TABLE OF CONTENTS

THESIS AGREEMENT PAGE ......c.ccooiieiniiinieiniciniceeeteee et il
ORAL EXAMINATION REPORT .......c.coueiiiiniiiint ittt iii
THESIS ORIGINALITY STATEMENT .....ccccoiiiiiiiiniiitieneneneceeceeeceie e v
ABSTRACT........ dF.... &8 S ... " E8D. ... W ..o %
MOTTO AND DEDICATION........cucitmieinieiinsenieienieeisueienesitsteneeeentsbe e seeseneenennes vii
PREFACE ... 8% - 40 . Eh. ... A . B ... viii
TABLE OF CONTENTS ..ottt ettt ettt X
LISTORTARLE™ ... & B A0 Jil . . GB.B 8 ... 3 Q... Xii
LIST,OF FIGUIRES _ @Y Sy WS, 1 01 . S W'y . o3 W Xiii
CHARTERTS..... . ST T (1) B . ... .. ... 1
INTRODUCTION ..ottt ettt sttt st sae e 1
1.1 Research Back@round..............cccoiiiiiiinieiiie e 1
1.2 Problem Formulation ..............ccccoiiiiiine et 5
1.3 Research Objectives and Benefits...........c.oocieeiiiiieciieciieiicieceeceeeee 6
1.4 WIIHNG STIUCKUTC ....e.enveeeiiiitee et ettt sbe ettt eb b eae 7
CHAPTERII.............. AN WA A AN ................ . .......... 9
LITERATURE REVIEW ...ttt 9
2.1 Theoretical Framework ...........ccccoriiiiriinieieiieiese ettt 9
2.1.1 Basic Marketing COnCePL.....c..coueruiriiriinieiiieiiee ettt 9
2.1.2 Marketing STAtEZY .......ccveveurruirririiriinieienieee it et et sbes et neeneeeenees 13
2.1.3 Real Estate INAUSITY .........cooiiiiiiiiiii e 25
2.1.4 Global Economic Challenges in the Context of the Real Estate Industry
....................................................................................................................... 31

2.2 Previous Research ..., 32
2.3 Theoretical Framework ............ccccceviiiiiiiiinininiiceeccee e 35
CHAPTER TIL ..ottt 36
RESEARCH METHODOLOGY ..ottt 36
3.1 ReSCAICH TYPE ..ottt et eeeens 36



3.2 Time and Location of the Research..........ccccccoovvvviiiiiiiiiiiiiiiieieeeeeeees 36

3.3 Data RESOUICE ....covveiiiiiieiieiienieceiteeesee sttt ettt emneens 37
3.4 Research INStruments ......c..cevveverviininieninieeeeceeceeecee e 37
3.5 Data Collecting TeChNIqUES ..........coceerrierirriieiieieeie et 38
3.6 Data Analyse TeChNIQUES c..eccuvevveeeiieeie e esie ettt 39
CHAPTERIV ... . Cm...... 0 o i, 42
RESULTS AND DISCUSSIONS ...ttt sttt et 42
4.1 History of PT Jatengland.........cccccoriiiiiieniiiniieiiiie et 42
4.2 Description of Informant.............ccoceevieiieiiiinienieics sttt 43
4.3 Research Result and DiSCUSSION .....c..cecveriieuiiiienieniiniieiiiienieeeecesie e 44

4.3.1 Marketing Strategy of PT Jatengland in Facing Global Economic

Dynamics and Industrial Park Market Challenges.................cocovevevieeciiennns 44
4.3.2 Factors Affecting the Formulation of PT Jatengland’s Marketing
Strategy........ S Wem—— 141 CS— .. ............... . 46
4.3.3 Effectiveness of PT Jatengland’s Marketing Strategy in Increasing
Ifivestor Interest::. o, St ot C..............0ooneene ..o 48
4.3.4  Research FINdings ..........c.ccccivieiiiiiniieniniesieseee e 50
4.3.5 SWOT ANALYSTS .. tiiiuieiuiiieiieiieierieeieeeteeteesteesteesseesaesnreeseesseeseeeeeseesseenseens 51
4.3.6 Strategic Implications Based on TOWS MatriX.......ccceceveverenereirienennee 54
4.3.7 SWOT Analysis as Indicator of Marketing Strategy Effectivenes........... 56
CHAPTER Vet st et en et eneesaeas 58
CONCLUSION AND RECOMMENDATION ........ccceiiiiinieniineesieneereseeeeeens 58
5.1 Conclusion...... S & NI S8 DG BB L. 8 . 58
5.2 RecOMMENAAtION . .cctirrentieeieiiitieieeiieeeecicetestteeesteeeeeeeseeeae et eneesseeneeeeas 59
5.3 LAMIEATIONS. ceutiitieiietieiiestiettetestcete ettt et ettt ettt esbe bt eaeseeeneesseeneensens 60
REFEREN@ESs .. Wwmsn . S’ ... WH SN IS B8 BN W6 S S ... 61
APPENDIX ..ottt sttt ene et st e nneenne s 64

X1



