ABSTRACT

The purpose of this research is to know whether corporat image (X1), facility
(X2) and price (X3) affects buying interest (Y) during high season at hotel located in
Semarang, and analyze which factors are the most dominant and have the greatest
influence of buying interest in hotels located in Semarang especially during high
season.

The sample used in this study amounted to 100 respondents. Sampling
technique in this research is done by technique of non probability sampling by using a
number of primary and secondary data. The analysis used included validity test,
reliability  test, classic  assumption test  (multicollinearity,  normality,
heteroscedasticity), and multiple linear regression analysis, F test, t test, and
coefficient of determination test.

Based on the results of multiple regression analysis that has been done, the
results obtained that is, Y = 0.326 X1 + 0.346 X2 + 0.129 X3. Where the most
independent variables affect the dependent variable is the facility variable (0.307),
followed by corporate image variables (0.326), and the price variable (0.306). T test
results proves that both independent variable that is facility and corporate image have
positive and significant influence to buying interest, while price variable have positive
influence but insignificant to buying interest. The coefficient of determination (adjusted
R2) obtained is 0.407. This means that 40.7% of buying interest in hotels in Semarang
especially during high season is influenced by corporate image, facility, and price

variables. And the rest that is equal to 59.3% influenced by other variables.
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