DAFTAR PUSTAKA

Bolander, W., Satornino, C., Hughes, D. E., Ferris, G. R., & Eppes, F. (2015).
Social Networks within Sales Organizations: Their Development and
Importance for Salesperson Performance.

Burgelman, R. A. (1983). CORPORATE ENTREPRENEURSHIP AND
STRATEGIC MANAGEMENT: INSIGHTS FROM A PROCESS STUDY.
Management Science, 29(12), 1349-1364.
https://doi.org/10.1287/mnsc.29.12.1349

CLAES FORNELL AND DAVID F. LARCKER* Evaluating Structural Equation
Models with Unobservable Variables and Measurement Error. (n.d.).

de Jong 2011. (n.d.).

Dess, G. G., Lumpkin, G. T., & Covin, J. G. (1997a). ENTREPRENEURIAL
STRATEGY MAKING AND FIRM PERFORMANCE: TESTS OF
CONTINGENCY AND CONFIGURATIONAL MODELS. In Strategic
Management Journal (Vol. 18).

Dess, G. G., Lumpkin, G. T., & Covin, J. G. (1997b). ENTREPRENEURIAL
STRATEGY MAKING AND FIRM PERFORMANCE: TESTS OF
CONTINGENCY AND CONFIGURATIONAL MODELS. In Strategic
Management Journal (Vol. 18).

Environment, E., Kuratko, D. F., Montagno, R. V, & Hornsby, J. S. (1990a).
Developing an Intrapreneurial Assessment Instrument for an Effective

Corporate. In Source: Strategic Management Journal (Vol. 11).

95



96

http://www.jstor.orgURL:http://www.jstor.org/stable/2486669http://www.jst
or.org/stable/24866697seq=1&cid=pdf-reference#references tab contents

Environment, E., Kuratko, D. F., Montagno, R. V, & Hornsby, J. S. (1990b).
Developing an Intrapreneurial Assessment Instrument for an Effective
Corporate. In Source: Strategic Management Journal (Vol. 11).
http://www.jstor.orgURL:http://www.jstor.org/stable/2486669http://www.jst
or.org/stable/2486669?seq=1&cid=pdf-reference#references tab contents

Evans, K. R., Landry, T. D., Li, P.-C., & Zou, S. (2007). How sales controls affect
job-related outcomes: the role of organizational sales-related psychological
climate perceptions. Journal of the Academy of Marketing Science, 35(3),
445-459. https://doi.org/10.1007/s11747-007-0033-5

Evans, K. R., McFarland, R. G., Dietz, B., & Jaramillo, F. (2012). Advancing sales
performance research: A focus on five underresearched topic areas. Journal of
Personal  Selling  and  Sales =~ Management, 32(1), 89-105.
https://doi.org/10.2753/PSS0885-3134320108

Ferdinand, A. T., & Wahyuningsih, W. (2018). Salespeople’s innovativeness: A
driver of sales performance. Management and Marketing, 13(2), 966-984.
https://doi.org/10.2478/mmcks-2018-0016

Floyd, S. W. ., & Wooldridge, Bill. (2017). Handbook of middle management
strategy process research. Edward Elgar Publishing.

Gonzalez, G. R., Claro, D. P., & Palmatier, R. W. (2014). Synergistic Effects of
Relationship Managers’ Social Networks on Sales Performance. Journal of

Marketing, 78, 1547-7185.



97

Goodale, J. C., Kuratko, D. F., Hornsby, J. S., & Covin, J. G. (2011). Operations
management and corporate entrepreneurship: The moderating effect of
operations control on the antecedents of corporate entrepreneurial activity in
relation to innovation performance. Journal of Operations Management,
29(1-2), 116-127. https://doi.org/10.1016/j.jom.2010.07.005

Groza, M. D., Locander, D. A., & Howlett, C. H. (2016). Linking thinking styles to
sales performance: The importance of creativity and subjective knowledge.
Journal of Business Research, 69(10), 4185-4193.
https://doi.org/10.1016/j.jbusres.2016.03.006

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how
to report the results of PLS-SEM. In European Business Review (Vol. 31, Issue
1, pp. 2-24). Emerald Group Publishing Ltd. https://doi.org/10.1108/EBR-11-
2018-0203

Hart, S. L., Banbury, K., Denison, D., Dutton, J., Fiegenbaum, A., & Schneider, S.
(1992). AN INTEGRATIVE FRAMEWORK FOR STRATEGY-MAKING
PROCESSES The modes. In Fredrickson & Mitchell (Vol. 17, Issue 2).
Wooldridge & Floyd.

Hornsby, J. S., Kuratko, D. F., Holt, D. T., & Wales, W. J. (2013). Assessing a
measurement of organizational preparedness for corporate entrepreneurship.
Journal of Product Innovation Management, 30(5), 937-955.
https://doi.org/10.1111/jpim.12038

Hornsby, J. S., Kuratko, D. F., Shepherd, D. A., & Bott, J. P. (2009). Managers’

corporate entrepreneurial actions: Examining perception and position. Journal



98

of Business Venturing, 24(3), 236-247.
https://doi.org/10.1016/j.jbusvent.2008.03.002

Hornsby, J. S., Kuratko, D. F., & Zahra, S. A. (n.d.-a). Middle managers’
perception of the internal environment for corporate entrepreneurship:
assessing a measurement scale.

Hornsby, J. S., Kuratko, D. F., & Zahra, S. A. (n.d.-b). Middle managers’
perception of the internal environment for corporate entrepreneurship:
assessing a measurement scale.

Ireland, R. D., Covin, J. G., & Kuratko, D. F. (2009). Conceptualizing Corporate
Entrepreneurship Strategy.

Ireland, R. D., Kuratko, D. F., & Morris, M. H. (2006). A health audit for corporate
entrepreneurship: Innovation at all levels: Part I. In Journal of Business
Strategy (Vol. 27, Issue 1, pp- 10-17).
https://doi.org/10.1108/02756660610640137

Jones, E., Chonko, L., Rangarajan, D., & Roberts, J. (2007). The role of overload
on job attitudes, turnover intentions, and salesperson performance. Journal of
Business Research, 60(7), 663—-671.
https://doi.org/10.1016/j.jbusres.2007.02.014

Kim, J. Y., & Park, M. J. (2021). Investigation of critical factors on corporate
entrepreneurship: Rethinking the organization culture. Journal of
Entrepreneurship in Emerging Economies, 13(1), 1-25.

https://doi.org/10.1108/JEEE-11-2019-0175



99

Kuratko, D. F. (2009). The entrepreneurial imperative of the 21st century. In
Business Horizons (Vol. 52, Issue 5, pp. 421-428). Elsevier Ltd.
https://doi.org/10.1016/j.bushor.2009.04.006

Kuratko, D. F., Hornsby, J. S., & Covin, J. G. (2014). Diagnosing a firm’s internal
environment for corporate entrepreneurship. Business Horizons, 57(1), 37-47.
https://doi.org/10.1016/j.bushor.2013.08.009

Kuratko, D. F., Hornsby, J. S., & McKelvie, A. (2023). Entrepreneurial mindset in
corporate entrepreneurship: Forms, impediments, and actions for research.
Journal  of Small  Business  Management, 61(1), 132-154.
https://doi.org/10.1080/00472778.2021.1907585

Lumpkin, G. T., Cogliser, C. C., & Schneider, D. R. (2009a). Understanding and
Measuring Autonomy: An Entrepreneurial Orientation Perspective.

Lumpkin, G. T., Cogliser, C. C., & Schneider, D. R. (2009b). Understanding and
Measuring Autonomy: An Entrepreneurial Orientation Perspective.

Lumpkin, G. T., Cogliser, C. C., & Schneider, D. R. (2009¢). Understanding and
Measuring Autonomy: An Entrepreneurial Orientation Perspective.

Lumpkin, G. T., & Dess, G. G. (2006a). The Effect of “Simplicity” on the Strategy-
Performance Relationship: A Note*.

Lumpkin, G. T., & Dess, G. G. (2006b). The Effect of “Simplicity” on the Strategy-
Performance Relationship: A Note*.

Lumpkin, G. T., & Dess, G. G. (2006c). The Effect of “Simplicity” on the Strategy-

Performance Relationship: A Note*.



100

Lumpkin, G. T., & Dess, G. G. (2006d). The Effect of “Simplicity” on the Strategy-
Performance Relationship: A Note*.

Lumpkin, T., & Dess, G. G. (1995a). SIIVfPLICITY AS A STRATEGY-MAKING
PROCESS: THE EFFECTS OF STAGE OF ORGANIZATIONAL
DEVELOPME>JT AND ENVIRONMENT ON PERFORMANCE. In *
Academy nf Managament laurnal (Vol. 38, Issue 5).

Lumpkin, T., & Dess, G. G. (1995b). SIIVfPLICITY AS A STRATEGY-MAKING
PROCESS: THE EFFECTS OF STAGE OF ORGANIZATIONAL
DEVELOPME>JT AND ENVIRONMENT ON PERFORMANCE. In *
Academy nf Managament laurnal (Vol. 38, Issue 5).

Lumpkin, T., & Dess, G. G. (1995¢). SIIVfPLICITY AS A STRATEGY-MAKING
PROCESS: THE EFFECTS OF STAGE OF ORGANIZATIONAL
DEVELOPME>JT AND ENVIRONMENT ON PERFORMANCE. In *
Academy nf Managament laurnal (Vol. 38, Issue 5).

Luthans, F., Norman, S. M., Avolio, B. J., & Avey, J. B. (2008). The mediating role
of psychological capital in the supportive organizational climate - Employee
performance relationship. Journal of Organizational Behavior, 29(2), 219—
238. https://doi.org/10.1002/j0b.507

Martins, E. C., & Terblanche, F. (2003). Building organisational culture that
stimulates creativity and innovation. In European Journal of Innovation
Management (Vol. 6, Issue 1, pp- 64-74).

https://doi.org/10.1108/14601060310456337



101

Matthews, R. S., Chalmers, D. M., & Fraser, S. S. (2018). The intersection of
entrepreneurship and selling: An interdisciplinary review, framework, and
future research agenda. Journal of Business Venturing, 33(6), 691-719.
https://doi.org/10.1016/j.jbusvent.2018.04.008

Miao, C. F., & Wang, G. (2016). The differential effects of functional vis-a-vis
relational customer orientation on salesperson creativity. Journal of Business
Research, 69(12), 6021-6030. https://doi.org/10.1016/j.jbusres.2016.05.017

Miller, D. (1993). The Academy of Management Review (Vol. 18, Issue 1).

Morris, M. H., Avila, R., & Teeple, E. (1990). Sales management as an
entrepreneurial activity. Journal of Personal Selling and Sales Management,
10(2), 1-15. https://doi.org/10.1080/08853134.1990.10753819

Morris, M. H., Chris, J., & Kuratko, D. F. (n.d.). CORPORATE
ENTREPRENEURSHIP AND INNOVATION Entrepreneurial Development
within Organizations Second Edition.

New Frontiers in Open Innovation. (2014). In New Frontiers in Open Innovation.
Oxford University Press.
https://doi.org/10.1093/acprof:0s0/9780199682461.001.0001

Plouffe, C. R., Bolander, W., Cote, J. A., & Hochstein, B. (2015). Does the
Customer Matter Most? Exploring Strategic Frontline Employees’ Influence
of Customers, the Internal Business Team, and External Business Partners.

Plouffe, C. R., Sridharan, S., & Barclay, D. W. (2010). Exploratory navigation and
salesperson performance: Investigating selected antecedents and boundary

conditions in high-technology and financial services contexts. Industrial



102

Marketing Management, 39(4), 538-550.
https://doi.org/10.1016/j.indmarman.2009.02.003

Sproul, C., Cox, K., & Ross, A. (2019). Entrepreneurial actions: implications for
firm performance. Journal of Small Business and Enterprise Development,
26(5), 706—725. https://doi.org/10.1108/JSBED-08-2018-0258

Sujan, H. (1999). Optimism and street-smarts: Identifying and improving
salesperson intelligence. Journal of Personal Selling and Sales Management,
19(3), 17-33. https://doi.org/10.1080/08853134.1999.10754179

Suvonova, H., Lee, J. yeon, & Park, T. (2019). Organizational preparedness for
corporate entrepreneurship and psychological capital: does the managerial
level matter? Asian Journal of Technology Innovation, 27(3), 359-376.
https://doi.org/10.1080/19761597.2019.1679025

The Role of Entrepreneurial Orientation in Stimulating Effective Corporate
Entrepreneurship. (n.d.).

Urbano, L., Perrone, G., & Romano, S. Pietro. (2022). Reinforced WAVSEP: a
Benchmarking Platform for Web Application Vulnerability Scanners.
International Conference on Electrical, Computer, and Energy Technologies,
ICECET 2022. https://doi.org/10.1109/ICECET55527.2022.9872956

Verbeke, W., Dietz, B., & Verwaal, E. (2010). Drivers of sales performance: A
contemporary meta-analysis. Have salespeople become knowledge brokers?
Journal of the Academy of Marketing Science, 38(3), 407-428.

https://doi.org/10.1007/s11747-010-0211-8



103

Wang, G., & Miao, C. F. (2015). Effects of sales force market orientation on
creativity, innovation implementation, and sales performance. Journal of
Business Research, 68(11), 2374-2382.
https://doi.org/10.1016/].jbusres.2015.03.041

Zahra, S. A., Brazier, M., Covin, J., Heitman, E., Schulte, W. D., & Zahra, P. H.
(n.d.). ENVIRONMENT, CORPORATE ENTREPRENEURSHIP, AND
FINANCIAL PERFORMANCE: A TAXONOMIC APPROACH. In Journal

of Business Venturing (Vol. 8).



