ABSTRACT

This research aims to analyze the influence of Corporate Social Responsibility
to firm value and the influence of managerial ownership as the moderating variable
in the relation between Corporate Social Responsibility and firm value. Corporate
Social Responsibility used as the independent variable in this study and measured by
the Corporate Social Responsibility Disclosure’s index and the dependent variable
used is the firm value which represented by the Tobin’s Q ratio while managerial
ownership as the moderating variable measured using the dummy variable.

The sample of this research is the companies categorized in high profile
industry listed in Indonesia Stock Exchange for the year of 2010 and 2011. Data
collected by purposive sampling method. There are 67 companies in 2010 and 49
companies in 2011 fulfilled the requirement as the research’s sample. A total of 116
samples in this research analyzed using the multiple regression method

The results show that Corporate Social Responsibility and managerial
ownership simultaneously has positive and significant effect to the firm value.
Corporate Social Responsibility also partially has positive and significant effect to
the firm value. Finally, the managerial ownership also has an effect as moderating
variable that strengthen relationship between Corporate Social Responsibility and
firm value.
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