ABSTRACT

This study aimed to analyze the effects arising from the perceived service
quality , perceived value and trust on customers satisfaction from Ayam Geprek Om
Kris. The variables used in this study is perceived service quality, perceived value
and trsut as an independent variable, then the customers satisfaction as an dependent
variable.The sample in this study were 100 respondents that came from the customer
of Ayam Geprek Om Kris.

Results of the analysis found that three factors, perceived service quality,
perceived value and trust has a positive and significant influence on customer
satisfactions.The method used is purposive sampling by distributing questionnaires to
the respondents (customer).In this study developed a theoretical model to propose
three hypotheses to be tested using analysis tools were linear regression analysis
which is operated through a program SPSS 20.0.Based on the research of data
processing SPSS result of adjusted R square of 0.828 indicates that 82.8 percent of
the variations of customer satisfaction can be explained by three independent
variables used in the regression equation. While the rest of 17.2 percent is explained
by another variable outside three variables used within this research.
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