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ABSTRACT

This study animed to analyze of the factors that effect their brand loyalty
on the product’s brand of the iphone with the customer satisfaction and quality of
products as intervening variables on the user’s phone brand the iphone yn the city
of Semarang. The variables used in this study are service quality as independent
variables, then the customer’s satisfaction and quality of product as intervening
variables and brand loyalty as the dependent variable.

This sample in this study 158 respondents of iphone customer’s in
Semarang. The method used is Accedental Sampling by distributting
questionnaires to the respondents. In this study developed a theoretical model to
purpose five hyphotheses to be tested using analysis tools Structural Equation
Modelling (SEM) which is operated through a program AMOS 22.0

Based in research of data processing SEM full mdel has met the criteria of
goodness of fit as follows: the value of chi-square = 56,858; probability = 0,206;
RMSEA = 0,032; CMIN/DF = 1,160; GFI = 0,946; AGFI = 0,914; TLI = 0,988;
CFI = 0,991. Within the result, it can be said that this model is feasible to be
used. The result show that the brand loyalty can be improved by increasing
quality of product affect the customer’s satisfaction as a determinant of success
increase brand loyalty.
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