attitude change. Annals of Tourism 



 
 

 
 

120 

Research, 26(4), 1024–1027. DOI: https://doi.org/10.1016/ S0160-7383(99)00063-
8. 

Gong, Y., Hou, Q., Zhang, Tian, S. (2018). Discounts or Gifts? Not Just To Save 
Money. Journal Contemporary Marketing Science, 1 (1). 

Gössling, S., Peeters, P., & Scott, D. (2008). Consequences of climate policy for 
international tourist arrivals in developing countries. Third World Quarterly, 
29(5), 873–901. DOI: https://doi.org/10.1080/ 01436590802106007. 

Hair, J. F., Hult, G. T., Ringle, C. M., & Sarstedt, M. (2019). A Primer on Partial 
Least Squares Structural Equation Modelling. Sage.  

Hasibuan, R. R., & Pratiwi, A. R. (2021). Anteseden Repurchase Intention Aplikasi 
Shopee Dengan Kepuasan Sebagai Variabel Mediasi Di Kabupaten 
Banyumas. Tirtayasa Ekonomika, 16 (2). 

Hasibuan, R. R., & Pratiwi, A. R. (2021). Anteseden Repurchase Intention Aplikasi 
Shopee Dengan Kepuasan Sebagai Variabel Mediasi Di Kabupaten 
Banyumas. Jurnal Ekonomi Manajemen, 7(1). 

Hsu, C. H. C., Cai, L. A., & Li, M. (2010). Expectation, motivation, and attitude: A 
tourist behavioral model. Journal of Travel Research, 49(3), 282–296. 

Hu, Y., & Xu, S. (2021). Memorability of a previous travel experience and revisit 
intention: The three-way interaction of nostalgia, perceived disappointment 
risk and extent of change. Journal of Destination Marketing & 
Management, 20. DOI: https://doi.org/10.1016/j.jdmm.2021.100604. 

Huang, S., & Hsu, C. H. C. (2009). Effects of travel motivation, past experience, 
perceived constraint, and attitude on revisit intention. Journal of Travel 
Research, 48(1), 29–44. DOI: https://doi. org/10.1177/0047287508328793. 

Hung, W. L., Lee, Y. J., & Huang, P. H. (2016). Creative experiences, memorability 
and revisit intention in creative tourism. Current Issues in Tourism, 19(8), 
763–770. 

Hunt, H. K. (1983). Conceptualization and Measurement of Consumer Satisfaction 
and Dissatisfaction. Marketing Science Institute. 

Isa, S. M., & Ramli, L. (2014). Factors influencing tourist visitation in marine 
tourism: Lessons learned from FRI Aquarium Penang Malaysia. 
International Journal of Culture, Tourism and Hospitality Research, 8(1), 
103–117. 

Jani, D., & Han, H. (2011). Investigating the key factors affecting behavioral 
intentions: evidence from a fullservice restaurant setting. International 
Journal of Contemporary Hospitality Management, 23(7): 1000–1018. 



 
 

 
 

121 

Jogja, M., & Widowati, R. (2023). Pengaruh Persepsi Website Design Quality dan 
E-Service Quality terhadap E-Trust dan Repurchase Intention di Shopee. 
Journal of Ecoturism and Rural Planning, 1(1).  

Johnson, M., Herrmann, A., & Huber, F. (2006). The evolution of loyalty intentions. 
Journal of Marketing, 70(2), 122–132. 

Josephine, Utama, B. W. U., & Gunadi, W. (2023). Factors that Influencing Revisit 
Intention to Japan towards Japanese Culture Enthusiast. European Journal 
of Business and Management Research, 8(6). DOI: 
10.24018/ejbmr.2023.8.6.2126. 

Julia, P. P., & Made, W. I. (2021). The Role of Customer Satisfaction in Mediating 
the Effect of Perceived Ease-of- Use and Perceived Enjoyment on 
Repurchase Intention on Shopee Customers in Denpasar City. Eurasia: 
Economics & Business, 11(3).  

Katadata. (2023). Proporsi Kedatangan Wisatawan Mancanegara Menurut Provinsi 
Tujuan Utama di Indonesia 2023. Retrieved from 
https://databoks.katadata.co.id/pariwisata/statistik/869eb1032d1696b/ini-
daerah-sasaran-utama-yang-dikunjungi-wisatawan-mancanegara-ketika-
ke-indonesia. 

Kemenparekraf. (2023). 10 Destinasi Wisata Yogyaakrta dan Sekitarnya Siap 
Sambut ATF 2023. Retrieved from https://www.kemenparekraf.go.id/hasil-
pencarian/10-destinasi-wisata-yogyakarta-dan-sekitarnya-siap-sambut-atf-
2023. 

Khasawneh, M. S., & Alfandi, A. M. (2019). Determining behaviour intentions 
from the overall destination image and risk perception. Tourism and 
Hospitality Management, 25(2), 355–375. DOI: https://doi.org/10. 
20867/thm.25.2.6. 

Khasawneh, M. S., & Alfandi, A. M. (2019). Determining behaviour intentions 
from the overall destination image and risk perception. Tourism and 
Hospitality Management, 25(2), 355–375. DOI: https://doi.org/10. 
20867/thm.25.2.6. 

Khazami, N., & Lakner, Z. (2021). Influence of Experiential Consumption and 
Social Environment of Local Tourists on the Intention to Revisit Tunisian 
Guesthouses: Mediating Role of Involvement in the Experience. 
Sustainability, 13. 

Kim, C., & Lee, S. (2000). Understanding the cultural differences in tourism 
motivation between Anglo-American and Japanese tourist. Journal of 
Travel & Tourism Marketing, 9(1/2), 153-70. 



 
 

 
 

122 

Kim, J. H., & Ritchie, J. B. (2014). Cross-cultural validation of a memorable 
tourism experience scale (MTES). Journal of Travel Research, 53(3), 323–
335. 

Kim, J. H., Ritchie, J. B., & McCormick, B. (2012). Development of a scale to 
measure memorable tourism experiences. Journal of Travel Research, 
51(1), 12–25. 

Kotler, P., & Keller, K. L.  (2016). Marketing Management. New Jersey: Prentice 
Hall. 

Kozak, M., & Rimmington, M. (2000). Tourist satisfaction with Mallorca, Spain, 
as an off- season holiday destination. Journal of Travel Research, 38(3): 
260–269. 

Kumari, M., & Singh, V. (2018). Repurchase intention prediction system. Procedia 
computer science, 132, 371–376. 

Lam, T., & Hsu, C. H. (2006). Predicting behavioral intention of choosing a travel 
destination. Tourism Management, 27(4): 589–599. 

Lee, C. K., Lee, Y. K., & Lee, B. K. (2005). Korea’s destination image formed by 
the 2002 World Cup. Annals of Tourism Research, 32(4), 839–858. DOI: 
https://doi.org/10.1016/j.annals.2004.11.006. 

Lee, J. C., Cui, Y. G., Kim, J., Seo, Y., & Chon, H. (2020). Photo Taking Paradox: 
Contrasting Effects of Photo Taking on Travel Satisfaction and Revisit 
Intention. Journal of Travel Research, 1-13. DOI: 
10.1177/0047287520912334. 

Lee, T. H. (2009). A structural model to examine how destination image, attitude, 
and motivation affect the future behavior of tourist. Leisure, 31(3), 215-236. 

Lee, U., & Pearce, P.L. (2003). Travel career patterns: Further conceptual 
adjustment of travel career ladder. Proceedings of Second Asia Pacific 
Forum for Graduate Students Research in Tourism, 65-78. 

Lehto, X. Y., O’Leary, J. T., & Morrison, A. M. (2004). The effects of prior 
experience on vacation behavior. Annals of Tourism Research, 31(4), 801–
818. DOI: https:// doi.org/10.1016/j.annals.2004.02.006. 

Lehto, X. Y., O’Leary, J. T., & Morrison, A. M. (2004). The effect of prior 
experience on vacation behavior. Annals of Tourism Research, 31(4), 801–
818. 

Li, F., Wen, J., & Ying, T. (2018). The influence of crisis on tourists’ perceived 
destination image and revisit intention: An exploratory study of Chinese 



 
 

 
 

123 

tourists to North Korea. Journal of Destination Marketing & Management, 9, 104–
111. DOI: https://doi.org/10.1016/j. jdmm.2017.11.006. 

Liang, X., & Xue, J. (2021). Mediating effect of destination image on the 
relationship between risk perception of smog and revisit intention: a case of 
Chengdu. Asia Pacific Journal of Tourism Research, 26(9), 1024-1037. 
DOI: 10.1080/10941665.2021.1941156. 

Loi, L. T. I., So, A. S. I., Lo, I. S., & Fong, L. H. N. (2017). Does the quality of 
tourist shuttles influence revisit intention through destination image and 
satisfaction? The case of Macao. Journal of Hospitality and Tourism 
Management, 32: 115–123. DOI: 
https://doi.org/10.1016/j.jhtm.2017.06.002. 

Loureiro, S. M. C., & González, F. J. M. (2008). The Importance of Quality, 
Satisfaction, Trust, and Image in Relation to Rural Tourist Loyalty. Journal 
of Travel & Tourism Marketing, 25(2): 117–136. 
DOI:https://doi.org/10.1080/10548400802402321. 

Lundberg, D. E. (1972). Why tourists travel. Cornell Hotel and Restaurant 
Administration Quarterly, 12(4), 64–70. DOI: https://doi. 
org/10.1177/001088047201200413/ASSET/001088047201200413. 
FP.PNG_V03. 

Marschall, S. (2014). Tourism and remembrance: The journey into the self and its 
past. Journal of Tourism and Cultural Change, 12(4), 335–348. 

Moon, H., & Han, H. (2018). Destination attributes influencing Chinese travelers’ 
perceptions of experience quality and intentions for island tourism: A case 
of Jeju island. Tourism Management Perspectives, 28(1), 71–82. DOI: 
https://doi.org/10. 1016/j.tmp.2018.08.002. 

Mustafidah (2016). Pengaruh motivation, perceived value, dan experience terhadap 
revisit intention pada hawai waterpark malang. Jurnal Ilmiah Mahasiswa 
Fakultas Ekonomi Dan Bisnis Universitas Brawijaya, 4(2). 

Ndonga, B. N. (2002). Peter Blau’s conception of social exchange theory: A 
critique. The Eastern Africa Journal of Humanities and Science, 20(1), 34–
56. 

Nelson, L.D., & Meyvis, T. (2008). Interrupted consumption: Disrupting adaptation 
to hedonic experience. Journal of Marketing Research, 45, 654–664. 

Nurdiansyah, A., & Widyastuti. (2022). Pengaruh Discount Terhadap Customer 
Satisfaction Dan Repurchase Intention (Studi Pada Pengguna Shopee Food). 
Sibatik Journal, 1(8). 



 
 

 
 

124 

Oliver, R.L. (1980). A cognitive model of the antecedents and consequences of 
satisfaction decisions. Journal of Marketing Research, 17(4), 460–469. 

Oppermann, M. (1995). A model of travel itineraries. Journal of Travel Research, 
33(4), 57–61. DOI: https://doi. org/10.1177/004728759503300409. 

Ostrom, E. (1990). Governing the commons: The evolution of institutions for 
collective action. Cambridge University Press. 

Otoo, F. E., Kim, S., & Choi, Y. (2020). Understanding senior tourists' preferences 
and characteristics based on their overseas travel motivation clusters. 
Journal of Travel & Tourism Marketing, 37(2), 246-257. DOI: : 
10.1080/10548408.2020.1740136. 

Park, D. B., Nunkoo, R., & Yoon, Y. (2015). Rural residents’ attitudes and the 
moderating effects of social capital. Tourism Geographies, 17(1), 112–133. 

Park, K., Lee, J., & Lee, T. J. (2016). Residents’ attitudes toward future tourism 
development in terms of community wellbeing and attachment. Asia Pacific 
Journal of Tourism Research, 22(2), 160–117. 

Pearce, P., Morrison, A. M., & Rutledge, J. L. (1998). Tourism: Bridges across 
continents. McGraw-Hill. 

Pereira, V., Gupta, J. J., & Hussain, S. (2022). Impact Of Travel Motivation On 
Tourist’s Attitude Toward Destination: Evidence Of Mediating Effect Of 
Destination Image. Journal of Hospitality & Tourism Research, 46(3). 

Pierret, F. (2010). Some Points on DOMESTIC TOURISM. UNWTO. 

Pine, B. J., & Gilmore, J. H. (2013). The experience economy: Past, present and 
future. In J. Sundbo, & F. Sørensen (Eds.), Handbook on the Experience 
Economy, 21–44. Cheltenham, UK: Edward Elgar Publishing. 
https://www.elgaronline.com/edcollchap/ 
edcoll/9781781004210/9781781004210.00007.xml. 

Prawita, D., Ambar, L., & Welsa, H. (2020). Analisis Price Discount Dan Perceived 
Usefulness Terhadap Minat Pembelian Ulang Menggunakan Fintech 
Melalui Intervening Customers Satisfaction (Studi Kasus Pada Pengguna 
Aplikasi Gopay Di Kota Yogyakarta). Jurnal Ekonomi, Bisnis Dan 
Manajemen Daulat Rakyat 4 (2). 

Prayag, G. (2009). Tourists' evaluations of destination image, satisfaction, and 
future behavioral intentions - The case of Mauritius. Journal of Travel & 
Tourism Marketing, 26(8), 836-853. DOI: 
https://doi.org/10.1080/10548400903358729. 



 
 

 
 

125 

Prayag, G. (2009). Tourists’ evaluations of destination image, satisfaction, and 
future behavioral intentions – the case of Mauritius. Journal of Travel & 
Tourism Marketing, 26(8): 836–853. 

Putri, D. M., & Susanti, A. (2023). Pengaruh E-Service Quality, Online Customer 
Rating dan Price Consciousness terhadap Repurchase Intention pada 
Shopee-Food di Kota Surakarta. Jurnal Riset Ilmu Ekonomi, 3(1).  

Putri, L. H. (2016). Faktor-Faktor yang Mempengaruhi Minat Pembelian. 
PERFORMA: Jurnal Manajemen Dan Start-up Bisnis, 1 (2). 

Qibtiyah, D., Hurruyati, R., & Hendrayati, H. (2020). The Influence of Discount on 
Repurchase Intention. Advances in Economics, Business and Management 
Research, 187. 

Qu, H., & Ping, E. W. Y. (1999). A service performance model of Hong Kong cruise 
travelers’ motivation factors and satisfaction. Tourism Management, 20(2): 
237–244. 

Ramseook-Munhurrun, P., Seebaluck, V. N., & Naidoo, P. (2015). Examining the 
Structural Relationships of Destination Image, Perceived Value, Tourist 
Satisfaction and Loyalty: Case of Mauritius. Procedia - Social and 
Behavioral Sciences, 175(230): 252–259. DOI: 
https://doi.org/10.1016/j.sbspro.2015.01.1198. 

Ranjanthran, M., & Mohammed, B. (2010). Domestic tourism: perception of 
domestic tourist on tourism products in penang island. Integrated 
Publishing Association. 

Ribeiro, M. A., Pinto, P., Silva, J. A., & Woosnam, K. M. (2017). Residents’ 
attitudes and the adoption of pro-tourism behaviours: The case of 
developing island countries. Tourism Management, 61, 523–537. 

Ritzer, G. (1983). Sociological theory. Knopf. 

Rousta, A., & Jamshidi, D. (2020). Food tourism value: Investigating the factors 
that influence tourists to revisit. Journal of Vacation Marketing, 26(1), 73–
95. DOI: https://doi.org/10.1177/1356766719858649. 

Roy, D., Dhir, M.G.M., & Ahsan, M.K. (2016). Factors affecting tourist 
satisfaction: A study in Sylhet Region. ABC Research Alert, 4(3), 9-20. DOI: 
https://doi.org/10.18034/abcra.v4i3.307. 

Ryan, C. (1995). Researching Tourist Satisfaction: Issues, Concepts, Problems. 
Routledge. 



 
 

 
 

126 

San Martín, H., Herrero, A., & García de los Salmones, M. D. M. (2019). An 
integrative model of destination brand equity and tourist satisfaction. 
Current Issues in Tourism, 22(16), 1992-2013. DOI: 
https://doi.org/10.1080/13683500.2018.1428286. 

Saufi, A., O’Brien, D., & Wilkins, H. (2014). Inhibitors to host community 
participation in sustainable tourism development in developing countries. 
Journal of Sustainable Tourism, 22(5), 801–820. DOI: https://doi.org/ 
10.1080/09669582.2013.861468. 

Scorgin, D., Holfer, R., Bolye, K., & Milon, J. W. (2010). An efficiency approach 
to choice set formation: Theory and application to recreational destination 
choice. Applied Economics, 4(18), 333–350. 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-Building 
Approach 7th Edition. Wiley.  

Shalbrenda, V., & Saktiana, G. M. (2024). E-Satisfaction Spotify Pada Gen Z 
Jakarta Memengaruhi Repurchase Intention Melalui Enjoyment, Social 
Value, Dan Ease Of Use. Jurnal Manajerial dan Kewirausahaan, 6(2).  

Shalbrenda, V., & Saktiana, G. M. (2024). E-Satisfaction Spotify Pada Gen Z 
Jakarta Memengaruhi Repurchase Intention Melalui Enjoyment, Social 
Value, Dan Ease Of Use. Jurnal Manajeman dan Kewirausahaan, 6(2).  

Sharma, P., & Nayak, J. K. (2019). Examining experience quality as the determinant 
of tourist behavior in niche tourism: an analytical approach. Journal of 
Heritage Tourism, 15(1), 76-92. DOI: 
https://doi.org/10.1080/1743873X.2019.1608212 

Sinclair-Maragh, G., Gursoy, G., & Vieregge, M. (2014). Residents׳ perceptions 
toward tourism development: A factor-cluster approach. Journal of 
Destination Marketing & Management, 4 (1), 36–45. 

Sirdeshmukh, D., Singh, J., & Sabol, B. (2002). Consumer trust, value and loyalty 
in relational exchanges. Journal of Marketing, 66: 15–37. 

Siregar, M. R., Siregar, M. I., Saputra, J., Muzammil, A., & Mihammad, Z. (2021). 
The Mediating Role of Service Quality, Tourists’ Satisfaction and 
Destination Trust in the Relationship between Destination Image and 
Tourist Revisiting Intention. Journal of Environmental Management and 
Tourism, 6(54), 1603-1616. DOI: 10.14505/jemt.v12.6(54).16. 

Song, H., & Cheung, C. (2010). Factors affecting tourist satisfaction with theatrical 
performances: A case study of the romance of the song dynasty in 
Hangzhou, China. Journal of Travel & Tourism Marketing, 27(7), 708-722. 
DOI: https://doi.org/10.1080/10548408.2010.519675. 



 
 

 
 

127 

Sonmez, S. F., & Graefe, A. R. (1998). Determining future travel behavior from 
past travel experience and perceptions of risk and safety. Journal of Travel 
Research, 37(2), 171–177. DOI: https://doi. 
org/10.1177/004728759803700209. 

Stamboulis, Y., & Skayannis, P. (2003). Innovation strategies and technology for 
experience-based tourism. Tourism Management, 24(1), 35–43. DOI: 
https://doi.org/10.1016/S0261-5177(02)00047-X. 

Stylidis, D., Biran, A., Sit, J., & Szivas, E. D. (2014). Residents’ support for tourism 
development: The role of residents’ place image and perceived tourism 
impacts. Tourism Management, 45, 260–274. 

Stylos, N., Vassiliadis, C. A., Bellou, V., & Andronikidis, A. (2016). Destination 
images, holistic images and personal normative beliefs: Predictors of 
intention to revisit a destination. Tourism Management, 53, 40–60. DOI: 
https://doi.org/10.1016/j.tourman.2015.09.006. 

Su, L., Hsu, M. K., & Swanson, S. (2017). The Effect of Tourist Relationship 
Perception on Destination Loyalty at a World Heritage Site in China: The 
Mediating Role of Overall Destination Satisfaction and Trust. Journal of 
Hospitality and Tourism Research, 41(2). DOI: 
https://doi.org/10.1177/1096348014525630. 

Suharno, & Sutarso. (2010). Marketing in Practice. Yogyakarta: Graha Ilmu. 

Sukaatmadja, I. P. G., Yasa, N. N. K., Telagawati, N. L., & Rahmayanti, P. L. (2022). 
Motivation Versus Risk: Study of Domestic Tourists Revisit Intention to 
Bali on Pandemic COVID-19. Linguistics and Culture Review, 6(5), 65-77. 
DOI: https://doi.org/10.21744/lingcure.v6nS1.1910. 

Sukmawati, F., & Garsela, I. (2016). The Effect of Return on Assets and Return on 
Equity to the Stock Price. In Proceedings of the 2016 Global Conference on 
Business, Management and Entrepreneurship, 15. 

Sutisna. (2002). Perilaku Konsumen Dan Komunikasi Pemasaran. Bandung: PT 
Remaja Rosda Karya. 

Syachrony, M. I., Hamdan, H., & Ilhamalimy, R. (2023). The Effect of E-Service 
Quality, Website Quality, Promotion, and E-Trust on Repurchase Intentions 
at E-Commerce Shopee in DKI Jakarta. BASKARA Journal of Business and 
Enterpreneurship, 5(2).  

Tavitiyaman, P., & Qu, H. (2013). Destination image and behavior intention of 
travelers to Thailand: The moderating effect of perceived risk. Journal of 
Travel & Tourism Marketing, 30(3), 169–185. DOI: https://doi.org/10.1080/ 
10548408.2013.774911. 



 
 

 
 

128 

Tavitiyaman, P., & Qu, H. (2013). Destination image and behavior intention of 
travelers to Thailand: The moderating effect of perceived risk. Journal of 
Travel & Tourism Marketing, 30(3), 169–185. DOI: https://doi.org/10.1080/ 
10548408.2013.774911. 

tourist loyalty: a case study of Chinese tourists in Korea. International Journal of 
Culture, Tourism and Hospitality Research, 10(2): 223–234. DOI: 
https://doi.org/10.1108/IJCTHR-07-2015-0080. 

Triyanti, N. I., & Effendi, U. (2017). consumer behavior: confidence relationships 
and conformity with consumtive behavior online shopping fashion products 
users instagram applications. JMB: Jurnal Manajemen dan Bisnis, 6(1). 

Tsai, C. S. (2016). Memorable tourist experiences and place attachment when 
consuming local food. International Journal of Tourism Research, 18(6), 
536–548. 

Tung, N. T., Hong, L. T., Thi, N., Khoi, V., & Thang, N. H. (2021). The molecular 
structural transformation of jackfruit seed starch in hydrogen peroxide 
oxidation condition. Journal of the Indian Chemical Society, 98(11). 

Turnbul, D. R., & Uysal, M. (1995). An exploratory study of german visitors to the 
caribbean: Push and pull motivations. Journal of Travel and Tourism 
Marketing, 4(2), 85–92. DOI: https://doi.org/10.1300/ J073v04n02_07 . 

Tysa, H. M., & Dwita, V. (2021). The Influence of Tourist Motivation and 
Destination Image on the Revisit Intention Mediated by the Satisfaction 
Variables in The Harau Valley Attractions of Lima Puluh Kota Regency. 
Advances in Economics, Business and Management Research, 222.  

UNWTO. (2016). UNWTO Tourism Highlights 2016 Edition. UNWTO. 

UNWTO. (2017). Tourism Highlights 2017 Edition. UNWTO. 

Upadhya, A., & Vij, M. (2020). Creative tourist experience: Role of destination 
management organizations. In Destination Management and Marketing: 
Breakthroughs in Research and Practice, 763-783. 

Van der Merwe, P., Slabbert, E., & Saayman, M. (2011). Travel motivations of 
tourist to selected marine destination. International Journal of Tourism 
Research, 13(5), 457–467. 

Vargas-Sánchez, A., & Porras-Bueno, N. (2011). Explaining residents’ attitudes to 
tourism: Is a universal model possible? Annals of Tourism Research, 38(2), 
460–480. 



 
 

 
 

129 

Viet, B. N., Dang, H. P., & Nguyen, H. H. (2020). Revisit intention and satisfaction: 
The role of destination image, perceived risk, and cultural contact. Cogent 
Business & Management, 7(1). DOI: 10.1080/23311975.2020.1796249. 

Villanueva-Álvaro, J. J., Mondéjar-Jiménez, J., & SáezMartínez, F. J. (2017). Rural 
tourism: Development, management and sustainability in rural 
establishments. Sustainability, 9(5), 818. DOI: https://doi. 
org/10.3390/su9050818. 

Walsh, G., Hennig-Thurau, T., Sassenberg, K., & Bornemann, D. (2010). Does 
relationship quality matter in e-services? A comparison of online and offline 
retailing. Journal of Retailing and Consumer Services, 17: 130–142. 

Wang, C., Liu, J., Wei, L., & Zhang, T. (2020). Impact of tourist experience on 
memorability and authenticity: A study of creative tourism. Journal of 
Travel & Tourism Marketing, 37(1), 48–63. 

Widyartini, A. A., & Purbawanti, D. (2019). Pengaruh Service Quality Dan Price 
Terhadap Repurchase Intention Dengan Customer Satisfaction Sebagai 
Variabel Intervening Pada Konsumen E-Commerce Elevenia.Co.Id Di Kota 
Semarang. Jurnal Ilmu Administrasi Bisnis, 8(2).  

Woosnam, K. M., Draper, J., Jiang, J., Aleshinloye, K. D., & Erul, E. (2018). 
Applying self-perception theory to explain residents’ attitudes about tourism 
development through travel histories. Tourism Management, 64, 357–368. 

Woyo, E., & Slabbert, E. (2020). Unpacking the motivations, satisfaction and 
loyalty of tourists travelling to a distressed destination. Anatolia (An 
International Journal of Tourism and Hospitality Research), 31(4), 536-
548. DOI: https://doi.org/10.1080/13032917.2020.1794919. 

Wu, H.C., Cheng, C.C., & Ai, C.H. (2018). A study of experiential quality, 
experiential value, trust, corporate reputation, experiential satisfaction and 
behavioral intentions for cruise tourists: The case of Hong Kong. Tourism 
Management, 66, 200-220. DOI: 
https://doi.org/10.1016/j.tourman.2017.12.011. 

Yoon, Y., & Uysal, M. (2005). An examination of the effects of motivation and 
satisfaction on destination loyalty: a structural model. Tourism 
Management, 26(1): 45–56. 

Yoon, Y., & Uysal, M. (2005). An examination of the effects of motivation and 
satisfaction on destination loyalty: A structural model. Tourism 
Management, 26(1), 45–56. DOI: https://doi.org/10.1016/ 
j.tourman.2003.08.016. 



 
 

 
 

130 

Yu, C. P., Huang, Y. C., Yeh, P. F., & Chao, P. F. (2017). Residents’ attitudes toward 
island tourism development in Taiwan. Island Studies Journal, 12(2), 159–
176. 

Yuwono, W., & Kristini V. (2022). Analisis Faktor-Faktor Yang Mempengaruhi 
Kepuasan Wisatawan Untuk Berkunjung Ke Kepulauan Riau. Jurnal 
Administrasi dan Manajemen, 12(4).  

Žabkar, V., Brenčič, M. M., & Dmitrović, T. (2010). Modelling perceived quality, 
visitor satisfaction and behavioural intentions at the destination level. 
Tourism Management, 31(4): 537–546. DOI: 
https://doi.org/10.1016/j.tourman.2009.06.005. 

Zaelani, A. S., & Adialita, T. (2024). Pengaruh E-Service Quality terhadap 
Repurchase Intention yang Dimediasi oleh Customer Satisfaction Pengguna 
E-Commerce Tokopedia di Kabupaten Bandung Barat, Jurnal Manajeman 
dan Sains, 9(1).  

Zeng, L., & Li, R. Y. (2021). Tourist Satisfaction, Willingness to Revisit and 
Recommend, and Mountain Kangyang Tourism Spots Sustainability: A 
Structural Equation Modelling Approach. Sustainability, 13. DOI: 
https://doi.org/ 10.3390/su131910620. 

Zhang, H., Fu, X., Cai, L. A., & Lu, L. (2014). Destination image and tourist 
loyalty: A meta-analysis. Tourism Management, 40, 213–223. DOI: 
https://doi.org/10.1016/j. tourman.2013.06.006. 


