ABSTRACT

The purpose of this paper is to examine the influence Corporate Social
Responsibility disclosure on share price in large companies based on revenue.

The sample in this study consisted of 100 largest companies (based on
revenue) listed on the Indonesia Stock Exchange period 2015. Then, the sample
was selected by purposive sampling method. A modified Ohlson (1995) model is
used to examine the relationship between corporate social responsibility
disclosure and share prices. This paper used three different measures of
Corporate Social Responsibilty disclosure. The analytical method in this paper is
using multiple regression.

The results show that the disclosure of Corporate Social Responsibility

does not significant influence on share prices, it is because the p-value is more
than 0.05.
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