DAFTAR PUSTAKA

Ahi, A. A., Sinkovics, N., Shildibekov, Y., Sinkovics, R. R., & Mehandjiev, N.
(2022). Advanced technologies and international business: A
multidisciplinary analysis of the literature. International Business Review,
31(4), Article 101967. https://doi.org/10.1016/j.ibusrev.2021.101967

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and
Human Decision Processes, 50(2), 179-211. https://doi.org/10.1016/0749-
5978(91)90020-T

Ambler, T., & Barrow, S. (1996). The employer brand. Journal of Brand
Management, 4(3), 185-206. https://doi.org/10.1057/bm.1996.42

Backhaus, K., & Tikoo, S. (2004). Conceptualizing and researching employer
branding. Career  Development International,  9(5), 501-517.
https://doi.org/10.1108/13620430410550754

Banerjee, P., Saini, G. K., & Kalyanaram, G. (2020). The role of brands in
recruitment: Mediating role of employer brand equity. Asia Pacific Journal
of Human Resources, 58(2), 173—-196. https://doi.org/10.1111/1744-
7941.12209

Barber, A. E. (1998). Recruiting employees: Individual and organizational
perspectives. Sage Publications.

Berthon, P., Ewing, M., & Hah, L. L. (2005). Captivating company: Dimensions of
attractiveness in employer branding. International Journal of Advertising,
24(2), 151-172. https://doi.org/10.1080/02650487.2005.11072912

Cable, D. M., & DeRue, D. S. (2002). The convergent and discriminant validity of
subjective fit perceptions. Journal of Applied Psychology, 87(5), 875-884.

Carpentier, M., Van Hoye, G., Stockman, S., & Van Theemsche, B. (2019). Social
media recruitment: Communication characteristics and applicant attraction.
Frontiers in Psychology. https://doi.org/10.3389/fpsyg.2019.01669

Collins, C. J., & Stevens, C. K. (2002). The relationship between early recruitment-
related activities and the application decisions of new labor market entrants.
Journal of Applied Psychology, 87(6), 1121-1133.
https://doi.org/10.1037/0021-9010.87.6.1121

Dessler, G. (2020). Human resource management (16th ed.). Pearson Education.

Ghozali, 1., & Latan, H. (2015). Partial least squares: Konsep, teknik dan aplikasi
menggunakan program SmartPLS. Badan Penerbit Universitas Diponegoro.

93


https://doi.org/10.1016/j.ibusrev.2021.101967
https://doi.org/10.1016/0749-5978(91)90020-T
https://doi.org/10.1016/0749-5978(91)90020-T
https://doi.org/10.1057/bm.1996.42
https://doi.org/10.1108/13620430410550754
https://doi.org/10.1111/1744-7941.12209
https://doi.org/10.1111/1744-7941.12209
https://doi.org/10.1080/02650487.2005.11072912
https://doi.org/10.3389/fpsyg.2019.01669
https://doi.org/10.1037/0021-9010.87.6.1121

94

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2019). 4 primer on partial
least squares structural equation modeling (PLS-SEM) (2nd ed.). Sage
Publications.

Highhouse, S., Lievens, F., & Sinar, E. F. (2003). Measuring attraction to
organizations. Educational and Psychological Measurement, 63(6), 986—
1001. https://doi.org/10.1177/0013164403258403

Kaur, P., & Sharma, S. (2021). Employer branding and intention to apply: The role
of organizational attractiveness. Journal of Organizational Effectiveness:
People and Performance.

Khan, A. (2024). Exploring the impact of employer branding on intention towards
job application: The mediating role of social media. /nternational Journal
of Human Resource Studies.

Kietzmann, J. H., Hermkens, K., McCarthy, I. P., & Silvestre, B. S. (2019). Social
media? Get serious! Business Horizons, 54(3), 241-251.

Kristof-Brown, A. L., Zimmerman, R. D., & Johnson, E. C. (2005). Consequences
of individuals’ fit at work: A meta-analysis of person—job, person—
organization, person—group, and person—supervisor fit. Personnel
Psychology, 58(2), 281-342.

Laila, R., & Khan, M. (2024). The influence of employer branding and social media
on Generation Z’s job application intentions. Journal of Business Research.

Lievens, F., & Chapman, D. (2019). Recruitment and employer branding. Annual
Review of Organizational Psychology and Organizational Behavior, 6,383—
407.

Lievens, F., & Highhouse, S. (2003). The relation of instrumental and symbolic
attributes to a company’s attractiveness as an employer. Personnel
Psychology, 56(1), 75-102.

McDonnell, A., Collings, D. G., Mellahi, K., & Schuler, R. (2019). Talent
management: A systematic review and future prospects. Human Resource
Management Review, 29(1), Article 100687.

Minchington, B. (2010). Employer brand leadership: A global perspective.
Collective Learning Australia.

Mosley, R. (2014). Employer brand management: Practical lessons from the
world's leading employers. John Wiley & Sons.

Nikolaou, I. (2021). Social media in employee recruitment: A systematic review.
International Journal of Selection and Assessment, 29(1), 1-10.



95

Robbins, S. P., & Judge, T. A. (2017). Organizational behavior (17th ed.). Pearson
Education.

Safitri, R., & Novianti, K. R. (2024). Employer branding, company reputation, and
organizational attractiveness. J-MACC: Journal of Management and
Accounting, 7(1).

Sari, D. P., & Nugroho, A. (2020). Peran sumber daya manusia dalam organisasi
modern. Jurnal Manajemen Sumber Daya Manusia.

Sivertzen, A. M., Nilsen, E. R., & Olafsen, A. H. (2013). Employer branding:
Employer attractiveness and the use of social media. Journal of Product &
Brand Management, 22(7), 473-483. https://doi.org/10.1108/JPBM-11-
2013-0395

Sugiyono. (2022). Metode penelitian kuantitatif, kualitatif, dan R&D. Alfabeta.

Theurer, C. P., Tumasjan, A., Welpe, I. M., & Lievens, F. (2018). Employer
branding: A brand equity-based literature review and research agenda.
Human Resource Management Review, 28(1), 155-179.

Van Hoye, G., & Lievens, F. (2009). Tapping the grapevine: A closer look at word-
of-mouth as a recruitment source. Journal of Applied Psychology, 94(2),
341-352. https://doi.org/10.1037/a0013359

Van Hoye, G., & Saks, A. M. (2011). The instrumental-symbolic framework:
Organisational image and attractiveness. Human Resource Management
Journal, 21(4), 343-360. https://doi.org/10.1111/j.1748-8583.2011.00172.x

Van Hoye, G., Basuil, D.,; & Lievens, F. (2020). Social media as a recruitment tool:
Effects on job seekers’ perceptions and intentions. Journal of Vocational
Behavior, 117, Article 103342.

Yukl, G. (2013). Leadership in organizations (8th ed.). Pearson Education.

Sari, D. P, & Nugroho, A. (2020). Peran sumber daya manusia dalam organisasi
modern. Jurnal Manajemen Sumber Daya Manusia.

Sivertzen, A. M., Nilsen, E. R., & Olafsen, A. H. (2013). Employer branding:
Employer attractiveness and the use of social media. Journal of Product &
Brand Management, 22(7), 473-483.

Sugiyono. (2022). Metode penelitian kuantitatif, kualitatif, dan R&D. Alfabeta.

Theurer, C. P.,, Tumasjan, A., Welpe, I. M., & Lievens, F. (2018). Employer
branding: A brand equity-based literature review and research agenda.
Human Resource Management Review, 28(1), 155-179.



96

Van Hoye, G., & Lievens, F. (2009). Tapping the grapevine: A closer look at word-
of-mouth as a recruitment source. Journal of Applied Psychology, 94(2),
341-352.

Van Hoye, G., & Saks, A. M. (2011). The instrumental-symbolic framework:
Organisational image and attractiveness. Human Resource Management
Journal, 21(4), 343-360.

Van Hoye, G., Basuil, D., & Lievens, F. (2020). Social media as a recruitment tool:
Effects on job seekers’ perceptions and intentions. Journal of Vocational
Behavior, 117, 103342.

Yukl, G. (2013). Leadership in organizations (8th ed.). Pearson Education.



	DAFTAR PUSTAKA

