111

Daftar Pustaka

Abdalslam, S. I. M, Azizan, B., & Jali, Z. 2013. “The Impact of Trust and Past
Experience on Intention to Purchase in E-Commerce”. International Journal

of Engineering Research and Development, 7(10), 28-35.

Akbar, Mochamad J. 2014. “Analisis Anteseden Preferensi Pembelian Online di
Indonesia (Studi Pada Pembeli Online di Kota Semarang”. Universitas

Diponegoro, Semarang.

Alam, S. S., & Yasin, N. M. 2010. “What factors influence online brand trust:

Evidence from online tickets buyers in Malaysia”. Journal of Theoretical
and Applied Electronic Commerce Research, 5(3), 78-89.

Andriyani, Dewi. 2012. “Pengaruh Faktor Keamanan, Pengetahuan Teknologi
Internet, Kualitas Layanan dan Persepsi Resiko Terhadap Keputusan
Pembelian Melalui Situs Jejaring Sosial . Universitas Bengkulu. ( Skripsi
tidak dipublikasikan)

Ariely, D. 2000. “Controlling the Information Flow: Effects on Consumers’
Decision Making and Preferences”. Journal of Consumer Research, 27(2),
233-248.

Ba, S., & Pavlou, P. A. 2002. “Evidence of the effect of trust building technology
in electronic markets: Price premiums and buyer behavior”. MIS Quarterly,
Vol. 26, 243-268

Chen, H. 2012. "The influence of perceived value and trust on online buying
intention™. Journal of Computers, 7(7), 1655-1662.

Cheung, M. K., & Lee, M. K. O. 2006. “Understanding consumer trust in internet
shopping: a multidisciplinary approach”. Journal of the American Society

for information Science and Technology, 57(4), 479-492.

Daftar website paling sering dikunjungi, 2015. https://id.techinasia.com/survei-

website-ecommerce-populer-indonesia/. Diakses tanggal 21 Oktober 2015.


https://id.techinasia.com/survei-website-ecommerce-populer-indonesia/
https://id.techinasia.com/survei-website-ecommerce-populer-indonesia/

112

Dan, C. (2014). Consumer-To-Consumer ( C2C ) Electronic Commerce : The
Recent Picture, 4(2), 29-32.

E-Marketer. 2014. “Indonesia’s e-Commerce Lanscape: Insights Into One

Pasific’s Fastest Growing Markets”. Singapore

Engel, James F. Roger D. Blackwell dan Paul W Miniard. 2006. Perilaku
Konsumen, (Alih Bahasa Budi Janto), Jilid I, Edisi Keenam, Binarupa
Aksara, Jakrta Barat.

Ferdinand, Augusty. 2006. Metode Penelitian Manajemen: Pedoman Penelitian
Untuk Penulisan Skripsi, Tesis dan Disertasi lImu Manajemen. Semarang:

Badan Penerbit Universitas Diponegoro.

Gefen, D., & Straub, D. W. 2004. “Consumer trust in B2C e-Commerce and the
importance of social presence: Experiments in e-Products and e-Services”.
Omega, 32(6), 407-424.

Ghozali, Imam. 2011. Model Persamaan Struktural Konsep & Aplikasi Dengan

Program AMOS 19.0. Semarang: Badan Penerbit Universitas Diponegoro.
Hasan, Ali. 2008. Marketing. Media Utama, Yogyakarta
Jarot, S. 2009. Buku Pintar Menguasai Intenet. Jakarta: MediaKita.

Javadi, M. H. M., Rezaie Dolatabadi, H., Nourbakhsh, M., Poursaeedi, A., &
Asadollahi, A. R. 2012. “An Analysis of Factors Affecting on Online
Shopping Behavior of Consumers”. International Journal of Marketing
Studies, 4(5), 81-98.

Kehrwald, B. 2008. “Undertanding social presence in text based online learning

environments”. Distance Education, 29(1), 89-106.

Kim, S., & Park, H. 2013. “Effects of various characteristics of social commerce
(s-commerce) on consumers’ trust and trust performance”. International

Journal of Information Management, 33(2), 318-332.

Komiak, S., & Benbasat, I. 2006. “The effects of personalization and familiarity



113

on trust and adoption of recommendation agents”. MIS Quarterly, 30(4),
941-960.

Kotler, Philip dan Armstrong, Gary. 2001. Prinsip- Prinsip Pemasaran. Jakarta:
Erlangga.

Kotler, Philip., dan Amstrong, Gary. 2004. Dasar-Dasar Pemasaran. Edisi

Kesembilan. Dialihbahasakan oleh Alexander Sindoro. Jakarta: Indeks

Koufaris, M., & Hampton-Sosa, W. (2004). “The development of initial trust in an
online company by new customers”. Information & Management, 41(3),
377-397.

Kumar, N., & Benbasat, I. 2002. “Para-social presence and communication
capabilities of web site: A theoretical perspective”. E-Service Journal, Vol.
1 No. 2, 5-24.

Kwahk, K., Ge, X., & Park, J. 2012. “Investigating the Determinants of Purchase
Intention in C2C E-Commerce”. 6(9), 497-501.

Lamb, Hair, dan McDaniel. 2001. Pemasaran : Edisi Pertama, Jakarta: Salemba

Empat

Laohapensang, O. 2009. "Factors influencing internet shopping behaviour: a
survey of consumers in Thailand". Journal of Fashion Marketing and
Management, 13(4), 501-513.

Mayer, R.C., Davis, J. H., dan Schoorman, F. D., 1995. “An Integrative Model of
Organizational Trust”. Academy of Management Review, 30 (3): 709-734.

Media pembayaran jual beli online, 2015. http://www.startupbisnis.com. Diakses
26 Mei 2015.

Mohammed, R., Fisher, R.J., Jaworski, B.J. and Paddison, G., 2003. “Internet
marketing: Building advantage in a networked economy”. McGraw-Hill,

Inc..


http://www.startupbisnis.com/

114

Monsuwe, T.P.Y., Dellaert, B.G.C. and Ruyter, K.D. 2004. “What derives
consumers to shop online? A literature review”, International journal of

Service Industry Management, Vol. 15, No.1, pp. 102-21.

Mowen, John dan Michael Minor. 2002. Perilaku Konsumen, Jilid 1, Alih Bahasa
Dwi Kartini Yahya, Erlangga, Jakarta .

Muchsin, Muhammad 1. T. 2011. “Dampak Penipuan Internet Terhadap
Keputusan Melakukan Transaksi Secara Elektronik”. Skripsi Thesis,

Universitas Muhammadiyah Surakarta.

Natalia, Dessy. 2009. “Perilaku Membeli Aksesoris Pada Remaja Ditinjau Dari
Konformitas Teman Sebaya”. Skripsi Fakultas Psikologi Universitas

Katolik Soegijapranata. Semarang

Park, C. and Kim, Y., 2008. “The Effect of Information Satisfaction and
Relational  Benefit on  Consumer’s Online  Shopping  Site
Commitment”. Web Technologies for Commerce and Services Online, 1,
p.149.

Pavlou, P. A., dan Gefen, D. 2004. “Building Effective Online Marketplaces with
Institution-based Trust”, Proceedings of Twenty-Third International

Conference on Information Systems, pp. 667-675.

Pengguna internet di Indonesia, 2015. http://harianti.com/survei-bps-jumlah-
pengguna-internet-indonesia-tahun-2013-tembus-71-juta-orang/.  Diakses
tanggal 20 Mei 2015.

Prabowo, H., Darman., & Enny Noegraheni. 2014. “Analisis Kepercayaan Dalam
C2C E-Commerce Terhadap Keputusan Pembelian dan Dampaknya
Terhadap Repurchase Pada Kaskus”. Departemen Manajemen, Sekolah

Bisnis Manajemen. Universitas BINUS. Jakarta.

Pratiwi, D.P. 2012. “Pengaruh Persepsi Manfaat, Persepsi Kemudahan
Penggunaan dan Pengalaman Terhadap Perilaku Penggunaan Mobile

Banking Dengan Dimediasi Niat Penggunaan Mobile Banking Nasabah


http://harianti.com/survei-bps-jumlah-pengguna-internet-indonesia-tahun-2013-tembus-71-juta-orang/
http://harianti.com/survei-bps-jumlah-pengguna-internet-indonesia-tahun-2013-tembus-71-juta-orang/

115

Bank BCA di Surabaya”. Sekolah Tinggi llImu Ekonomi PERBANAS,

Surabaya.

Rahmawati, S. A., & Widiyanto, I. 2013. "Antecedent Keputusan Pembelian
Online™. Diponegoro Journal of Management, 2(2009), 1 — 11.

Raman, A., & Viswanathan, A. 2011. “Web Services and e-Shopping Decisions :
A Study on Malaysian e-Consumer”. International Journal of Computer
Applications, 54-60.

Rensel, A. D., Abbas, J. M., & Rao, H. R. 2006. "Private Transactions in Public
Places: An Exploration of the Impact of the Computer Environment on
Public Transactional Web Site Use". Journal of the Association for
Information Systems, 7(1), 19-51.

Ridings, C.M., Gefen, D., & Arinze, B. 2002. “Some Antecedents and Effects of
trust in virtual communities”, Journal of Strategic Information Systems,
11(2&4), 271-295

Rusdin. 2007. Teori, Masalah, dan Kebijakan dalam Praktik. Bandung: Alfabeta.

Schiffman, Leon, G.,Leslie Lazar Kanuk. 2000. Consumer Behavior, Edisi Tujuh,

Prentice-Hall, New Jersey.

Schmitt, Bernd. 1999. “Experiential Marketing, How to Get Customer to Sense,
Feel, Think, Act, Relate, to Your Company and Brands”. New York : The

Free Press

Schubert, P. and Ginsburg, M., 2000. “Virtual communities of transaction: The
role of personalization in electronic commerce”. Electronic Markets,10(1),
pp.45-55.

Setiadi, Nugroho J. 2003. Perilaku Konsumen (Konsep dan Implikasi Untuk

Strategi dan Penelitian Pemasaran). Jakarta : Prenada Media.

Statistik pola penggunaan internet Indonesia, 2015. http://www.bps.go.id. Diakses
tanggal 21 Mei 2015.


http://www.bps.go.id/

116

Sugiyono, 2004. Metode Penelitian Bisnis. Bandung: CV. Alfabeta

Weisberg, J., Te’eni, D., & Arman, L. 2011. “Past purchase and intention to
purchase in e-commerce: The mediation of social presence and trust”.
Internet Research, 21(1), 82-96.

Yoo, Y., & Alavi, M. 2001. “Media and group cohesion: relative influences on
social presene, 31 task participation, and group consensus”. MIS Quarterly,
vol. 21, No. 4. 389-400.



