DAFTAR ISI

Halaman
HALAMAN JUDUL.....ooiiiiiii e i
PERSETUJUAN SKRIPSI ...ttt i
PENGESAHAN KELULUSAN UJIAN.....cccciiiiiinise e i
PERNYATAAN ORISINALITAS SKRIPSI ....ccociiiiiiiiieiceeee e, WY
MOTTO DAN PERSEMBAHAN ..o \
ABSTRCT oot e e e e e e e e e na e e nnae e vi
KATA PENGANTAR ...ttt viii
DAFTAR ISL ..o Xi
DAFTAR TABEL ...ttt XV
DAFTAR GAMBAR ...ttt e XVii
DAFTAR LAMPIRAN ...ttt Xviii
BAB I PENDAHULUAN ..o e
1.1 Latar Belakang Masalah..............cccccocevviviiiiiicic e 16
1.2 Rumusan Masalah ..........ccccoveiieinieiecc e 10
1.3 Tujuan dan Kegunaan Penelitian ..........ccccooeiiiininiiiniienn, 12
1.3.1 Tujuan Penelitian ...........ccooeviiiiiiiciiece e 12
1.3.2 Kegunaan Penelitian.............cccoceeveiiieiicie i 13
1.4 Sitematika Penulisan ..........cccocooiiiiiniiiinicics e 14
BAB Il TINJAUAN PUSTAKA ...t
2.1 Landasan TEOM  ..occcevcvereeieieeie e e et 15
2.1.1 SPONSOISNIP ..veevviivieciece e 16
2.1.2 Customer EXPEriENCe ........cccveveieeieeieieece e 18
2.1.3 Sales Promotion .........ccccccvevveiesiese e se e 21
2.1.4 Brand AWAIENESS .......cc.eevereerierieesieaieseesseeeesseesseseesses 23
2.1.5 Purchase INtention .........cccocoviiieiinienereesee s 25
2.2 Pengaruh Antar Variabel.........cccccoevieeiiiiiiecc e 26

Xi



2.2.1 Sponsorship terhadap brand awareness..............ccccoeeee. 26

2.2.2 Customer Experience terhadap brand awareness........... 27
2.2.3 Sales Promotion terhadap brand awareness.................... 28
2.2.4 Sponsorship terhadap Purchase Intention....................... 30
2.2.5 Customer Experience terhadap purchase intention......... 31
2.2.6 Sales Promotion terhadap Purchase Intention................ 32

2.2.7 Brand awareness merek terhadap Purchase Intention.... 33

2.3 Penelitian Terdahulu ..........ccccooeiiiiiininine e 34
2.4 Kerangka Pemikiran TeOoritiS .........ccovvrvrieieieiiniie e, 38
2.5 Hipotesis PENelitian.........ccooiiieiiiiiiiieieee e, 38
BAB 11l METODOLOGI PENELITIAN ...cccoviiiiieiceeee e
3.1 Variabel Penelitian dan Definisi Operasional.......................... 39
3.1.1 Variabel Penelitian.........cccoocvereiiinnieie e 38
3.1.2 Definisi Operasional Variabel.............c.cccooniniiinnnnnn, 41
3.2 Populasi dan SamMPel .........cccevieiiiieie e 43
3.2.1 POPUIASI ...t 43
3.2.2 SAMPEL..eeiiiiiii 44
3.3 Jenis dan SUMbBEr Data.........cccceverinininieieese e 46
3.3.1 Data PriMer ..o 46
3.3.2 Data SEKUNGET ......cveiiieieiecitcee e 46
3.4. Metode Pengumpulan Data..........cccooeveriniienencicneseceeeee, 47
KRR I U] o] T SR 47
3.4.2 WAWEANCAIE......cveeiiieiei ettt 49
3.5 Teknik Pengolahan Data...........ccccceevveieiecieeie e, 50
3.6 Metode ANANISIS ......coeiveieiieeiee e 51
BAB IV HASIL DAN PEMBAHASAN ..o
4.1 Gambaran Umum Objek Penelitian ...........ccccoceevveviiiiieinnenne. 64
4.2  Gambaran Umum ReSponden ..........cccoevvvevveiieiieesie e 65
4.2.1 Responden Berdasarkan Jenis Kelamin .............c.ccce...... 66
4.2.2 Responden Berdasarkan Tingkat Pendidikan ................. 66
4.2.3 Responden Berdasarkan Usia...........ccccocevvvenieiineinecnne. 68

xii



4.2.4 Responden Berdasarkan Pekerjaan .............ccoccoeveveeenen, 69

4.2.5 Responden Berdasarkan Kewarganegaraan .................... 70
4.3 Proses ANaliSis Data. .........ccoceveiiiininieieiese e 71
4.3.1 Statistik Deskriptif — Karateristik Responden................. 71
4.3.1.1 SPONSOISNIP ...cvvviiiieiieieieieeie e 73
4.3.1.2 Customer EXPErience ........ccocevvvrervneneeeenenn 75
4.3.1.3 Sales Promotion ........cccceeveneienennsnsceinens 76
4.3.1.4 Brand AWareness ........cccocerererenenesesesreeseenes 79
4.3.1.5 Purchase Intention ..........ccccoeveveveeinniesnennnn, 81
4.4 Proses dan Hasil Analisis Data ..........cccocvervieenienesiieneene e 83
4.4.1 ANaliSIS SEM ....cooiiiiiiiiieicce e, 85
4.4.1.1.1 Konfirmatori Konstruk Eksogen................... 85
4.4.1.1.2 Konfirmatori Konstruk Endogen .................. 90
4.4.2 Asumsi — ASUMSTI SEM ......oovviiiiiiieeceeee e 95
4.4.2.1 Ukuran Sampel.......ccccceveieiieiie i 95
4.4.2.2 Uji Normalitas Data .........ccccceeevevveveeciecnennnn, 96
4.4.2.3 Evaluasi OUtliers........ccccccovvevviieiieiece e, 97
4.4.2.4 Evaluasi Multicolinearity dan Singularity ....... 104
4.4.2.5 Evaluasi Atas Nilai Residual.............cccccovenee. 105
4.4.3 Uji Reliabilitas ..........c.cccoovveviiiiic e 106
4.4.4 Analisis Full Model SEM...........cccoovevviieniieie e 109
4.4.5 Pengujian HIPOteSIS.......cccoviiiiiniiiiieiese e 112
4.4.5.1 Pengujian HIpotesis L........cccccevevvevieeieireennnn, 113
4.4.5.2 Pengujian HIpotesis 2.........ccccvevvevveveeiveireennnn, 114
4.4.5.3 Pengujian HIpotesis 3.........ccccovevvivnnnieieienn 114
4.4.5.4 Pengujiann HIipotesiS 4........ccocvvvrvivnveienenn. 115
4.4.5.5 Pengujian HipotesiS 5.......cccccoveviiiiievieciieesinns 116
4.4.5.6 Pengujian HipotesiS 6..........ccoevveiieevieiiieennnnns 117
4.4.5.7 Pengujian HIpOtesIiS 7......cccovvveivnininnieieienn, 117
4.5 Intrepretasi Hasil. .. ..., 118
4.5.1 Sponsorship terhadap Brand Awareness............cccccuvenee. 118

xiii



4.5.2 Customer Experience terhdap Brand Awareness............ 119

4.5.3 Sales Promotion terhadap Brand Awareness.................. 120
4.5.4 Sponsorship terhadap Purchase Intention..................... 121
4.5.5 Customer Experience terhadap Purchase Intention........ 122
4.5.6 Sales Promotion terhadap Purchase Intention................ 123
4.5.7 Brand Awareness terhadap Purchase Intention.............. 124
Bab V'  PENUTUP....ciuiiiiiiiieen e
5.1 Kesimpulan....... cococoiiiiiiiniiie e 125
5.1.1 Kesimpulan Hasil Pengujian Hipotesis............ccocevennne. 125
5.1.2 Kesimpulan Masalah Penelitian............c.ccocvvnininnnnne 128
5.2 IMPliKasi TEOILIS .....ceciveiiiiiecieee e 129
5.3 Implikasi Manajerial ...........cccccevviiiiiiiiiccece e, 134
5.4 Keterbatasan Penelitian .........cccocooiviiiiiniiieneeeee, 139
5.5 Saran untuk Penelitian Mendatang ..........ccccoeviriiininienienen, 139
DAFTAR PUSTAKA e 141

LAMPIRAN-LAMPIRAN. ... e, 14D

Xiv



