DAFTAR PUSTAKA

Aisyah, M., Umiyati, U., & Apriansyah, R. (2017). Pengaruh Kualitas Pelayanan
Terhadap Keputusan Nasabah Dengan Religious Behaviour Sebagai Variabel
Moderator (Studi Kasus Pada Produk Tabungan BNI Syariah). Liquidity, 6(2), 119—
132. https://doi.org/10.32546/19.v6i2.29

Arum, D. B. S., Susana, E., Yuniriyanti, E., & Dwipasari, L. (2023). Determining factors
in customer decision-making in choosing mortgage loans. Jurnal Penelitian, 20(2),
95-106. https://doi.org/10.26905/jp.v20i2.12753

Balicka, A., & Niedbata, M. (2022). Social factors affecting consumer decisions during
purchasing furniture in Poland. Annals of WULS, Forestry and Wood Technology,
118(118), 22—34. https://doi.org/10.5604/01.3001.0015.9775

Chigbu, U. E., Atiku, S. O., & Du Plessis, C. C. (2023). The Science of Literature
Reviews: Searching, Identifying, Selecting, and Synthesising. Publications, 11(1),
2. https://doi.org/10.3390/publications11010002

Cohen, M. J. (2021). New Conceptions of Sufficient Home Size in High-Income
Countries: Are We Approaching a Sustainable Consumption Transition? Housing,
Theory and Society, 38(2), 173-203.
https://doi.org/10.1080/14036096.2020.1722218

Creswell, J. W. (2014). Research Design: Qualitative, Quantitative and Mixed Methods
Approaches. In SAGE. Thousand Oaks, CA. https://doi.org/10.5539/elt.v12n5p40

Dalbosco, F. V., Lantelme, E. M. V., & Rech, E. (2021). The influences of the type of
information on the purchase intention and performance expectation of residential
real  estate  properties. Ambiente  Construido, 21(4), 367-383.
https://doi.org/10.1590/s1678-86212021000400574

88



89

Dewi, L. C. (2020). Factors Influencing Housing Purchase Decisions of Millennial.
International Journal of Management (1JM), 11(4), 350-365.

Eny Fahrati. (2023). The Power of Social Norms: Exploring the Influence of Cultural
Factors on Economic Decision-Making. West Science Interdisciplinary Studies,
1(6), 248-257. https://doi.org/10.58812/wsis.v1i6.97

Fadli, M. R. (2021). Memahami Desain Metode Penelitian Kualitatif. Humanika, Kajian
IImiah Mata Kuliah Umum, 21(1), 33-54.

Feng, Q., Wang, Y., Chen, C., Dong, Z., & Shi, X. (2021). Effect of Homebuyer
Comment on Green Housing Purchase Intention—Mediation Role of Psychological
Distance. Frontiers in Psychology, 12. https://doi.org/10.3389/fpsyg.2021.568451

Firnanda, A. M. F., Satriya, B., & Sukowati, P. (2024). Reinventing Social Policy in
Housing Finance Policies for Low-Income Communities. International Journal of
Research in  Social Science and Humanities, 05(04), 66-90.
https://doi.org/10.47505/ijrss.2024.4.8

Hajatika, I., Hastri, E. D., & Prakoso, A. (2024). Transformation of Values in Social
Preferences: The Impact of Legal Rules on Changes in Social Norms in Society.
Res Judicata Law Review, 1(1), 20-32.

Hassan, M. M., Ahmad, N., & Hashim, A. H. (2021). Factors Influencing Housing
Purchase Decision. International Journal of Academic Research in Business and
Social Sciences, 11(7). https://doi.org/10.6007/IJARBSS/v11-i7/10295

Ho Nguyen, H., Nguyen-Viet, B., Hoang Nguyen, Y. T., & Hoang Le, T. (2022).
Understanding online purchase intention: the mediating role of attitude towards
advertising. Cogent Business & Management, 9(1).
https://doi.org/10.1080/23311975.2022.2095950



90

Hudani, A. (2020). Pengaruh faktor budaya, faktor social, dan faktor pribadi terhadap
keputusan pembelian. Entrepreneurship Bisnis Manajemen Akuntansi (E-BISMA),
1(2), 99-107. https://doi.org/10.37631/e-bisma.v1i2.195

Jia, Y., & Liu, I. L. B. (2018). Do consumers always follow “useful” reviews? The
interaction effect of review valence and review usefulness on consumers’ purchase
decisions. Journal of the Association for Information Science and Technology,
69(11), 1304-1317. https://doi.org/10.1002/asi.24050

Juliana, Widianti, E., & Wijaya, V. (2022). Kredibilitas dan Kepercayaan
Selebgram:Konsekuensi pada Niat Membeli. Jurnal Hospitality Dan Pariwisata,
7(1), 1-9.

Kenn, J. K., Tze, S. L., Li, D. P. Y., Fuey, L. A, & Boon, T. L. (2021). Purchasing
Decision of Property Buyers:The Housing Quality, Financial Capabilities, and
Goverment Policies Studies. PLANNING MALAYSIA, 19.
https://doi.org/10.21837/pm.v19i17.986

Kulshreshtha, Y., Mota, N. J. A., Jagadish, K. S., Bredenoord, J., Vardon, P. J., van
Loosdrecht, M. C. M., & Jonkers, H. M. (2020). The potential and current status of
earthen material for low-cost housing in rural India. Construction and Building
Materials, 247, 118615. https://doi.org/10.1016/j.conbuildmat.2020.118615

Madahi, A., & Sukati, 1. (2012). The Effect of External Factors on Purchase Intention
amongst Young Generation in Malaysia. International Business Research, 5(8).
https://doi.org/10.5539/ibr.v5n8p153

Martins, J., Costa, C., Oliveira, T., Goncalves, R., & Branco, F. (2019). How smartphone

advertising influences consumers’ purchase intention. Journal of Business

Research, 94, 378-387. https://doi.org/10.1016/j.jbusres.2017.12.047

Nuryani, 1., Kosim, A. M., & Yono, Y. (2022). Analisis Faktor Faktor yang
Mempengaruhi Keputusan Nasabah dalam Memilih Produk KPR Syariah: Studi



91

kasus Bank BTN Syariah KCU Kota Bogor. EI-Mal: Jurnal Kajian Ekonomi &
Bisnis Islam, 4(4), 991-1008. https://doi.org/10.47467/elmal.v4i4.2410

Pambudi, Z. B. R., & Dewi, C. K. (2024). Pengaruh Green Brand Positioning Terhadap
Green Repurchase Intention Melalui Attitude Toward Green Brand (Studi Pada The
Body Shop Di Kota Bandung) . E-Proceeding of Management, 11(4), 3667—-3678.

Pefia-Garcia, N., Gil-Saura, I., Rodriguez-Orejuela, A., & Siqueira-Junior, J. R. (2020).
Purchase intention and purchase behavior online: A cross-cultural approach.
Heliyon, 6(6), e04284. https://doi.org/10.1016/j.heliyon.2020.e04284

Putri, D. K., Agus, R., & Fatira AK, M. (2021). Pengaruh Kualitas Pelayanan Terhadap
Keputusan Pembelian KPR Ib Subsidi Pada Bank Sumut Syariah Karya. Jurnal
Bilal: Bisnis Ekonomi Halal, 2(2), 131-139.
https://doi.org/10.51510/bilal.v2i2.458

Santosa, R. (2021). The Influence of Cultural Factors, Social Factors, and Personal
Factors against Customer Purchase Decisions in Using Wedding Services
Organizer in Surabaya. International Journal of Review Management Business and
Entrepreneurship (RMBE), 1(2), 77-90. https://doi.org/10.37715/rmbe.v1i2.2415

Satria, M. R. (2018). Analisis Perbandingan Pemberian Kredit Pemilikan Rumah (Kpr)
Pada Bank Konvensional Dengan Pembiayaan Murabahah (KPR) Pada Bank
Syariah. Amwaluna: Jurnal Ekonomi Dan Keuangan Syariah, 2(1), 105-118.
https://doi.org/10.29313/amwaluna.v2i1.2880

Solikhah, M., Faransisca, V., & Baitul Jannah, K. I. (2024). Analysis Of Factors
Influencing Consumer Purchasing Decisions On The Residential Area Of Pt Verona
Hils Cirebon. Journal Research of Social Science, Economics, and Management,
3(6). https://doi.org/10.59141/jrssem.v3i6.611

Suanto, W., Kwanda, T., & Anastasia, N. (2020). Perbedaan Faktor Eksternal dan Faktor
Internal dalam Pertimbangan Pembelian Apartemen di Surabaya antara Generasi X
dan Generasi Y. Dimensi Utama Teknik Sipil, 7(2).



92

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alphabet.

Sururi, A., Rusli, B., Widianingsih, I., & Ismanto, S. U. (2022). Housing Policy for Low-
Income Communities in Indonesia and Its Reforms: An Overview. Public Policy
and Administration, 21(1), 158-174. https://doi.org/10.5755/j01.ppaa.21.1.30151

Tristanto, T. A., & Hurriyati, R. (2023). AIDA Model as a Marketing Strategy to
Influence Consumer Buying Interest in the Digital Age. Budapest International
Research and Critics Institute-Journal (BIRCI-Journal).
https://doi.org/10.33258/birci.v4i4.3319

Tsou, W.-L., & Sun, C.-Y. (2021). Consumers’ Choice between Real Estate Investment
and Consumption: A Case Study in Taiwan. Sustainability, 13(21), 11607.
https://doi.org/10.3390/su132111607

Ullah, F., & Sepasgozar, S. M. E. (2020). Key factors influencing purchase or rent
decisions in smart real estate investments: A system dynamics approach using
online  forum thread data.  Sustainability  (Switzerland),  12(11).
https://doi.org/10.3390/su12114382

Utami, K. D. (2024, June 4). Kekurangan Perumahan di Jateng Capai Ratusan Ribu
Unit. Kompas.Id. https://www.kompas.id/baca/nusantara/2024/06/04/kekurangan-

perumahan-di-jateng-capai-ratusan-ribu-unit

Warasanti, A. T., & Rustiadi, S. (2021). Proposed Marketing Strategy to Increase
Customer Purchase Intention for Cluster House Residence.
https://doi.org/10.2991/aebmr.k.210831.110

Wilham, M., & Galib, M. (2019). Analisis Faktor—Faktor Yang Berpengaruh Terhadap
Keputusan Pembelian Rumah Pada Perumahan Taman Dataran Indah Di Kota
Makassar. AkMen JURNAL ILMIAH, 16(3), 381-392.

Yin, R. K. (2016). Qualitative Research from Start to Finish.



93

Yin, R. K. (2017). Case Study Research and Applications Design and Methods (Sixth
Edition). SAGE Publication.

Zhao, S., & Chen, L. (2021). Exploring Residents’ Purchase Intention of Green Housings
in China: An Extended Perspective of Perceived Value. International Journal of
Environmental Research and Public Health, 18(8), 4074.
https://doi.org/10.3390/ijerph18084074



	SERTIFIKASI
	PENGESAHAN TESIS
	ABSTRAK
	ABSTRACT
	KATA PENGANTAR
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	BAB I PENDAHULUAN
	1.1. Latar Belakang Masalah
	1.2. Rumusan Masalah
	1.3. Tujuan dan Kegunaan Penelitian
	1.4. Sistematika Penulisan

	BAB II TELAAH PUSTAKA
	2.1. Perilaku Konsumen
	2.2. Keputusan Pembelian
	2.3. Kredit Pemilikan Rumah (KPR)
	2.4. Faktor Sosial
	2.5. Penelitian Terdahulu
	2.6. Kerangka Penelitian

	BAB III METODE PENELITIAN
	3.1. Pendekatan Penelitian
	3.2. Sumber Data
	3.2.1. Data Primer
	3.2.2. Data Sekunder

	3.3. Subjek Penelitian
	3.4. Metode Pengumpulan Data
	3.5. Teknik Analisis
	3.6. Teknik Triangulasi

	BAB IV HASIL DAN PEMBAHASAN
	4.1. Gambaran Umum Narasumber Penelitian
	4.2. Analisis Data
	4.2.1. Compiling Data
	4.2.2. Disassembling Data
	4.2.3. Reassembling dan Arraying Data
	4.2.4. Intepreting Data
	4.2.5. Concluding Data

	4.3. Kesimpulan Rumusan Masalah
	4.3.1. Bagaimana masyarakat berpenghasilan rendah (MBR) di wilayah kerja BTN Jawa Tengah dan Daerah Istimewa Yogyakarta memaknai keputusan pengajuan KPR subsidi?
	4.3.2. Bagaimana proses pertimbangan yang dialami MBR dalam mengambil keputusan untuk mengajukan KPR subsidi, khususnya terkait diskusi keluarga, persepsi terhadap risiko jangka panjang, pemahaman prosedur perbankan, serta pengalaman memperoleh inform...
	4.3.3. Bagaimana konteks sosial, ekonomi, dan pengalaman interaksi dengan pihak bank membentuk proses pengambilan keputusan tersebut dalam kasus pengajuan KPR subsidi di BTN Jawa Tengah dan Daerah Istimewa Yogyakarta?
	4.3.4. Apa strategi yang dapat dilakukan oleh BTN untuk meningkatkan penyaluran KPR subsidi?


	BAB V KESIMPULAN
	5.1. Kesimpulan
	5.2. Implikasi teoritis
	5.3. Implikasi Manajerial
	5.4. Keterbatasan Penelitian
	5.5. Agenda Penelitian Mendatang

	DAFTAR PUSTAKA
	LAMPIRAN-LAMPIRAN

