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ABSTRACT 

This study aims to examine the effect of corporate social responsibility on 

earnings management, with accounting conservatism as a mediating variable and 

corporate governance as a moderating variable, in non-financial companies listed 

on the Indonesia Stock Exchange during the 2021–2024 period. Corporate social 

responsibility is measured using the Bloomberg Environmental Disclosure Score 

and Bloomberg Social Disclosure Score, earnings management is measured using 

the absolute value of discretionary accruals, accounting conservatism is measured 

using the Givoly and Hayn model, and corporate governance is measured using the 

Bloomberg Governance Score. The research sample was selected using purposive 

sampling, resulting in 505 observations. The data were analyzed using Partial Least 

Square-Structural Equation Modelling (PLS-SEM) with SmartPLS 3. 

The results show that corporate social responsibility has a negative and 

significant effect on earnings management. However, corporate social 

responsibility does not have a significant effect on accounting conservatism, and 

accounting conservatism does not have a significant effect on earnings 

management. Furthermore, corporate governance is proven to moderate the 

relationship between accounting conservatism and earnings management. 

Meanwhile, accounting conservatism is unable to mediate the effect of corporate 

social responsibility on earnings management. These findings indicate that 

corporate social responsibility disclosure directly contributes to reducing earnings 

management practices, but not through accounting conservatism as a mediating 

mechanism. 
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