Daftar Pustaka

Agustin, M., & Mahamida, N. (2025). Kreativitas Mahasiswa dalam Mengolah
Produk Tradisional : Tempe Crunchy dan Dimsum Tahu sebagai Peluang
Bisnis Kekinian. 2(6), 494-500.

Alfnes, F., Ardebili, A. T., & Viciunaite, V. (2024). Exploring consumer
segments for online food provisioning services: Online supermarkets vs.
alternative food networks. Sustainable Production and Consumption, 47,
278-288. https://doi.org/10.1016/j.spc.2024.04.014

Chintami Surya, A., & Raya, S. (2021). ANALISIS FAKTOR-FAKTOR YANG
MEMPENGARUHI COMPETITIVENESS BERBASIS INDUSTRI KREATIF
SUBSEKTOR KULINER PADA KAMPUNG UMKM KREATIF DI
SURABAYA. 10. https://doi.org/https://chatgpt.com/c/6a3f8d16-8b80-83ec-
9052-1bde0d507fc4#:~:text=https%3A//doi.org/10.24114/niaga.v10i2.25508

David, A. B., Maksim, B., Farzana, C., & Sameeksha, D. (2024). Regulating
entrepreneurship quality and quantity. Research Policy, 53(2).
https://doi.org/10.1016/j.respol.2023.104942

Globocnik, D., Faullant, R., & Parastuty, Z. (2020). Bridging strategic planning
and business model management — A formal control framework to manage
business model portfolios and dynamics. European Management Journal,
38(2), 231-243. https://doi.org/10.1016/j.em;.2019.08.005

Hanaysha, J. R., Al-Shaikh, M. E., & Kumar, P. (2022). An Examination of
Customer Relationship Management and Business Sustainability in Small
and Medium Enterprises. International Journal of Customer Relationship
Marketing and Management, 13(1).
https://doi.org/10.4018/1JCRMM.300832

Hermundsdottir, F., & Aspelund, A. (2022). Competitive sustainable
manufacturing - Sustainability strategies, environmental and social
innovations, and their effects on firm performance. Journal of Cleaner
Production, 370. https://doi.org/10.1016/j.jclepro.2022.133474

Honig, B., & Samuelsson, M. (2021). Business planning by intrapreneurs and
entrepreneurs under environmental uncertainty and institutional pressure.
Technovation, 99. https://doi.org/10.1016/j.technovation.2020.102124

Hoveskog, M., & Bjorkén-Nyberg, C. (2025). Designing value propositions for
sustainability: The use of speculative storytelling to explore future mobility.
Futures, 173. https://doi.org/10.1016/j.futures.2025.103666

Indarapu, S. R. K., Vodithala, S., Kumar, N., Kiran, S., Reddy, S. N., & Dorthi,
K. (2023). Exploring human resource management intelligence practices
using machine learning models. Journal of High Technology Management
Research, 34(2). https://doi.org/10.1016/j.hitech.2023.100466

97



98

Leutheuser, V., Miller, J. M., & Voigt, K. I. (2025). Industrial transaction
platforms: Impact and archetypes for business model innovation.
Technovation, 147. https://doi.org/10.1016/j.technovation.2025.103324

Lin, Y. L., Wang, W. T., & Lee, I. T. (2025). Implementing visual metaphor-
supported instructional design in management education: An example of
learning a business model canvas. International Journal of Management
Education, 23(3). https://doi.org/10.1016/j.ijme.2025.101256

Liu, A., Liu, H., & Gu, J. (2021). Linking business model design and operational
performance: The mediating role of supply chain integration. Industrial
Marketing Management, 96, 60—70.
https://doi.org/10.1016/j.indmarman.2021.04.009

Loon, M., Otaye-Ebede, L., Stewart, J., & Ahlstrom, D. (2026). Business model
innovation in traversing developed and emerging economies: An integrated
systematic literature review. Technovation, 149.
https://doi.org/10.1016/j.technovation.2025.103348

Mahbubi, A., Fatoni, A., & Abimanyu, N. M. (2025). A competitive business
model for export-oriented salted egg micro, small, and medium enterprises in
the Japanese market. Asian Journal of Agriculture, 9(1), 288-297.
https://doi.org/10.13057/asianjagric/g090130

Mahbubi, A., Fatoni, A., & Iskandar. (2025). Developing a mud crab ecotourism
business model in the mangrove forest ecosystems of Belitong UNESCO
Global Geopark, Indonesia. Asian Journal of Forestry, 9(1), 13-23.
https://doi.org/10.13057/asianjfor/r090102

Montenegro, J. F., Contreras, P. A., & Saenz, F. (2021). Hybridization of the
Kano model and business model canvas: aeronautical and metalworking
industry in Bogota, Colombia. Heliyon, 7(10).
https://doi.org/10.1016/j.heliyon.2021.e08097

Nazir, J., & Das, P. K. (2025). A systematic literature review on factors of
perception impacting entrepreneurial success based on PRISMA framework.
Journal of Innovation and Entrepreneurship, 14(1).
https://doi.org/10.1186/s13731-025-00491-y

Nekmahmud, M., Naz, F., Ramkissoon, H., & Fekete-Farkas, M. (2022).
Transforming consumers’ intention to purchase green products: Role of
social media. Technological Forecasting and Social Change, 185.
https://doi.org/10.1016/j.techfore.2022.122067

Nenonen, S., Storbacka, K., Sklyar, A., & Kjellberg, H. (2024). Identifying
effective market-shaping strategies: A fuzzy-set qualitative comparative
analysis approach. Industrial Marketing Management, 123, 12-30.
https://doi.org/10.1016/j.indmarman.2024.09.003

Orden-Cruz, C., Paule-Vianez, J., Sdnchez-Escobedo, M. C., & Moutinho, V.



99

(2024). EPU and SMEs’ financial performance: Industry vs. service sector.
Journal of Open Innovation: Technology, Market, and Complexity, 10(3).
https://doi.org/10.1016/j.joitmc.2024.100320

Otsuka, T., Ishizaki, R., Ahamed, T., & Noguchi, R. (2024). Three-layer business
model canvas of oil-water separation equipment in restaurants and food
processing factories. Energy Nexus, 13.
https://doi.org/10.1016/j.nexus.2024.100273

Perkasa, R. D., Sitorus, N., & Siregar, A. W. (2024). Analisis Swot Sebagai
Strategi Pengembangan Usaha Koperasi Makmur Mandiri. SCIENTIFIC
JOURNAL OF REFLECTION : Economic, Accounting, Management and
Business, 7(3), 884-897. https://doi.org/10.37481/sjr.v7i3.912

Ringvold, K., Foss, N. J., & Elter, F. (2025). How do established multinational
enterprises replicate digital business models across borders? The case of
Telenor. Journal of International Management.
https://doi.org/10.1016/j.intman.2025.101294

Saqib, N., & Shah, G. B. (2022). Business Model Innovation through Digital
Entrepreneurship: A Case of Online Food Delivery Start-Up in India.
International Journal of E-Entrepreneurship and Innovation, 13(1).
https://doi.org/10.4018/1JEEI.315294

Setiyawan, A., Pramuja, G., Fanani, l., & Ramadhan, N. F. (2025). Transformasi
digital UMKM : Analisis implikasi kinerja melalui adopsi teknologi berbasis
TOE framework. 5(3), 949-965.
https://doi.org/https://doi.org/10.53088/jmdb.v5i3.2197

Siddiqi, K. O., Rahman, J., Tanchangya, T., Rahman, H., Esquivias, M. A., &
Rahman, H. (2024). Investigating the factors influencing customer loyalty
and the mediating effect of customer satisfaction in online food delivery
services: empirical evidence from an emerging market. Cogent Business and
Management, 11(1). https://doi.org/10.1080/23311975.2024.2431188

Siregar, S. E., Tammubua, M. H., & Sekamdo, M. A. (2025). ANALISIS MEDIA
SOSIAL DAN MARKETPLACE UNTUK. 14(September), 4312-4324.
https://doi.org/10.34127/jrlab.v14i3.1844

Sletten, S., Wangen Jonasmo, K., & Solheim, M. C. W. (2023). Changing
industrial trajectories through business model innovation: a case study of the
oil and gas industry in Norway. European Planning Studies, 31(7), 1555—
1574. https://doi.org/10.1080/09654313.2023.2185503

Sundar, S., & Gurupandi, M. (2025). Exploring Strategic Entrepreneurship
Research: A Comprehensive Decadal Bibliometric Analysis. International
Review of Management and Marketing , 15(1), 179-192.
https://doi.org/10.32479/irmm.17438

Susanti, D. A., Fithri, D. L., Gunawan, B., Budiman, N. A., Mulyani, S., &



100

Nugraha, F. (2024). The Influence of Business Model Canvas on Financial
Performance of Micro, Small, and Medium Enterprises (MSMES). Journal of
Ecohumanism, 3(6), 932-945. https://doi.org/10.62754/joe.v3i6.4062

Tabares, S., Parida, V., & Visnjic, I. (2023). Revenue models for digital services
in the railway industry: A framework for choosing the right revenue model.
Journal of Business Research, 165.
https://doi.org/10.1016/j.jbusres.2023.114041

Timonen, V., Foley, G., & Conlon, C. (2024). Quality in qualitative research:
a relational process. Qualitative Research Journal.
https://doi.org/10.1108/QRJ-07-2024-0153

Zhai, Y., & Wang, P. (2025). How does entrepreneurship drive employee
intrapreneurial behavior? The mediating role of psychological capital and the
moderating effect of inclusive organizational climate. Acta Psychologica,
260. https://doi.org/10.1016/j.actpsy.2025.105647

Agustin, M., & Mahamida, N. (2025). Kreativitas Mahasiswa dalam Mengolah
Produk Tradisional : Tempe Crunchy dan Dimsum Tahu sebagai Peluang
Bisnis Kekinian. 2(6), 494-500.

Alfnes, F., Ardebili, A. T., & Viciunaite, V. (2024). Exploring consumer
segments for online food provisioning services: Online supermarkets vs.
alternative food networks. Sustainable Production and Consumption, 47,
278-288. https://doi.org/10.1016/.spc.2024.04.014

Chintami Surya, A., & Raya, S. (2021). ANALISIS FAKTOR-FAKTOR YANG
MEMPENGARUHI COMPETITIVENESS BERBASIS INDUSTRI KREATIF
SUBSEKTOR KULINER PADA KAMPUNG UMKM KREATIF DI
SURABAYA. 10. https://doi.org/https://chatgpt.com/c/6a3f8d16-8b80-83ec-
9052-1bde0d507fc4#:~:text=https%3A//doi.org/10.24114/niaga.v10i2.25508

David, A. B., Maksim, B., Farzana, C., & Sameeksha, D. (2024). Regulating
entrepreneurship quality and quantity. Research Policy, 53(2).
https://doi.org/10.1016/j.respol.2023.104942

Globocnik, D., Faullant, R., & Parastuty, Z. (2020). Bridging strategic planning
and business model management — A formal control framework to manage
business model portfolios and dynamics. European Management Journal,
38(2), 231-243. https://doi.org/10.1016/j.em;j.2019.08.005

Hanaysha, J. R., Al-Shaikh, M. E., & Kumar, P. (2022). An Examination of
Customer Relationship Management and Business Sustainability in Small
and Medium Enterprises. International Journal of Customer Relationship
Marketing and Management, 13(1).
https://doi.org/10.4018/IJCRMM.300832

Hermundsdottir, F., & Aspelund, A. (2022). Competitive sustainable
manufacturing - Sustainability strategies, environmental and social



101

innovations, and their effects on firm performance. Journal of Cleaner
Production, 370. https://doi.org/10.1016/j.jclepro.2022.133474

Honig, B., & Samuelsson, M. (2021). Business planning by intrapreneurs and
entrepreneurs under environmental uncertainty and institutional pressure.
Technovation, 99. https://doi.org/10.1016/j.technovation.2020.102124

Hoveskog, M., & Bjorkén-Nyberg, C. (2025). Designing value propositions for
sustainability: The use of speculative storytelling to explore future mobility.
Futures, 173. https://doi.org/10.1016/j.futures.2025.103666

Indarapu, S. R. K., Vodithala, S., Kumar, N., Kiran, S., Reddy, S. N., & Dorthi,
K. (2023). Exploring human resource management intelligence practices
using machine learning models. Journal of High Technology Management
Research, 34(2). https://doi.org/10.1016/j.hitech.2023.100466

Leutheuser, V., Muller, J. M., & Voigt, K. I. (2025). Industrial transaction
platforms: Impact and archetypes for business model innovation.
Technovation, 147. https://doi.org/10.1016/j.technovation.2025.103324

Lin, Y. L., Wang, W. T., & Lee, I. T. (2025). Implementing visual metaphor-
supported instructional design in management education: An example of
learning a business model canvas. International Journal of Management
Education, 23(3). https://doi.org/10.1016/j.ijme.2025.101256

Liu, A, Liu, H., & Gu, J. (2021). Linking business model design and operational
performance: The mediating role of supply chain integration. Industrial
Marketing Management, 96, 60—70.
https://doi.org/10.1016/j.indmarman.2021.04.009

Loon, M., Otaye-Ebede, L., Stewart, J., & Ahlstrom, D. (2026). Business model
innovation in traversing developed and emerging economies: An integrated
systematic literature review. Technovation, 149.
https://doi.org/10.1016/j.technovation.2025.103348

Mahbubi, A., Fatoni, A., & Abimanyu, N. M. (2025). A competitive business
model for export-oriented salted egg micro, small, and medium enterprises in
the Japanese market. Asian Journal of Agriculture, 9(1), 288-297.
https://doi.org/10.13057/asianjagric/g090130

Mahbubi, A., Fatoni, A., & Iskandar. (2025). Developing a mud crab ecotourism
business model in the mangrove forest ecosystems of Belitong UNESCO
Global Geopark, Indonesia. Asian Journal of Forestry, 9(1), 13-23.
https://doi.org/10.13057/asianjfor/r090102

Montenegro, J. F., Contreras, P. A., & Saenz, F. (2021). Hybridization of the
Kano model and business model canvas: aeronautical and metalworking
industry in Bogota, Colombia. Heliyon, 7(10).
https://doi.org/10.1016/j.heliyon.2021.e08097

Nazir, J., & Das, P. K. (2025). A systematic literature review on factors of



102

perception impacting entrepreneurial success based on PRISMA framework.
Journal of Innovation and Entrepreneurship, 14(1).
https://doi.org/10.1186/s13731-025-00491-y

Nekmahmud, M., Naz, F., Ramkissoon, H., & Fekete-Farkas, M. (2022).
Transforming consumers’ intention to purchase green products: Role of
social media. Technological Forecasting and Social Change, 185.
https://doi.org/10.1016/j.techfore.2022.122067

Nenonen, S., Storbacka, K., Sklyar, A., & Kjellberg, H. (2024). Identifying
effective market-shaping strategies: A fuzzy-set qualitative comparative
analysis approach. Industrial Marketing Management, 123, 12-30.
https://doi.org/10.1016/j.indmarman.2024.09.003

Orden-Cruz, C., Paule-Vianez, J., Sdnchez-Escobedo, M. C., & Moutinho, V.
(2024). EPU and SMEs’ financial performance: Industry vs. service sector.
Journal of Open Innovation: Technology, Market, and Complexity, 10(3).
https://doi.org/10.1016/j.joitmc.2024.100320

Otsuka, T., Ishizaki, R., Ahamed, T., & Noguchi, R. (2024). Three-layer business
model canvas of oil-water separation equipment in restaurants and food
processing factories. Energy Nexus, 13.
https://doi.org/10.1016/j.nexus.2024.100273

Perkasa, R. D., Sitorus, N., & Siregar, A. W. (2024). Analisis Swot Sebagai
Strategi Pengembangan Usaha Koperasi Makmur Mandiri. SCIENTIFIC
JOURNAL OF REFLECTION : Economic, Accounting, Management and
Business, 7(3), 884-897. https://doi.org/10.37481/sjr.v7i3.912

Ringvold, K., Foss, N. J., & Elter, F. (2025). How do established multinational
enterprises replicate digital business models across borders? The case of
Telenor. Journal of International Management.
https://doi.org/10.1016/j.intman.2025.101294

Sagib, N., & Shah, G. B. (2022). Business Model Innovation through Digital
Entrepreneurship: A Case of Online Food Delivery Start-Up in India.
International Journal of E-Entrepreneurship and Innovation, 13(1).
https://doi.org/10.4018/1JEEI.315294

Setiyawan, A., Pramuja, G., Fanani, I., & Ramadhan, N. F. (2025). Transformasi
digital UMKM : Analisis implikasi kinerja melalui adopsi teknologi berbasis
TOE framework. 5(3), 949-965.
https://doi.org/https://doi.org/10.53088/jmdb.v5i3.2197

Siddiqi, K. O., Rahman, J., Tanchangya, T., Rahman, H., Esquivias, M. A., &
Rahman, H. (2024). Investigating the factors influencing customer loyalty
and the mediating effect of customer satisfaction in online food delivery
services: empirical evidence from an emerging market. Cogent Business and
Management, 11(1). https://doi.org/10.1080/23311975.2024.2431188



103

Siregar, S. E., Tammubua, M. H., & Sekamdo, M. A. (2025). ANALISIS MEDIA
SOSIAL DAN MARKETPLACE UNTUK. 14(September), 4312-4324.
https://doi.org/10.34127/jrlab.v14i3.1844

Sletten, S., Wangen Jonasmo, K., & Solheim, M. C. W. (2023). Changing
industrial trajectories through business model innovation: a case study of the
oil and gas industry in Norway. European Planning Studies, 31(7), 1555-
1574. https://doi.org/10.1080/09654313.2023.2185503

Sundar, S., & Gurupandi, M. (2025). Exploring Strategic Entrepreneurship
Research: A Comprehensive Decadal Bibliometric Analysis. International
Review of Management and Marketing , 15(1), 179-192.
https://doi.org/10.32479/irmm.17438

Susanti, D. A., Fithri, D. L., Gunawan, B., Budiman, N. A., Mulyani, S., &
Nugraha, F. (2024). The Influence of Business Model Canvas on Financial
Performance of Micro, Small, and Medium Enterprises (MSMESs). Journal of
Ecohumanism, 3(6), 932-945. https://doi.org/10.62754/joe.v3i6.4062

Tabares, S., Parida, V., & Visnjic, I. (2023). Revenue models for digital services
in the railway industry: A framework for choosing the right revenue model.
Journal of Business Research, 165.
https://doi.org/10.1016/j.jbusres.2023.114041

Timonen, V., Foley, G., & Conlon, C. (2024). Quality in qualitative research:
a relational process. Qualitative Research Journal.
https://doi.org/10.1108/QRJ-07-2024-0153

Zhai, Y., & Wang, P. (2025). How does entrepreneurship drive employee
intrapreneurial behavior? The mediating role of psychological capital and the
moderating effect of inclusive organizational climate. Acta Psychologica,
260. https://doi.org/10.1016/j.actpsy.2025.105647



