DAFTAR ISI

Halaman
HALAMAN JUDUL .....ooiiiiiiieieie e i
PERSETUJUAN SKRIPSI ...ttt ii
PENGESAHAN KELULUSAN UJIAN. ...ttt ii
PERNYATAAN ORISINALITAS ..ottt iv
ABSTRACT ..ttt b bbbttt ettt %
ABSTRAK .ottt re e vi
MOTTO DAN PERSEMBAHAN .......coiiiiiie e vii
KATA PENGANTAR. ...ttt st nneans viii
DAFTAR IST ...ttt b e X
DAFTAR TABEL ..ottt ettt Xiii
DAFTAR GAMBAR ..ottt Xiv
DAFTAR LAMPIRAN ...ttt ettt XV
BAB | PENDAHULUAN .......cooiiiit e 1
1.1 Latar Belakang Masalah.............c.ccccoceiiiiiiii i 1
1.2 RUMUSAN MaSalah ..........cccoiiiiiiieiiec e 10
1.3 Tujuan dan Kegunaan Penelitian...........c.ccccoecvvvieiieieiin e 12
1.3.1 Tujuan Penelitian ..........ccooveiiieiiiene s 12
1.3.2 Kegunaan Penelitian ...........c.cccevveiiiieii e 13
1.4 Sistematika Penulisan..........cccccooeiieiiiie i 13
BAB Il TINJAUAN PUSTAKA . ..ottt 15
I g To - T T I T OSSPSR 15
2.1.1 E-COMMEICE ..ottt ettt 15
2.1.2 MiINAE BElH....oooiiiiieie e 17
2. 1.3 INIIAL TIUSE....ceiiiieeee e 19
2.1.4 Perceived Corporate Reputation.............cccccveveieeveeiieiicseenns 23
2.1.5 Perceived COrporate SizZ€........cccooererereninenieieee e 25
2.1.6 Perceived Ease Of USE........cccovereiiiiniiisesee e 28
2.1.7 Perceived Website SECUNILY ..o 30
2.2 Hubungan Antar Variabel ............c.ccoooiiiiiicci e 32
2.2.1 Hubungan Perceived Corporate Reputation
dengan Initial TrUSE..........ccooiieiiie e 32
2.2.2 Hubungan Perceived Corporate Size dengan Initial Trust....... 33
2.2.3 Hubungan Perceived Ease of Use dengan Initial Trust............ 34
2.2.4 Hubungan Perceived Website Security dengan Initial Trust.....35
2.2.5 Hubungan Initial Trust terhadap Minat Beli...............cc.ccve.e. 36
2.3 Penelitian Terdahulu .........ccccoveiiiieiiee e 37
2.4 Kerangka Pemikiran TeOIIIS .......ccccveviieiiieiie e 41
2.5 Hipotesis PENEITIAN ........ccoiiiiiiiieieees e 41



BAB 11l METODE PENELITIAN.......ooiiiieie e 43

3.1 Variabel Penelitian dan Definisi Operasional Variabel ..................... 43
3.1.1 Variable Penelitian .........cccceiieiiiiniieiece e 43
3.1.2 Definisi Operasional............ccccevviiveiveiisie e 44

3.2 Populasi dan SAmMPEl ... 46
3. 2.1 POPUIAST ..cvveveteeie ettt 46
3.2.2 SAMPEL ... 46

3.3 Jenis dan SUMDEr Data ........cccccoviiiieiiiene e 48

3.4 Metode Pengumpulan Data ..........ccoeierieienininieeeeee e 48

3.5 Metode ANaliSiS DAt ..........ccoiiiiiiieiiiieie st 49
3.5.1 Uji INStrumen Data.........cceoververieiieniiniiesieeee e 51

3.5. 1.1 Uji ValiditaS.....ccveveieieieiesie e 51
3.5.1.2 Uji Reliabilitas.........cccooeviiiiiiiiiiiieee 51

3.5.2 Uji ASUMSI KIASIK ....c.vveveiiiiiiieiecie e 52
3.5.2.1 Uji NOrMAalItas ......cceveveiverieiiienesieeeee s 52
3.5.2.2 Uji HeteroskedastiSitas ..........cccecvveieeresvieiiveiesieseanens 52
3.5.2.3 Uji MUItIKOINIEIITAS ....oovveveeiieiieieeee e 53

3.5.3 Analisis Regresi Linear Berganda.............ccccceveveevveieiienieenns 54
3.5.4 Pengujian Hipotesis (Uji Goodness of Fit) ........ccccccevcviieivennnne 55
3.5.4.1 Uji Parsial (Uji Statistik t) .......cccoevvverviieiieieiieieens 55
3.5.4.2 Uji Kelayakan Model (Uji Statistik F)...........cccccovnnenne. 56
3.5.4.3 Uji Determinasi (R2) .......ovveeeeeeeeeeeeeeereeeeeeresseeeereeeenen. 56

3.5.5 Uji Sobel (SObel TESL) ....cveiiiiiiieiiireeeeee e 57
BAB IV HASIL DAN PEMBAHASAN ..ot 59

4.1 Gambaran Umum Objek Penelitian ...........cccccoovveviiiiiiiiicc e 59

4.2 Gambaran Umum ReSPONAEN .......c.coveiiriiiiiiesieeeeee s 60
4.2.1 Deskripsi Responden Berdasarkan Tabulasi Silang

antara Kategori Usia dan Jenis Kelamin Responden................ 60
4.2.2 Deskripsi Responden Berdasarkan Tabulasi Silang
antara Kategori Pekerjaan dan Jenis Kelamin Responden........ 61

4.2.3 Deskripsi Responden Berdasarkan Tabulasi Silang

antara Kategori Pengeluaran per Bulan dan

Pekerjaan ReSPONAEN..........ccceovevieie e 62
4.2.4 Deskripsi Responden Berdasarkan Tabulasi Silang

antara Kategori Sumber Informasi tentang Lazada dan Jenis

Kelamin ReSPONdEN...........ccuoiiieieiincceeeeee e 63
4.2.5 Deskripsi Responden Berdasarkan Tabulasi Silang

antara Kategori Jumlah Kunjungan ke Website Lazada dan

Jenis Kelamin Responden..........ccccvecveiievie e ccic e 64

4.3 Uji Validitas dan Reliabilitas ...........ccooeiiveniiiniiinccsec e 64
4.3. L UJIEValiditas ......ccoeiiieiciie e 64
4.3.2 Uji Reliabilitas..........cccoerviieiieii e 66

4.4 Deskripsi Variabel Penelitian...........cccccoovevii i 67

Xi



4.4.1 Analisis Jawaban Responden Terhadap Variabel Perceived

Corporate RepULALION .........ccveveiiirieiiiceereeeeee s 68
4.4.2 Analisis Jawaban Responden Terhadap Variabel

Perceived COrporate Size .........cccceoeieiinininieerese e 69
4.4.3 Analisis Jawaban Responden Terhadap Variabel Perceived

EASE OF USE ..ot 71
4.4.4 Analisis Jawaban Responden Terhadap Variabel Perceived

WEDSITE SECUNILY..c.viiiiiieieii e e 73

4.4.5 Analisis Jawaban Responden Terhadap Variabel Initial Trust 74
4.4.6 Analisis Jawaban Responden Terhadap Variabel Minat Beli .. 76

4.5 Hasil Analisis PENEHTIAN ..........ccoveiiiieiiiee s 77
4.5.1 Uji ASUMST KIBSTK ..o 77
4.5.1.1 Uji NOrmalitas .........cccevveveeiieieiie e 77
4.5.1.2 Uji HeterokedastiSitas...........covrireiinieieienc e 80
4.5.1.3 Uji Multikolinieritas .........c.cccevvevevieeie e 81
4.5.2 Uji Regresi Linear Berganda...........ccooooovviriiiinencicncnene 82
4.5.3 Uji Go0odness Of Fit........cccceiveiiiiieieeiece e 85
4.5.3.1 Uji Parsial (Uji Statistik t) ........ccoovvevniiiiiencicnenn 85
4.5.3.2 Uji Kelayakan Model (Uji Statistik F)...........cccccveenenee. 88
4.5.3.3 Uji Koefisien Determinasi (R2).......c.ccooevvreniicnnninnn. 89
A.5.4 UjJi SODBL......ooiiiiiiiiiiieee e 91
4.5.4.1 Pengaruh Perceived Corporate Reputation terhadap
Minat Beli Melalui Initial Trust ..........cccooceviiiiennnnn. 92
4.5.4.2 Pengaruh Perceived Corporate Size terhadap
Minat Beli Melalui Initial Trust..........ccccooceviiiiennnnn. 93
4.5.4.3 Pengaruh Perceived Ease of Use terhadap Minat Beli
Melalui Initial TruSt.........cooviinieiieee e 94
4.5.4.4 Pengaruh Perceived Website Security terhadap
Minat Beli Melalui Initial Trust..........cccooceviiiienene. 96
4.6 Pembahasan Hasil Penelitian .............ccccooovviiiiiii e 97
4.6.1 Pengaruh Perceived Corporate Reputation terhadap
INIGIAL TFUST ..o s 97
4.6.2 Pengaruh Perceived Corporate Size terhadap Initial Trust....... 98
4.6.3 Pengaruh Perceived Ease of Use terhadap Initial Trus............. 99
4.6.4 Pengaruh Perceived Website Security terhadap Initial Trust...100
4.6.5 Pengaruh Initial Trust terhadap Minat Beli .............ccceoveenie, 101
BAB V PENUTUP ..ottt 102
5.1 KESIMPUIAN.......coiiiiii e 102
5.2 IMPLKAST TEOTILIS ....veveviieiiiiciieiee e 106
5.3 Implikasi Manajerial ..........ccccooviiiiiiiiie e 108
5.4 Keterbatasan Penelitian dan Saran Penelitian Mendatang ................. 110
DAFTAR PUSTAKA ...ttt ettt 112
LAMPIRAN-LAMPIRAN. ... .ootititiieieiesiese ettt 117

xii



