DAFTAR PUSTAKA

Aaker,David A, dan Joachimsthaler,Erich. 2000. Brand Leadership. New York :
The Free Press.

Amor,Daniel. 2000. The E-Business (R)evolution : Living and Working in an
Interconnected World. 2nd ed. New Jersey : Prentice Hall Inc.

Assauri,Sofjan. 2011. Strategic Marketing-Sustaining Lifetime Customer Value.
Jakarta: PT. Rajagrafindo Persada.

Aymanh,Allama Syed M. Nifty. 2010. Definition of customer loyalty for e-
commerce. “Journal of Electronic Commerce”, V0l.3, No.1, h.64-75.

Beerli,A., Martin, J.D., & Quintana,A. 2004. A Model of Customer Loyalty in
The Retail Banking Market. “European Journal of Marketing”. \ol.8,
no.38. h.90-93.

Boone,Louis E., dan Kurtz,David L. 2005. Contemporary Marketing. Ohio, USA:
Thomson South Western.

Celsi,R.L. dan Olson,J. 1998. The Role of Involvement in Attention and
Comprehension Process. “Journal of Consumer Research” Vol.15, No.2,
h.210-240.

Coker,Brent. 2013. Antecedents to Website Satisfactions, Loyalty and Word of

Mouth. “Journal of Information System and Technology Management”,
Vol.10, No 2, h.209-218.

Costabile,M., dan Raymondo,M.A. 2002. A Dynamic Model of Customer
Loyalty. “Proceedings of the 31st Annual Conference of the European
Marketing Academy”, 28-31 May, Braga.

Delgado, E. 2004. Applicability of Brand Trust Scale Across Product Categories:

A Multygroup Invariance Analysis. “European Journal Of Marketing”.
Vol. 38, No. 5, h. 573-96.

Dharmesti,Maria Delarosa Dhipta dan Susilo,Sahid. 2013. The Antecedents of
Online Customer Satisfaction and Customer Loyalty : “Journal of
Business and Retail Management Research”,\V0ol.7, N0.2, h.2-12.

121



122

Ferdinand,Augusty. 2014. Metode Penelitian Manajemen : Pedoman Penelitian
untuk Penulisan Skripsi, Tesis , dan Disertasi Ilmu Manajemen. Ed.5.
Semarang : Undip Press.

Ferrinadewi, Erna. 2008. Merek dan Psikologi Konsumen-Implikasi pada Strategi
Pemasaran. Ed 1. Yogyakarta: Graha limu.

Ghozali,Imam. 2006. Aplikasi Analisis Multivariate Dengan Program SPSS.
Cetakan Keempat. Semarang: Badan Penerbit Universitas Diponegoro.

Griffin,Jill. 2005. Customer Loyalty : Menumbuhkan dan mempertahankan
kesetiaan pelanggan. Jakarta : Erlangga.

Hadi, Noor Ul; Abdullah, Nazirudin dan Sentosa,Ilham. 2016. Making Sense of
Mediating Analysis : A Marketing Perspective. “Journal of Integrative
Business and Economic Research”, vol.5,n0.2,h.62-76.

Hoppe,Florian., Lamy,Sebastien dan Canarsi,Alessandro. 2015. Can Southeast
Asia’s Live Up To E-commerce Potential. “Bain & Company Journal .

Hsu,Chia Lin ; Chang, Kuo-Chien dan Cen, Mu-Che . 2012. The Impact of
Website Quality on Customer Satisfaction and Purchase Intention :
Perceived Playfulness and Perceived Flow as Mediator. “Journal of E-
Business Management”, V0l.10, No.7, h.549-570.

Istijanto. 2009. Aplikasi Praktis Riset Pemasaran. Jakarta : Gramedia Pustaka
Utama.

Jamalludin,Alhidayah. 2016. “Analisis Pengaruh Kualitas Website Terhadap
Kepuasan Pengguna Berdasarkan Metode WebQual 4.0 pada Website
Stikom Career Center”. Thesis Tidak Dipublikasikan,Stikom Surabaya.

Keller,Kevin Lane. 2013. Strategic Brand Management. 4th ed. England : Pearson
Education,inc.

Khawaja,Kausar Fiaz dan Bokhari, Rahat Hussain .2010. Exploring The Factors
Associated With Quality of Website. “Global Journal of Computer
Science and Technology”, Vol.10, No.14,h.37-45.

Kotler,Philip. 2009. Manajemen Pemasaran. Jakarta: Erlangga.

Kotler,Philip dan Armstrong,Gary. 2012. Prinsip-prinsip Pemasaran..13th ed.
Jakarta : Erlangga.

Kotler,Philip, dan Keller, Kevin Lane. 2013. Marketing Management. 14th ed.
New Jersey : Prentice-Hall Inc.



123

Lau,G, dan Lee, S, 1999. Consumers Trust In A Brand And Link To Brand
Loyalty,” Journal of Marketing Focused Management”, vol.2, n0.5 h.47-
62.

Laudon,J., dan Laudon, K.C. 2008. Sistem Informasi Manajemen: Mengelola
Perusahaan Digital. 10th ed. Depok: Salemba Empat.

Liao,Kun-Hsi. 2012. Service Quality, and Customer Satisfaction : Direct and
Indirect Effects in B2B Customer Loyalty Framework, “The Journal of
Global Business Management”, V0l.8,N0.1,h.86-93.

Luarn,Pin dan Hsin-Hui Lin.2003. A Customer Loyalty Model for E-Service
Context. “Journal of Electronic Commerce”, Vol.4,No.4, h.156-168.

Marzuki. 2005. Metodologi Riset. Yogyakarata: Ekonisia.

NN. “Statistics E-Commerce  Growth in Indonesia  2011-2016",
http://www.statista.com/outlook/243/110/e-commerce-growth/indonesia,
diakses 1 Mei 2016.

NN.peringkat pengunjung e-commerce”. http,//www.alexa.com/topsites/indonesia-
ecommerce/id, diakses 29 April 2016.

NN. “Market Share situs e-commerce di Indonesia” Majalah SWA XXXII, 12-25
Februari 2016.

NN. Survey forum jual beli Online Semarang.

Oliver,R.L. 1997. Satisfaction : A Behavioral Perspective on the Consumer. New
York : McGraw-Hill.

Paemami, Vahid, Moradi; Abbaszadeh, Arsash dan pourzamani, Javad. 2013.
“International Journal of Academics Research in Economics and
Management Science”. Vol.2,no.4.h.128-142.

Preacher,K.J., dan Hayes,A.F.2004. SPSS and SAS Procedures for Estimating
Indirect Effect in Simple Mediation Models. “Behavior Research
Methods, Instruments, & Computers”, vol 36, h.717-731.

Reicheld,F.F. 1996. The Loyalty Effect. Boston: Harvard Business School Press.

Santosa. 2005. Metodologi Penelitian Kuantitatif dan Kualitatif. Jakarta : Prestasi
Pustaka.

Sekaran,Uma.2014. Research Methods for Business. Edisi | . Jakarta: Salemba
Empat.



124

Shafique,Muhammad Nouman; Ahmad, Naveed; Adeel, A.; dan Hameed,M.
2015. Hypotetical Development Among E-Services, Customer
Satisfaction,and Brand Trust Online Banking in Pakistan. “ Kuwait
Chapter of Arabian Journal of Business and Management
Review” Vol.4,n0.11,h.34-42,

Siregar,Riki R. 2010. “Strategi Meningkatkan Persaingan Bisnis Perusahaan
dengan Penerapan E-Commerce” http://blog.trisakti.ac.id. Diakses 5 Juli
2016.

Smith,P.R., dan Choffey,Dave.2005.E-Marketing Excellence: The Heart of E-
Business.2nd ed. New York:A Butterworth-Heinemann Title.

Srivasta,Medha dan Rai, Alok Kumar.2013 .Investigating the Mediating Effect of
Customer Satisfaction in the Service Quality-Customer Loyalty
Relationship, “Journal of Consumer satisfaction,dissatisfaction, and
complaining behavior”, vol.26, no.2, h.95-109.

Strauss,Judy., dan Frost,Raymond.2009. E-Marketing. 5th ed. New Jersey :
Pearson Prentice Hall.

Sugiyono. 2011. Metode Penelitian Pendidikan. Bandung : Alfabeta.

Supranto,J. 2011.Pengukuran tingkat kepuasan pelanggan untuk menaikan
pangsa pasar.ed4. Jakarta : PT. Rineka Cipta.

Suyanto,M. 2003. Multimedia Alat untuk Meningkatkan Keunggulan Bersaing.
Jakarta: Andi.

Taylor, Steven A. dan Hunter, Gary .2013. “An Exploratory investigation into the
antecedents of satisfactions, brand attitude , and loyalty within the (B2B)
e-CRM Industry, “Journal of Consumer Satisfaction, Dissatisfaction and
Complaining Behavior”,Vol.16,N0.3,h.19-36.

Tjiptono,Fandy, dan Chandra, Gregorius. 2009. Pemasaran Strategik.
Yogyakarta: Andi Offset.

Turban, Efraim. 2003. Introduction to Information Technology. 2nd ed.New
York,USA:John Wiley & Sons,Inc.

Vermaat,Shelly Cashman. 2007. Discovering Computers: Menjelajah Dunia
Komputer Fundamental. 3rd ed. Jakarta: Salemba Infotek.


http://blog.trisakti.ac.id/

125

Wibowo,Radetya Agung. 2011. Kesuksesan e-commerce (Online Shopping)
melalui Brand Trust dan Customer Satisfaction. “Journal of economic
and business”, vol.20,n0.1,h.1-25.

Wilson,Katie. 2010. How to improve your website’s SEO & increase quality
traffic to your site. Aspire Internet Design, diakses 4 juli 2016, dari
aspireid.com.

W&S Group Research.“Popularity Brand Index E-Commerce Indonesia”,
nusaresearch.com /pbi /zoom. php? ID = 94 & Idbrand =44 & Id
category=4#, diakses 1 Mei 2016.

Yuhefizar, 2008. Sepuluh jam menguasai internet : teknologi dan aplikasinya.
Jakarta: PT Elex Media Komputindo

Zeithaml,V.A., A.Parasuraman dan L.L.Berry.1993.Delivering Quality Service.
New York: The Free Press.

Zena,Putri Ara, dan Hadisumarto,Aswin Dewanto.2012. The study of relationship
among experiental marketing, service quality, customer satisfaction, and
customer loyalty. “Asean Marketing Journal”. VVol4,nol1,h.37-47



