
 

 
 

DAFTAR PUSTAKA 

Abdeen, M., Jan, S., Khan, S., & Ali, T. (2019). Employing Takaful islamic 

banking through state of the art blockchain: A case study. International 

Journal of Advanced Computer Science and Applications, 10(12), 648–654. 

https://doi.org/10.14569/ijacsa.2019.0101283 

Abdullah, Z., Barkah, & Bachri, R. (2018). Hybrid Contract on Sharia Life 

Insurance in Indonesia. IOP Conference Series: Earth and Environmental 

Science, 175(1), 0–4. https://doi.org/10.1088/1755-1315/175/1/012129 

Abdulloh, M., Muti, A., & Nuh, A. (2025). Pengaruh Kepatuhan Syariah , 

Kecintaan Merek , dan Religiositas Terhadap Minat dan Tindakan Memilih 

Bank Syariah Indonesia Studi Kasus : Mahasiswa STIS Al Wafa. 6(2), 636–

648. 

Adele Atkinson, F.-A. M. (2012). Measuring Financial Literacy: Results Of The 

OECD/ International Network On Financial Education (Infe) Pilot Study. 

Paris: Organisation For Economic Cooperation And Development. In 

International Network on Financial Education (Vol. 55, Issue 15). 

Adisatya, M. R. (2024). Pengaruh Promosi, Kualitas Pelayanan, dan Kepatuhan 

Syariah terhadap Minat Menabung Masyarakat di KSPPS Sumber Makmur 

Sejahtera Jepara. Scription, Universitas Islam Negeri Walisongo. 

Ahmad, G. N., Widyastuti, U., Susanti, S., & Mukhibad, H. (2020). Determinants 

of the islamic financial literacy. Accounting, 6(6), 961–966. 

https://doi.org/10.5267/j.ac.2020.7.024 

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and 

Human Decision Processes, 50(2), 179–211. https://doi.org/10.1016/0749-

5978(91)90020-T 

Alizadeh, M., Azizi, N., Mahdavi, S., & Baghlani, F. (2025). Unveiling the 

shadows: obstacles, consequences, and challenges of information opacity in 

healthcare systems. Philosophy, Ethics, and Humanities in Medicine, 20(1). 

https://doi.org/10.1186/s13010-025-00170-6 

Andri, S. M. T., & Andri, S. M. T. (2025). Modeling Drivers of Blockchain-Based 

AI Adoption to Improve Financial Transparency in Health Insurance 

Organizations. Blockchain in Healthcare Today, 8(2), 1–18. 

https://doi.org/10.30953/bhty.v8.427 

Annisa, Z. (2024). Pengaruh Literasi Syariah, Pendapatan, dan Lokasi terhadap 

Minat Nasabah Memilih Produk Asuransi Syariah (Studi Pada Aparatur 

Sipil Negara (ASN) Dilingkungan Kementerian Agama Bandar Lampung). 

1–23. 

Astuti, C., & Saputra, M. (2022). Pengaruh Keuntungan Relatif, Fitur Layanan, 

Risiko, Dan Kepatuhan Syariah Terhadap Minat Transaksi Menggunakan Bsi 

Mobile Di Kota Banda Aceh. Jurnal Ilmiah Mahasiswa Ekonomi Akuntansi, 

7(3), 441–452. https://doi.org/10.24815/jimeka.v7i3.21923 

Aziz, J. A., & Uswatusolihah, U. (2022). The Dichotomy Between Tabarru‟ and 

Mu‟âwaḍah Contracts: Perspective of Indonesian Law of Obligation. Al-

Manahij: Jurnal Kajian Hukum Islam, 16(1), 103–114. 

148 



149 
 

 
 

https://doi.org/10.24090/mnh.v16i1.6426Aziz, S., Md Husin, M., Hussin, N., 

& Afaq, Z. (2019). Factors that influence individuals‟ intentions to purchase 

family takaful mediating role of perceived trust. Asia Pacific Journal of 

Marketing and Logistics, 31(1), 81–104. https://doi.org/10.1108/APJML-12-

2017-0311 

Bahar, I. (2022). Pengaruh Label Syariah Dan Kepatuhan Syariah Terhadap 

Kepercayaan Nasabah Koperasi Syariah Bakti Huria Kota Palopo. 

http://repository.iainpalopo.ac.id/id/eprint/4858 

Bravo, R., Montaner, T., & Pina, J. M. (2009). The role of bank image for 

customers versus non-customers. International Journal of Bank Marketing, 

27(4), 315–334. https://doi.org/10.1108/02652320910968377 

Buchori, A., Nurhayati, N., & W, R. W. (2022). Pengaruh Literasi Keuangan dan 

Kepercayaan terhadap Minat Beli Produk Asuransi di Kalangan Mahasiswa. 

Ecosains: Jurnal Ilmiah Ekonomi Dan Pembangunan, 11(2), 80. 

https://doi.org/10.24036/ecosains.12070757.00 

Budhijana, R. B., Haryanti, E., & Pracoyo, A. (2026). Pengaruh Literasi 

Keuangan , Pengetahuan Masyarakat , dan Citra Merek terhadap Keputusan 

Pembelian Produk Asuransi Umum Melalui Minat Pembelian pada PT 

Asuransi Sinar Mas membuka marketing point di Kabupaten Humbang 

Hasundutan sebagai bagian dari strategi. Jurnal Global Ilmiah, 3(6), 1782–

1794. 

Cahyandari, R., Kalfin, R., Sukono, R., Purwani, S., Ratnasari, D., Herawati, T., 

& Mahdi, S. (2023). The Development of Sharia Insurance and Its Future 

Sustainability in Risk Management: A Systematic Literature Review. 

Sustainability (Switzerland), 15(10). https://doi.org/10.3390/su15108130 

Chairunnisa, S., Juanna, A., & Ismail, Y. L. (2022). Pengaruh Kepercayaan Dan 

Harga Terhadap Minat Beli Fashion Secara Online. JURNAL ILMIAH 

MANAJEMEN DAN BISNIS, 5(2), 825–833. 

http://ejurnal.ung.ac.id/index.php/JIMB 

Cohen, J. (2013). Statistical Power Analysis for the Behavioral Sciences. 

Statistical Power Analysis for the Behavioral Sciences, 1–567. 

https://doi.org/10.4324/9780203771587 

Coolen-Maturi, T. (2013). Islamic insurance (takaful): demand and supply in the 

UK. International Journal of Islamic and Middle Eastern Finance and 

Management, 6(2), 87–104. https://doi.org/10.1108/17538391311329806 

Case, K. E., & Fair, Ray. C. (2007). PrinsipPrinsip Ekonomi Jilid 1 (8th ed.). 

Penerbit Erlangga. 

Cuong, D. T. (2023). The Consumers‟ Purchase Intention on Social Commerce: 

Using BMA Algorithm. Quality - Access to Success, 24(194), 159–165. 

https://doi.org/10.47750/QAS/24.194.19 

Dewi, M. K., & Ferdian, I. R. (2021). Enhancing Islamic financial literacy 

through community-based workshops: a transtheoretical model. Journal of 

Islamic Accounting and Business Research, 12(5), 729–747. 

https://doi.org/10.1108/JIABR-08-2020-0261 

Drew, C. J. (2009). Dependent Variables. The Corsini Encyclopedia of 

Psychology, 1–1. https://doi.org/10.1002/9780470479216.corpsy0261 



150 
 

 
 

Eggen, N. S. (2021). Trust, Trusting and Trustworthiness in Ethical Discourse. 

Journal of Islamic Ethics, 6(30), 1–29. https://doi.org/10.1163/24685542-

12340059 

Farooq, M. O. (2024). Islam Compliance, beyond Sharī‟ah Compliance: Toward a 

Broader Socio-Economic Transformation. Arab Law Quarterly, 38(5), 503–

545. https://doi.org/10.1163/15730255-bja10121 

Fikar, A. (2024). Pengaruh Faktor Pribadi, Faktor Psikologis, dan Kepatuhan 

Syariah terhadap Preferensi Nasabah pada Kredit Usaha Rakyat (KUR) 

Syariah di Pegadaian Pasar Sampang, Cilacap. Sription, Universitas Islam 

Negeri Prof. KH. Saifuddin Zuhri Purwokerto. 

Fishbein, M. (2008). Reasoned Action, Theory of. The International Encyclopedia 

of Communication, 1–4. https://doi.org/10.1002/9781405186407.wbiecr017 

Gampito, & Afridawati. (2017). Sharia Compliance on Customers‟ Decision To 

Save in Shariah Bank Study on Customers At a Branch Office of Bank 

Shariah Mandiri in Batusangkar. Islamic Ekonomic Development: 

Opportunities and Challenges in Global Ekonomic Competition, 1(1), 194. 

Gefen, D. (2000). E-commerce: The role of familiarity and trust. Omega, 28(6), 

725–737. https://doi.org/10.1016/S0305-0483(00)00021-9 

Gita Ayuni Azhar, Aini Kusniawati, I. S. (2022). Pengaruh Labelisasi Halal dan 

Citra Merek terhadap Kepercayaan Pelanggan (suatu studi pada Konsumen 

CV. Lemona Cake & Bakery Outlet Padayungan Tasikmalaya). Business 

Management And Entrepreneurship Journal, 4, 110–118. 

Greco, L. M., O‟Boyle, E. H., Cockburn, B. S., & Yuan, Z. (2018). Meta-Analysis 

of Coefficient Alpha: A Reliability Generalization Study. Journal of 

Management Studies, 55(4), 583–618. https://doi.org/10.1111/joms.12328 

Gül, A. R. (2017). The concept of jahiliyya usury (riba) as the basis of interest 

prohibition in Islam. Cumhuriyet Ilahiyat Dergisi, 21(1), 701–748. 

https://doi.org/10.18505/cuid.307384 

Gunawan, A., Mukmin, Christiana, I., Ilzam, A. K., & Laily, F. N. (2025). Factors 

Affecting the Financial Well-Being of Islamic University Students in 

Indonesia: The Mediating Role of Financial Behavior. Investment 

Management and Financial Innovations, 22(2), 65–76. 

https://doi.org/10.21511/imfi.22(2).2025.06 

Hair, F, J., William, Rolph, J., B. B., & Babin. (2017). A Primer on Partial Least 

Squares Structural Equation Modeling (PLS-SEM). In Sage. 

Hair, J., & Alamer, A. (2022). Partial Least Squares Structural Equation Modeling 

(PLS-SEM) in second language and education research: Guidelines using an 

applied example. Research Methods in Applied Linguistics, 1(3). 

https://doi.org/10.1016/j.rmal.2022.100027 

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and 

how to report the results of PLS-SEM. European Business Review, 31(1), 2–

24. https://doi.org/10.1108/EBR-11-2018-0203 

Hersh, A. (2021). Distinguishing characteristics of takaful insurance in 

comparison with conventional insurance. Hitit Theology Journal, 20(3), 57–

80. https://doi.org/10.14395/hid.931222 

Hikmah Hidayah, I., & Rahman, T. (2025). Implementation of sharia principles in 



151 
 

 
 

the insurance industry in Indonesia: Systematic Literature Review. AL-

ARBAH: Journal of Islamic Finance and Banking, 7(2), 201–222. 

https://doi.org/10.21580/al-arbah.2025.7.2.26829 

Holis, F., Rusydi, M., & Maulana, C. Z. (2021). Pengaruh Syariah Compliance 

dan Service Quality terhadap Minat Pengusaha Mikro menjadi Nasabah 

Bank Umum Syariah dengan Trust sebagai Variabel Intervening di 

Palembang. Jurnal Intelektualita: Keislaman, Sosial Dan Sains, 10(2), 333–

340. https://doi.org/10.19109/intelektualita.v10i2.8929 

Horvey, S. S., Godspower-Akpomiemie, E., & Asare Boateng, R. (2025). An 

Empirical Evaluation of the Technology Acceptance Model for Peer-to-Peer 

Insurance Adoption: Does Income Really Matter? Journal of Risk and 

Financial Management, 18(4), 1–25. https://doi.org/10.3390/jrfm18040209 

Iqbal, M., Nugroho, Y., Efendi, A., & Abdullah, W. (2022). Pengaruh Iklan 

Online Dan Citra Merek Terhadap Minat Beli Dengan Kepercayaan Sebagai 

Variabel Intervening Pada Toko Online Shopee Di Makassar. Study of 

Scientific and Behavioral Management (SSBM), 3(2), 8–20. 

Iqbal, Z., & Mirakhor, A. (2006). An Introduction to Islamic Finance An 

Introduction to Islamic Finance. Sematic Scholar, page 2. 

https://pdfs.semanticscholar.org/37bf/ba7af87f865008c133e64f6b0a128560b

63b.pdf 

Jubaidi, J., Pangestu, K., Riyandi, A., & Gessa, D. R. (2025). Dominant role of 

corporate image and trust in building customer satisfaction in Islamic life 

insurance. JPS (Jurnal Perbankan Syariah), 6(1), 1–21. 

https://doi.org/10.46367/jps.v6i1.2344 

Kandampully, J., Juwaheer, T. D., & Hu, H. H. (2011). The influence of a hotel 

firm‟s quality of service and image and its effect on tourism customer 

loyalty. International Journal of Hospitality and Tourism Administration, 

12(1), 21–42. https://doi.org/10.1080/15256480.2011.540976 

Khan, H. (2019). A Nontechnical Guide on Optimal Incentives for Islamic 

Insurance Operators. Journal of Risk and Financial Management, 12(3). 

https://doi.org/10.3390/jrfm12030127 

Khanfar, A., & Nehad, A. (2016). A Critical Analysis of the Concept of Gharar in 

Islamic Financial Contracts: Different Perspective. Journal of Economic 

Cooperation and Development, 37, 1–24. 

Kisacik, H. (2021). Participation Insurance (Takaful) and Accounting Process. 

Hitit Theology Journal, 20(Special Issue), 265–288. 

https://doi.org/10.14395/hid.930179 

Kurniawan, T. (2021). Analysis of the Application of the Wakalah Contract in 

Project Based Sukuk (PBS) in Indonesia. Jurnal Hukum Islam, 19(1), 89–

112. https://doi.org/10.28918/jhi.v19i1.3481 

Lewis, M. K. (2015). The Evolution of Takaful Products. Islamic Capital 

Markets: Products and Strategies, 208–222. 

https://doi.org/10.1002/9781119206040.ch9 

Lusardi, A., & Mitchell, O. S. (2014). The economic importance of financial 

literacy: Theory and evidence. Journal of Economic Literature, 52(1), 5–44. 

https://doi.org/10.1257/jel.52.1.5 



152 
 

 
 

Maghfiroh, N., & Arwani, A. (2025). Pengaruh Literasi Keuangan dan 

Pemanfaatan Teknologi Digital terhadap Kepercayaan Nasabah Pada Bank 

Syariah. Jurnal Sahmiyya, 4(2), 421–425. 

Mayer, R. C., Davis, J. H., Schoorman, F. D., Mayer, R. C., & Davis, J. H. (1995). 

An Integrative Model of Organizational Trust. In The Academy of 

Management Review (Vol. 20, Issue 3). 

McGuire, T. G., & Van Kleef, R. C. (2018). Risk sharing. In Risk Adjustment, 

Risk Sharing and Premium Regulation in Health Insurance Markets: Theory 

and Practice. Elsevier Inc. https://doi.org/10.1016/B978-0-12-811325-

7.00004-X 

Mohd Noh, M. S., Nor Azelan, S. H., & Zulkepli, M. I. S. (2025). A review on 

Gharar dimension in modern Islamic finance transactions. Journal of Islamic 

Accounting and Business Research, 16(5), 976–989. 

https://doi.org/10.1108/JIABR-01-2023-0006 

Monica, T. (2023). Pengaruh Pendapatan Muzakki dan Citra Lembaga terhadap 

Minat Membayar Zakat dengan Kepercayaan sebagai Variabel Intervening 

(Studi Pada Muzakki LAZNAS Yatim Mandiri Cabang Lampung). Skripsi 

Fakultas Ekonomi Dan Bisnis Islam Program Manajemen Bisnis Syariah 

Universitas Islam Negeri Raden Intan Lampung. 

Moqbel, T., & Ahmed, H. (2020). Flexibility and Sharī‟ah compliance of islamic 

financial contracts: An evaluative framework. Arab Law Quarterly, 35(12), 

92–115. https://doi.org/10.1163/15730255-BJA10052 

Morgan, R. M., & Hunt, S. D. (1994). The Commitment-Trust Theory of 

Relationship Marketing. Journal of Marketing, 58(3), 20. 

https://doi.org/10.2307/1252308 

Muhamat, A. A., Zulkifli, A. F., Ibrahim, M. A., Sulaiman, S., Subramaniam, G., 

Mohamad, S., & Suzuki, Y. (2022). Realising the Corporate Social 

Performance (CSP) of Takaful (Islamic Insurance) Operators through Drone-

Assisted Disaster Victim Identification (DVI). Sustainability (Switzerland), 

14(9). https://doi.org/10.3390/su14095440 

Nabilatul Amalia, Muhammad Syarofi, S. U. (2025). Pengaruh Kepatuhan Syariah 

terhadap Kepercayaan Nasabah BNP Paribas Syariah. AL-HUKMI: Jurnal 

Hukum Ekonomi Syari’ah Dan Keluarga Islam, 6(November), 1–10. 

Nadila, R. (2023). Pengaruh Syariah Compliance Dan Brand Image Terhadap 

Keputusan Menabung Nasabah Dengan Kepercayaan Sebagai Variabel 

Intervening Dalam Perspektif Islam. Skripsi, UIN Raden Intan Bandung. 

http://repository.radenintan.ac.id/23045/%0Ahttp://repository.radenintan.ac.i

d/23045/1/BAB 1 5 DAPUS.pdf 

Nanda, B. A., & Susanti, S. (2024). Pengaruh Brand Image Dan Promotion 

Terhadap Purchase Decision Memilih Produk Asuransi Syariah (Studi Pada 

PT.Asuransi Syariah Al-Amin Kantor Pemasaran Padang). JEBI: Jurnal 

Ekonomi Dan Bismis, 2(11), 2211–2228. 

Nguyen, N., & Leblanc, G. (2001). Corporate image and corporate reputation in 

customers‟ retention decisions in services. Journal of Retailing and 

Consumer Services, 8(4), 227–236. https://doi.org/10.1016/s0969-

6989(00)00029-1 



153 
 

 
 

Nguyen, T. T., Thi Thu Truong, H., & Le-Anh, T. (2023). Online Purchase 

Intention Under the Integration of Theory of Planned Behavior and 

Technology Acceptance Model. SAGE Open, 13(4). 

https://doi.org/10.1177/21582440231218814 

Noor, A. M., & Rahman, M. A. H. B. A. (2016). Cooperative takaful for non-

banking financial institutions: Islamization of SOCSO in the case of 

Malaysia. Intellectual Discourse, 24, 459–476. 

Nur, M. A. Bin, Soebiantoro, U., & Zawawi, Z. (2024). Pengaruh Gaya Hidup, 

Citra Merek, dan Kualitas Produk terhadap Minat Beli Smartphone Iphone. 

Al-Kharaj : Jurnal Ekonomi, Keuangan & Bisnis Syariah, 6(2), 3993–4003. 

https://doi.org/10.47467/alkharaj.v6i2.4456 

Nur Ivan, J., Titik, D. W., & Sri Wahyuni, E. (2024). Pengaruh Citra Merek, 

Harga dan Kualitas Layanan Terhadap Minat Membeli Jasa Laundry 

Shoesbox. Ejurnal.Univbatam.Ac.Id, 14(3), 137–150. 

http://ejurnal.univbatam.ac.id/index.php/ 

Nurhidayah, N., & Bastomi, M. (2024). How Islamic Securities Crowdfunding 

Platforms Attract Prospective Investors to SMEs: Insights from Indonesia. 

Iqtishadia, 17(1), 145. https://doi.org/10.21043/iqtishadia.v17i1.29828 

Nursafitri, I. (2022). Pengaruh Tingkat Literasi Keuangan Syariah Terhadap 

Minat Menjadi Nasabah Di Bank Syariah Dengan Kepercayaan Masyarakat 

Kecamatan Lamasi Sebagai Variabel Intervening. 33(1), 1–12. 

Pavlou, P. A., & Gefen, D. (2004). Building effective online marketplaces with 

institution-based trust. Information Systems Research, 15(1). 

https://doi.org/10.1287/isre.1040.0015 

Pindyck, R. S., & Rubinfeld, D. L. (2014). Mikroekonomi (8th ed.). Penerbit 

Erlangga. 

Pitriani, Witro, D., Nurjaman, M. I., Hibaturohman, I., & Sidqi, I. (2024). Re-

Reading Al-Uqud Al-Murakkabah: Types and Models of Hybrid Contracts 

Concept in Fatwa DSN-MUI. Khazanah Hukum, 6(2), 172–188. 

https://doi.org/10.15575/kh.v6i2.34717 

Pramudya, R. M., & Rahmi, M. (2022). Pengaruh Literasi Asuransi, Religiusitas, 

dan Kualitas Pelayanan terhadap Minat Generasi Milenial Menggunakan 

Asuransi Syariah. Journal of Islamic Economics and Finance Studies, 3(1), 

70. https://doi.org/10.47700/jiefes.v3i1.4350 

Preston, V. (2019). Questionnaire Survey. International Encyclopedia of Human 

Geography, Second Edition, 175–181. https://doi.org/10.1016/B978-0-08-

102295-5.10860-1 

Ptok, M. (2004). Variables and Data. Sprache Stimme Gehor, 28(3), 113–115. 

https://doi.org/10.1055/s-2004-819014 

Rahman Hakim, A., Reynanda, A., Purba, R., Mardayanti, I., & Bina Karya, S. 

(2025). Produk Simpanan Haji dengan Kepercayaansebagai Variabel 

Intervening (Studi Kasus Bank Syariah Indonesia Kantor Cabang Pembantu 

(KCP) Tebing Tinggi). Imelda Mardayanti INNOVATIVE: Journal Of Social 

Science Research, 5, 5576–5595. 

Rahman, M. H., & Binti Aziz, N. S. Z. (2025). A critical study of tabarrù 

(donation)-based takaful models: determining tàawun (mutual assistance) as 



154 
 

 
 

the underlying notion of takaful. Journal of Islamic Accounting and Business 

Research, February. https://doi.org/10.1108/JIABR-12-2023-0457 

Rani, N. F. A., & Rahman, A. A. (2018). Women and risk: Does takaful have the 

solution? New Developments in Islamic Economics: Examples from 

Southeast Asia, 117–134. https://doi.org/10.1108/978-1-78756-283-

720181008 

Raziqi, K., & Haryanti, P. (2025). Kepercayaan Sebagai Mediasi Pengaruh 

Literasi Keuangan Syariah Dan Risiko Terhadap Minat Santri Dalam 

Memanfaatkan Produk Perbankan Syariah (Studi Pada Santri PP Darul Falah 

1-7). Aghniya Jurnal Ekonomi Islam, 7(2), 172–187. 

Rinaldi, A., & Devi, Y. (2022). Pengaruh Literasi Keuangan Syariah Terhadap 

Kepercayaan Muzaki Pada Lembaga Pengelola Zakat Dengan Akuntabilitas 

Dan Transparansi Sebagai Variabel Intervening ( Studi Pada Masyarakat 

Muslim Di Propinsi Lampung). Al-Mal: Jurnal Akuntansi Dan Keuangan 

Islam, 3(1), 64–84. https://doi.org/10.24042/al-mal.v3i1.11428 

Roemer, E., Schuberth, F., & Henseler, J. (2021). HTMT2–an improved criterion 

for assessing discriminant validity in structural equation modeling. Industrial 

Management and Data Systems, 121(12), 2637–2650. 

https://doi.org/10.1108/IMDS-02-2021-0082 

Rohim, M. A., & Mutmainnah. (2025). Pengaruh Kualitas Pelayanan Dan Citra 

Merek Terhadap Kepercayaan Konsumen Di Home Credit Aeon Mall BSD. 

Journal of Research and Publication Innovation, 3(1), 477–489. 

Ross, W. H. (2009). Trust. The Corsini Encyclopedia of Psychology, 1–2. 

https://doi.org/10.1002/9780470479216.corpsy1013 

Rossela, A. I. (2024). Pengaruh Faktor-Faktor terhadap Minat Konsumen 

Berpartisipasi dalam Asuransi Syariah dengan Kepercayaan sebagai 

Variabel Moderating. Skripsi, Universitas Islam Indonesia. 

Rouf, A., & Mandala, K. (2023). Pengaruh Citra Merek, Kualitas Produk, dan 

Persepsi Harga terhadap Minat Beli. E-Jurnal Manajemen, Vol. 12, No. 7, 

12(7), 648–670. 

Saharuddin, D., Mufraini, M. A., Ghoni, A., Chusna, I., Mulazid, A. S., & 

Supriyono, S. (2023). Takaful funeral; an innovation for Islamic insurance 

product. International Journal of Islamic and Middle Eastern Finance and 

Management, 16(5), 1071–1087. https://doi.org/10.1108/IMEFM-04-2022-

0157 

Saleh Jumaa, M. A. A. M. (2020). Inflation rate and gross written premium (Gwp) 

influence on the profitability of uae insurance sector. a post financial crises 

analysis. Journal Global Policy and Governance, 9(2), 117–137. 

https://doi.org/10.14666/2194-7759-9-2-009 

Santoso, A. S., Faizi, F., Sagita, A. S., Hariyanti, D. H., & Takidah, E. (2025). 

Islamic business ethics and organizational ambidexterity: a new paradigm for 

business performance in Islamic business. International Journal of Ethics 

and Systems, 1–30. https://doi.org/10.1108/IJOES-09-2025-0525 

Saputra, J., Kusairi, S., & Sanusi, N. A. (2017). Pricing model in the concept and 

practice of conventional and takaful life insurance. WSEAS Transactions on 

Business and Economics, 14, 436–445. 



155 
 

 
 

Saputra, J., Kusairi, S., & Sanusi, N. A. (2021). Determining equity-linked policy 

premium for family Takaful: An application of Black-Scholes option pricing 

with escrowed dynamic model. Decision Science Letters, 10(3), 247–262. 

https://doi.org/10.5267/j.dsl.2021.3.004 

Satriana. (2023). Analisis Pengaruh Pemahaman, Kepatuhan Syariah, dan 

Pengalaman terhadap Minat Menabung di Bank Syariah Indonesia (Studi 

Masyarakat Kelurahan Jaya Kota Palopo). 

Schneiderman, L. J. (2006). Seeking justice in health care. In Optimizing Health: 

Improving the Value of Healthcare Delivery (pp. 15–20). 

https://doi.org/10.1007/978-0-387-33921-4_3 

Selfianti, S., Arsal, M., & Badollahi, I. (2025). Pengaruh Literasi Keuangan Dan 

Digital Payment Terhadap Minat Belanja Mahasiswa: Kepercayaan Sebagai 

Variabel Mediasi. Owner, 9(2), 1508–1518. 

https://doi.org/10.33395/owner.v9i2.2708 

Shuhari, M. H., Hamat, M. F., Basri, M. N. H., Khairuldin, W. M. K. F. W., 

Wahab, M. R., Alwi, E. A. Z. E., & Mamat, A. (2019). CONCEPT of al-

amanah (trustworthiness) and al-mas‟uliyyah (responsibility) for human‟s 

character from ethical islamic perspective. Journal of Legal, Ethical and 

Regulatory Issues, 22(Special Issue  1), 1–5. 

Sudarti, K., Fachrunnisa, O., & Ratnawati, A. (2021). Can the sense of ta‟awun 

behavior reduce voluntarily job turnover in Indonesia? Journal of Islamic 

Accounting and Business Research, 12(6), 831–848. 

https://doi.org/10.1108/JIABR-07-2019-0130 

Sugiharto, S., & Rahardjo, N. A. (2020). Pengaruh Brand Image dan Digital 

Marketing PT Prudential Life Assurance Terhadap Minat Beli Masyarakat di 

Surabaya. Jurnal Strategi Pemasaran, 7(2), 1–20. 

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. 

Sunarsih, U., & Umaaya, Z. (2025). Determinan keputusan Generasi Z dalam 

investasi Reksa Dana Syariah dengan trust sebagai variabel mediator. 

AKURASI: Jurnal Riset Akuntansi Dan Keuangan, 7(3), 293–312. 

https://doi.org/10.36407/akurasi.v7i3.1750 

Supartono. (2022). Pengaruh Harga, Kemudahan Bertransaksi, dan Kepercayaan 

terhadap minat beli online di E-Commerce. 5(2), 210–218. 

Susamto, B., & Suwandi. (2023). Does Muslim Society in Indonesia Have a Good 

Understanding of and Trust in Sharia Insurance? Jurisdictie: Jurnal Hukum 

Dan Syariah, 14(2), 335–353. https://doi.org/10.18860/j.v14i2.20957 

Syahira, S., & Very, Y. (2024). Literasi Syariah Terhadap Minat Pemilihan 

Produk Asuransi Syariah. Journal of Exploratory Dynamic Problems, 1(3), 

60–67. https://doi.org/10.31004/edp.v1i3.77 

Tazkiya, K., Harahap, B., & Purwadi, H. (2022). Comparative Study of Islamic 

Legal Systems in the Application of the Istishna‟ Agreement in Indonesia 

and Malaysia. International Journal of Law and Society, 1(3), 212–222. 

https://doi.org/10.59683/ijls.v1i3.26 

Valente, M. J., Rijnhart, J. J. M., Smyth, H. L., Muniz, F. B., & MacKinnon, D. P. 

(2020). Causal Mediation Programs in R, Mplus, SAS, SPSS, and Stata. 

Structural Equation Modeling, 27(6), 975–984. 



156 
 

 
 

https://doi.org/10.1080/10705511.2020.1777133 

Varian, S. I., Bustam, & Hotimah, E. (2022). The Influence of Promotions and 

Testimonials on Purchase Intention of Lyfira Hijab Products is Mediated by 

trust). EKOMABIS : Jurnal Ekonomi Manajemen Bisnis, 3(1), 21–30. 

https://doi.org/10.37366/ekomabis.v3i01.276 

Wilkins, S., & Huisman, J. (2014). Corporate images‟ impact on consumers‟ 

product choices: The case of multinational foreign subsidiaries. Journal of 

Business Research, 67(10), 2224–2230. 

https://doi.org/10.1016/j.jbusres.2014.01.003 

Yeni, F., Mulyani, S. R., & Susriyanti, S. (2023). Islamic financial literacy, 

spiritual intelligence, public perception and behaviour on public interest in 

Islamic banking services. Cogent Economics and Finance, 11(1), 1–20. 

https://doi.org/10.1080/23322039.2023.2175470


