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ABSTRACT 

 

This study is purposed to analyze the store layout, store services, and store 

atmosphere on store loyalty of Samsung experience store Semarang city. This study 

used three independent variables there are store layout, store services, and store 

atmosphere. This study aims to examine and analyze the effects of store layout, store 

services, and store atmosphere on store loyalty of Samsung experience store 

Semarang city. 

Data collection methods used in this study are questionnaires using random 

sampling method, the sample used in this study were students of faculty of 

economics and bussines Diponegoro University, Semarang and customer of 

Samsung experience store paragon mall Semarang consist of 120 respondents. This 

study uses data analysis methods include validity test, reliability test, classic 

assumption test, multiple linear regression analysis, coefficient determination test, 

F test and t test. 

The result showed that the variables of store layout, store services, and store 

atmosphere affect positively on store loyalty of Samsung experience store 

Semarang city. These variables have an impact of 61% on store loyalty. While the 

remaining 39% is influenced by other varibales outside of this study.  
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