
 
 

59 
 

BIBLIOGRAPHY 

Agarwal, R., Mehrotra, A., Sharma, V., Papa, A., & Malibari, A. (2023a). Over-

the-top (OTT) retailing in the post pandemic world. Unveiling consumer 

drivers and barriers using a qualitative study. Journal of Retailing and 

Consumer Services, 75, 103529. 

https://doi.org/10.1016/j.jretconser.2023.103529 

Altinay, L., Vatankhah, S., De Vita, G., & Arici, H. E. (2026a). Could AI 

technologies be harnessed to break down barriers to inclusivity for women 

entrepreneurship in tourism? Tourism Management, 112, 105285. 

https://doi.org/10.1016/j.tourman.2025.105285 

Amin, S. B., Khandaker, M. K., Samia, B. I., Khan, F., & Taghizadeh-Hesary, F. 

(2025). Fostering sustainable tourism through digital innovation and green 

tourism initiatives in Bangladesh. Sustainable Futures, 10, 100841. 

https://doi.org/10.1016/j.sftr.2025.100841 

Bag, S., Dhamija, P., Singh, R. K., Rahman, M. S., & Sreedharan, V. R. (2023a). 

Big data analytics and artificial intelligence technologies based 

collaborative platform empowering absorptive capacity in health care 

supply chain: An empirical study. Journal of Business Research, 154, 

113315. https://doi.org/10.1016/j.jbusres.2022.113315 

Barton, B., & Goh, E. (2025a). Last chance tourism: A systematic literature review 

and future research directions. Tourism Management Perspectives, 57, 

101361. https://doi.org/10.1016/j.tmp.2025.101361 

Brewis, C., Dibb, S., & Meadows, M. (2023). Leveraging big data for strategic 

marketing: A dynamic capabilities model for incumbent firms. 

Technological Forecasting and Social Change, 190, 122402. 

https://doi.org/10.1016/j.techfore.2023.122402 

Chakraborty, D., Polisetty, A., & Rana, N. P. (2024a). Consumers’ continuance 

intention towards metaverse-based virtual stores: A multi-study perspective. 

Technological Forecasting and Social Change, 203, 123405. 

https://doi.org/10.1016/j.techfore.2024.123405 

Charles, V., Emrouznejad, A., & Kunz, W. H. (2025b). Advancements in Artificial 

Intelligence-based prescriptive and cognitive analytics for business 

performance: A special issue editorial. Journal of Business Research, 200, 

115576. https://doi.org/10.1016/j.jbusres.2025.115576 

Cooke, P., Nunes, S., Oliva, S., & Lazzeretti, L. (2022a). Open Innovation, Soft 

Branding and Green Influencers: Critiquing ‘Fast Fashion’ and 

‘Overtourism.’ Journal of Open Innovation: Technology, Market, and 

Complexity, 8(1), 52. https://doi.org/10.3390/joitmc8010052 

Di Paolo, F., Bettiga, D., & Lamberti, L. (2025). Leveraging social capital for 

destination promotion in the metaverse: The Enoverse case. Tourism 

Management, 107, 105072. https://doi.org/10.1016/j.tourman.2024.105072 

Di Paolo, F., Di Dalmazi, M., & Lamberti, L. (2025a). Brand strategy in the 

metaverse: Insights from companies venturing into virtual environments. 

Journal of Innovation & Knowledge, 10(3), 100710. 

https://doi.org/10.1016/j.jik.2025.100710 

Dwivedi, Y. K., Kshetri, N., Hughes, L., Slade, E. L., Jeyaraj, A., Kar, A. K., 

Baabdullah, A. M., Koohang, A., Raghavan, V., Ahuja, M., Albanna, H.,  



60 
 

 
 

 Albashrawi, M. A., Al-Busaidi, A. S., Balakrishnan, J., Barlette, Y., Basu, S., Bose, 

I., Brooks, L., Buhalis, D., … Wright, R. (2023). Opinion Paper: “So what 

if ChatGPT wrote it?” Multidisciplinary perspectives on opportunities, 

challenges and implications of generative conversational AI for research, 

practice and policy. International Journal of Information Management, 71, 

102642. https://doi.org/10.1016/j.ijinfomgt.2023.102642 

Garg, R., Chhikara, R., Agrawal, G., Rathi, R., & Arya, Y. (2024a). Sustainable 

marketing mix and supply chain integration: A systematic review and 

research agenda. Sustainable Futures, 8, 100269. 

https://doi.org/10.1016/j.sftr.2024.100269 

Gonçalves, M. G., Barbosa, B., Saura, J. R., & Mariani, M. (2025). Exploring the 

role of product attributes in 9-ending pricing strategies: A study on online 

retailing. Journal of Business Research, 192, 115285. 

https://doi.org/10.1016/j.jbusres.2025.115285 

Harrill, R., Dioko, L. (Don) A. N., & Oshriyeh, O. (2025a). Music films and videos 

as recolonizing media in tourism. Annals of Tourism Research, 114, 

104010. https://doi.org/10.1016/j.annals.2025.104010 

Hsiao, Y.-H., & Lin, Y.-Y. (2025a). Decoding influencer marketing effectiveness 

on instagram: Insights from image, text, and influencer features. Journal of 

Retailing and Consumer Services, 85, 104285. 

https://doi.org/10.1016/j.jretconser.2025.104285 

Hu, L., Olivieri, M., Giovannetti, M., & Cedrola, E. (2025a). The retail strategies 

of luxury fashion firms in the metaverse: Enhancing brand experiences. 

Journal of Retailing and Consumer Services, 84, 104202. 

https://doi.org/10.1016/j.jretconser.2024.104202 

Iyer, P., & Bright, L. F. (2024b). Navigating a paradigm shift: Technology and user 

acceptance of big data and artificial intelligence among advertising and 

marketing practitioners. Journal of Business Research, 180, 114699. 

https://doi.org/10.1016/j.jbusres.2024.114699 

Jain, S., Basu, S., & Dwivedi, Y. K. (2024). Green brand identity and B2B channel 

partners’ tactical green marketing orientation: Moderating effect of brand 

governance. Industrial Marketing Management, 119, 218–237. 

https://doi.org/10.1016/j.indmarman.2024.04.013 

Kumar, H. (2024). Virtual worlds, real opportunities: A review of marketing in the 

metaverse. Acta Psychologica, 250, 104517. 

https://doi.org/10.1016/j.actpsy.2024.104517 

Kumar, V., Ashraf, A. R., & Nadeem, W. (2024). AI-powered marketing: What, 

where, and how? International Journal of Information Management, 77, 

102783. https://doi.org/10.1016/j.ijinfomgt.2024.102783 

Liu, Q., Gao, J., & Li, S. (2024). The innovation model and upgrade path of 

digitalization driven tourism industry: Longitudinal case study of OCT. 

Technological Forecasting and Social Change, 200, 123127. 

https://doi.org/10.1016/j.techfore.2023.123127 

Marrone, T., Cantone, G. F., Caputo, F., Cantone, L., & Aria, M. (2025a). 

Unpacking dimensions of brand humanization in the Metaverse Era. 

Technology in Society, 83, 103037. 

https://doi.org/10.1016/j.techsoc.2025.103037  



61 
 

 
 

Nadeem, W., Ashraf, A. R., & Shahid, S. (2025a). What drives metaverse retail 

environments (non)usage? A behavioral reasoning theory perspective. 

Technological Forecasting and Social Change, 212, 123945. 

https://doi.org/10.1016/j.techfore.2024.123945 

Nalbant, K. G., & Aydin, S. (2025b). A bibliometric approach to the evolution of 

artificial intelligence in digital marketing. International Marketing Review, 

42(2), 179–218. https://doi.org/10.1108/IMR-04-2024-0132 

Pati, A., Pradhan, D., Moharana, T. R., Chaudhuri, H. R., & Rup, B. K. (2025). 

Forty Years of Brand Logo Literature: A Review and Future Research 

Directions. Journal of Business Research, 200, 115655. 

https://doi.org/10.1016/j.jbusres.2025.115655 

Prasanna, A., Pushparaj, P., & Kushwaha, B. P. (2025a). Conversational AI in 

Tourism: A systematic literature review using TCM and ADO framework. 

Journal of Hospitality and Tourism Management, 64, 101310. 

https://doi.org/10.1016/j.jhtm.2025.101310 

Raman, R., Mandal, S., Gunasekaran, A., Papadopoulos, T., & Nedungadi, P. 

(2025). Transforming business management practices through metaverse 

technologies: A Machine Learning approach. International Journal of 

Information Management Data Insights, 5(1), 100335. 

https://doi.org/10.1016/j.jjimei.2025.100335 

Rohit, K., Shankar, A., Katiyar, G., Mehrotra, A., & Alzeiby, E. A. (2024a). 

Consumer engagement in chatbots and voicebots. A multiple-experiment 

approach in online retailing context. Journal of Retailing and Consumer 

Services, 78, 103728. https://doi.org/10.1016/j.jretconser.2024.103728 

 

Zhang, Y., Shao, W., Quach, S., Thaichon, P., & Li, Q. (2024a). Examining the 

moderating effects of shopping orientation, product knowledge and 

involvement on the effectiveness of Virtual Reality (VR) retail 

environment. Journal of Retailing and Consumer Services, 78, 103713. 

https://doi.org/10.1016/j.jretconser.2024.103713 

 

WEBSITE 

Traveloka. (2026a). Travel guides to destinations around the world. Traveloka. 

https://www.traveloka.com/en-id/destination 

Traveloka. (2026b). Your entire trip, managed in one app. Traveloka. 

https://www.traveloka.com/en-id/download-app 

tiket.com. (2026a). Explore the most popular things to do in Indonesia. tiket.com. 

https://www.tiket.com/en-id/to-do/country/indonesia 

tiket.com. (2026b). Indonesia tourism outlook 2026: Short trips emerge as the 

dominant pattern, timing and price increasingly shape travel plans. 

tiket.com. https://www.tiket.com/en-id/stories/newsroom/outlook-

pariwisata-2026


