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Dependent Variable

Encoding
Original Value  Internal Value
.00 0
1,00 1

Block 0: Beginning Block

lteration History™™¢
-2 Log Coefficients
[teration likelihood Constant
Step0 1 110,452 y LU&_U g
2 110,216 1,150
3 11[],216— . 1_,153
4 11[],516 N, 1,1?

a. Constantis included inthe model.
b. Initial -2 Log Likelihood: 110,216

c. Estimation terminated at iteration
number 4 hecause parameter estimates
changed by less than 001.

Classification Tallruhﬂ.-a'tl

Predicted

keppembelian Percentage

Ohserved a0 1,00 Caorrect
Step 0 keppembelian 00 0 24 0
1_,IEIEI 0 76 100,0
Cverall Percentage A hi i60
a. Constantis included in the model.
b. The cutvalue is 500
Variables in the Equation
E S.E. Wald df Sig. Exp(B)
Step 0 Constant 1,153 234 24,235 1 =001 3167
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Variables not in the Equationa

Score df Sig.

Step 0 Variables  pendapatan 208 1 650

harga 3,903 1 048

labelhalal 20517 1 =001

merelk 37, 7h4 1 =001

agama 1,810 1 78

a. Residual Chi-Squares are not computed because of
redundancies.
Block 1: Method = Enter
Iteration Histmr'!ira’t"c":I
-2 Log Coeflicients

[teration likelinood Constant. pendapatan harga labelhalal merek agama
Step 1 1 72,967 -3,859 ,0oo - 715 053 261 - 472
2 62,3?8 N\ tﬁ,1—22 000 -1,649 \ ,EIQS - 405 -1,012
3 55;?94 =] -7,005 ,0an -2 76T _12_4 _,494 -1,465
4 ;E:I,BET "~ -E,EU_T_ i ,Ul’iﬂ_— -ﬁu__ ,13_6— ,_526 -1,63
K _SQ,QE 5_5_49_ _,UI.';U__ -4,_8?0_ __,13T - ,EE! -1,648
] T 589,225 7 :4,5_41 ,UU-U“ -5,880 P _1 ar o ,525 -1,648
[ :59,212 E __ ,FIEI-i—_ -E,B_? _,1-3? ,52__9 -1,648
8 59,207 -2,636 Loao -7,885 137 528 -1,648
g _59,205 ],535 000 -8, 886 137 ,5;3 -1,648
10 _59,204 E 4 Eﬂ_ _-9,885 g 137 ,5_29 -1,648
11 ;5204 _BE_Ei A @i_iwﬂf:_ 37 _,;29 -1,648
12 59,204 1,365 ,oan -11,886 37 1528 -1,648
13 59,_204 2,365— & __,UK :;88—5— 137 _,529 -1,648
14 59,2& 3,365 ,00o0 -13,886 37 y 529 -1,648
15 59,204_ 4 365 ,aan -14 886 137 y 529 -1,648
16 58,204 8 5 365 L i _,EEU “-1?,8%_ \ ,13?— 529 -1,648
17 589,204 —5,365 - _UI.'JE 1 _-1-E,§86 E 529 -1,648
18 59,204 7,365 ,oan -17,886 37 529 -1,648
19 50,204 8,365 oo -18,886 137 529 -1,648
20 55,204 9365 EJU ¥ 1_9—Bi£ | ¥ 1_3T— 5248 -1,648

a. Method: Enter

b, Constantis included in the model.

c. Initial -2 Log Likelihood: 110,216

d. Estimation terminated at iteration number 20 because maximum iterations has been reached. Final

solution cannot be found.
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Omnibus Tests of Model Coefficients

Chi-square df Sig.
Step 1 Step 51,012 & =001
Block 51,012 5 =001
Model 51,012 5 =001

Model Summary

-2 Log Cox & Snell R Magelkerke R
Step likelihood Square Square
1 59 2047 400 5493

a. Estimation terminated at iteration number 20
because maximum iterations has heen reached.
Final solution cannot be found.

Hosmer and Lemeshow Test

Step Chi-square df Sig.

1 6,276 8 B16

Classification Table®

Fredicted
keppembelian Percentage
Obsenved 00 1,00 sorrect
Step 1 keppembelian 00 16 a Gl
1,00 —S——_ES_—B—EI,E
Cyerall F'ercer?age h w1 —_34_0

a. The cutvalue is 500

Variables in the Equation

B E B Wald dlf Sig. Exp(B)
Step1®  pendapatan 0an .ooa 1{94 1 222 1,000
harga -19,88ﬁ0631,496 aoa 1—,999 .aon
labelhalal 137 090 2324 1 137 1,147
merek 824 pli 27 14,863 1 =001 1,697
agama -_1,648_ _,BE‘Z _4,58_ - _1_ - 545 a2
Constant 89,365 10631496 ,aoo 1 999  11665,096

a. Mariable(s) entered on step 1: pendapatan, harga, labelhalal, merek, agama.
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