DAFTAR ISI

PERSETUJUAN SKRIPSI ...ttt i
PENGESAHAAN KELULUSAN UJIAN ..o i
PERNYATAAN ORISINALITAS SKRIPSI ........ccciiiiiinieesese e iv
MOTTO DAN PERSEMBAHAN ......c.oiiiiiiaiie ittt %
ABSTRACT ... ... .o R X " W .o, viii
ABSTRAK ... 4. . 2. N~ d s ... .. 04068 . W ... IX
KATAPENGANTAR ..cooiii ittt staeaasass e saesaessestestaeseessessnatessessessessensens X
DAFTARLEF....».. QY. . A . ... YO W ... Xil
DAFTARSFABERE #........ 485 " S " ... % g7 W Xiv
DAFTAR GAMBAR ..ottt ettt et sbe bbb entesesseabe e ene e XV
DAFTAR LAMPIRAN. ..ottt ettt et abe s tanaeses e ae e anasntane e eneanaeseens XVi
BAB | PENDAHULUAN ....ooitiiee it et sne e sbe e asiba e esbessesbasnesnens 1
1.1 Latar Belakang Masalah............ccocuieiiiiiiniie i i 1
1.2 RUMUSAN IMASAIAN ..ottt sh st bt nnaneas 12
1.3 Tujuan dan Kegunaan Penelitian............ccoueiiiiimimninneienenc i 13
1.3.1Tujuan PENEHLIAN.............cccviiieeii et it sae ettt srnenee s 13
1.3.2 Kegunaan Penelitian................ooiiiiueiiieneiiese s 14
1.4 Sistematika PeNUIISAN.....c.cccviviiiiieiiie it 16
BAB Il TELAAH PUSTAKA ... .ottt ste et nne e 18
2.1 LANAASAN TROM wevverteieireiiiiensiaitereeseeee e stessesbssnesrmnseeneeneeseessessessessansenss 18
2.1.1 Hyper-personalized Fashion Retailing ..........cccccoovoeiiiinenciiiennnnn 18
2.1.2 Perilaku Adaptif Konsumen (Consumer Adaptive Behavior)............ 20
2.1.3 Re-patronage INtENTION .......cceiriiiriareeiieenieste st sre e 23
2.1.4  MOtIVasi KONSUMEN .....oiueiveiiiiiiiiiiiaienieniesesiesiesieeseeeeeeseesne e ssesseens 25
2.1.5 Self-Determination TREOMY ......cccccoviiiiiiiiiieieeeeee st 32
2.1.6 Social Comparison Theory (Teori Perbandingan Sosial)................... 34
2.2 Penelitian Terdahulu.......ccc..ooeiiiiiieiiie e 37
2.3 Hubungan antar Variabel yang Diteliti..............ccoooviviiiiciieiece e, 42
2.4 Kerangka PemIKIran ...........ocoiiiiiiiiiieie st 45
2.5  Perumusan HIPOtESIS ......ccuiiiiiiaiuiiiisiieaieaeeseeseseeseesee e sreesseenessnesnas 46
2.5.1 Hubungan Social Motivations terhadap Consumer Adaptive Behavior
toward Hyper-personalized Fashion Retailing ...........cccoooveiieiiivininnenn, 46
2.5.2 Hubungan Hedonic Motivations terhadap Consumer Adaptive Behavior
toward Hyper-personalized Fashion Reatiling ............cccooevveiiiieieciecn, 47
2.5.3 Hubungan Utilitarian Motivations terhadap Consumer Adaptive
Behavior toward Hyper-personalized Fashion Retailing...........c..ccccoeeveenns 47
2.5.4 Hubungan Consumer Adaptive Behavior terhadap Consumer Re-
Patronage Intentions toward Hyper-personalized Fashion Retailing ........... 48

Xii



2.5.5 Peran Consumer Adaptive Behavior dalam Memediasi Pengaruh
Consumer Motivations terhadap Re-patronage intention pada Hyper-

personalized Fashion Retailing ...........ccccooeieiiiiniiee 49
BAB 111 METODE PENELITIAN. .....ciititiiiieeee e 51
3.1  Variabel Penelitian dan Definisi Operasional Variabel........................ 51
3.1.1  Variabel Peneltian..........ccoocoiiiiiiiiiieiiiie e 51
3.1.2  Definisi OPErasional.....c.....c.ooiiiaiieieiienis st 52

3.2 Populasi dan SamPpel ........ccveiiiiiie i 55
3.3 Jenis dan SUMDEr DAt ..........ccvuevererieiiienieesiee it seesiaesie e 57
3.4  Metode Pengumpulan Data.......ccccceeeivreieiiiiieneiiie st 58
3.5 Meiitle ABlisias...... . A ... L8 . W............... 59
3.5.1 Measurement Model........cccooiiiiniiiiiniii s 60
3.5.2  Structural Model........ccocooiiiiiieiie i 61
3.5.3 Alasan Menggunakan Partial Least Square (PLS) ......cccceeoviiininnnne 61
BAB IV HASIL PENELITIAN DAN PEMBAHASAN ........cccciiininiiiiiennen, 63
4.1  Gambaran Umum Objek Penelitian ...........ccocoiiiiniiiniis i 63
4.1.1  Gambaran Umum Objek Penelitian .........cccccoeveeienieeiiesiiiiieesesnean, 63
4.1.2  Gambaran Umum RESPONTEN .......c.ccviiiiriiiiriisiieieees it 64
4.1.3 Deskripsi Variabel Penelitian .............cccovrviiiiiinie e 69

4280 Analisis BEEERSN......... [BN........ SV S ... .H.. 71
4.2.1 Evaluasi OUter MOGEL.........ccoeriiiiiiieeiinnninnae e s 71
4.2.2 Evaluasi Inner Model ..o 81
42.3 Uji Hipotesise. L. S & AR B e 87

4.3 INterpretasi HaSil .......c....ooiei it 92
4.3.1 Pengaruh Motivasi Hedonis terhadap Perilaku Adaptif Konsumen.. 93
4.3.2 Pengaruh Motivasi Sosial terhadap Perilaku Adaptif Konsumen...... 94
4.3.3 Pengaruh Motivasi Utilitarian terhadap Perilaku Adaptif Konsumen94
4.3.4 Pengaruh Perilaku Adaptif Konsumen terhadap Niat Beli Ulang...... 95
BAB V PENUTUP ..ottt ste sttt sne e aneene e 96
5.1 KESIMPUIAN.....cciiiiiiiccit et 96
5.2 KeteNgatasan % A B & . 8- A Aile...... . ... 99
5.3 IMPIIKAST TEOFITIS cvviviiie ettt 100
54 IMmplikasi Man@jerial.............coocoviiiiiiiiie it 101
5.5  Agenda Penelitian Selanjutnya.........ccccooveiiiieiicce e 103
DAFTARPUSTAKA ..ottt reanes 104
LAMPIRASE.. .. B 0. B B B . . ... 109

Xiii



