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ABSTRACT 

 

Currently the company is not only required to make a profit, but also must 

pay attention to social responsibility in the community. From an economic 

perspective, it is expected to benefit the company as high. But from the social 

aspect, the company must contribute directly to the public, namely improving the 

quality of people's lives and the environment. Factors thought to affect the 

disclosure of corporate social responsibility (CSR) is the company size, 

profitability, leverage and age. However, based on the results of previous studies 

showed different results depending on the influence of these variables on 

disclosure of corporate social responsibility (CSR). The purpose of this study was 

to analyze the effect of firm size, profitability, leverage and age on the disclosure 

of corporate social responsibility (CSR). 

The sample used in this study were 75 companies listed on the Stock 

Exchange and its shares are actively traded during the period 2010-2013 by using 

purposive sampling technique. The data used is secondary data. The analysis 

technique used is multiple linear regression. 

According to analysis done can be seen that the size of the company does 

not affect the disclosure of corporate social responsibility (CSR), the profitability 

of a positive effect on social responsibility disclosure (CSR), leverage significant 

negative effect on the disclosure of corporate social responsibility (CSR) and the 

age of the company is not affect the disclosure of social responsibility (CSR). Test 

results of multiple linear regression showed that the regression model is used to 

predict good for the disclosure of social responsibility (CSR). While the 

disclosure of corporate social responsibility (CSR) can be explained by the 

independent variables are firm size, profitability, leverage and age of 20.1%. 
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