
90

DAFTAR PUSTAKA

Armstrong, dan Kotler 2003. Dasar-dasar Pemasaran, Jilid 1, Edisi Kesembilan,
Penerbit PT. Indeks Gramedia, Jakarta.

Arruhman, Edhy, Ritel Asing Ramai-ramai Masuk ke Indonesia Ada Apa? Mix
Marcomm, 9 Maret 2013.

Baron, R.A dan Byrne, D. Psikologi Sosial. Jilid 1. Edisi 10. Alih Bahasa: Ratna

Juwita, dkk. Erlangga: Jakarta; 2004.

Boyd, Walker dan Larreche. 2000. Manajemen Pemasaran : Suatu Pendekatan

Strategis dengan Orientasi Global. Edisi Kedua.Jakarta : Erlangga.

Chien-Huang L, Hung-Ming L. 2005.An exploration of Taiwanese adolescents’
impulsive buying tendency. Retrieved from http://encyclopedia.com/
doc/1G1-131363637.html - 30k.

Engel, James, F, Roger D. Blackwell, dan Paul W. Miniard. 1994. Perilaku
Konsumen. Edisi Keenam. Jilid 1. Penerbit Binarupa Aksara. Jakarta.

Esch, Franz Rudolf, Joern Redler dan Tobias Langner. 2003. “Promotional
Efficiency And The Interaction BetweenBuying Behavior Type And
Product Presentation Format –Evidence From An Exploratory Study.”
Personal Selling and Sales Management Track, p. 1838-1845.

Faber, Ronald J, and Thomas C O’Guinn. 1989. ”Compulsive Buying : A
Phenomenological Exploration,” Journal of Consumer Research, 16
September, 47-157.

Ferdinand, Augusty T. 2006. Metode Penelitian Manajemen. Edisi II. Semarang:
Bp Undip.

Ferdinand, Augusty T.2007. Metode Penelitian Manajemen: Pedoman Penelitian
Untuk Penulisan Skripsi, Tesis dan Disertasi Ilmu Manajemen. Edisi
II. Badan Penerbit Universitas Diponegoro. Semarang.

Fitriani, Rahma. 2013. Studi tentang impulse buying pada hypermarket di kota
semarang.

Fukuyama, Francis. 1999. The End of History and The Last Man. Kemenangan
Kapitalisme dan Demokrasi Liberal, Edisi Baru, Penerbit Qalam.



91

Ghozali, Imam. 2001.Aplikasi Analisis Multivariate dengan Program SPSS.BP
UNDIP Semarang.

Ghozali, Imam. 2005. Analisis Multivariate SPSS. Semarang: BP Undip.

Ghozali, Imam. 2006. Aplikasi Analisis Multivariate dengan Program
SPSS.Badan Penerbit Universitas Diponegoro. Semarang.

Ghozali, Imam. 2007. Analisis Multivariate SPSS. Semarang: BP Undip.

Graa*, Amel and Dani Maachou –elKebir. 2012. Application of stimulus &
response model to impulse buying behavior of Algerian consumers.
APPLICATION. © IDOSI Publications, Serbian Journal of
Management 7 (1) (2012) 53 – 64.

Gutierrez, Ben Paul B. 2004. “Determinants of Planned and Impulse Buying: The
Case of the Philippines.” Asia Pacific Management Review,Vol. 9(6),
P.1061-1078.

Haris, Ismu Fadil.2011. Studi mengenai impulse buying dalam penjualan online

Harper W. Boyd, jr Orville C. Walker  jean claude larreche. 2000. Manajemen
Pemasaran. Jilid 2. hal 89. Erlangga, Jakarta

Jochen Wirtz, Anna S, Mattila and Rachel L.P. Tan. 2007. “The role of desired
Arousal in influencing consumer satisfication evaluations and in-store
behaviors International. Journal of service industry management 18,no
2.6-24.

John C. Mowen and Michael Minor. 2002. Perilaku Konsumen. Jilid 1. Alih
bahasa Dwi Kartika Yahya. Penerbit Erlangga. Jakarta.

Kacen, Jacqueline J. dan Julie Anne Lee. 2002. The Influence of Culture on
Consumer Impulsive Buying Behavior. Journal of consumer
psychology. 12(2), 163–176.

Karbasivar, Alireza  and Yarahmadi, Hasti. 2011. Evaluating Effective Factors on
Consumer Impulse Buying Behavior. Asian Journal of Business
Management Studies 2 (4): 174-181, 2011 ISSN 2222-387.

Kartajaya, Hermawan. 2006. Seri 9 Elemen Marketing Hermawan Kartajaya on
Marketing Mix. Bandung: PT Mizan Pustaka.

Kharis,Ismu Fadli. 2011. Studi Mengenai Impulse Buying Dalam Penjualan
Online ( Studi Kasus di Lingkungan Universitas Diponegoro
Semarang).



92

Kotler, Philip. 2005. Manajemen Pemasaran. Jilid 1. PT. Indeks Kelompok
Gramedia, Jakarta. (p10).

Kurniawan, Denny dan Sondang, Yohanes. 2013. Pengaruh Promosi dan Store
Atmosphere terhadap impulse buying dengan emotion sebagai
variabel intervening (studi kasus di matahari department store cabang
supermall Surabaya). Jurnal manajemen pemasaran petra Vol. 1, No.
2, (2013) 1-8.

Kotler, Philip. 2001. Manajemen Pemasaran : Analisis, Perencanaan,
Implementasi, dan Kontrol. Jakarta : PT. Prehallindo.

Laros, F.J.M., & Steenkamp, J.B.E.M. 2005. Emotion in Consumer Behavior: a
hierarchical approach.Journal of Business Research 58, 1437-1445.

Levy, M., dan Weitz B.A. 2004. Retailing Management. McGraw Hill, NY, USA.

Loudon, David L. And Albert J Della Bitta. 1993. Consumer Behavior Concept
and Aplication. Penerbit MC. Graw Hill Book Co.

Mas’ud, Fuad. 2004. Survai Diagnosis Organisasional, konsep & aplikasi. Badan
Penerbit Undip.

Mattila, Anna S. dan Jochen Wirtz. 2008. “The role of store environmental
stimulation and social factors on impulse purchasing.”. Journal of
Services Marketing, Vol.22/7, P. 562–567.

Mowen, John dan Michael Minor. 2002. Perilaku Konsumen. Jilid 1, Alih Bahasa
Dwi Kartini Yahya, Erlangga, Jakarta.

Nasir, Moh. 1999. Metode Penelitian. Jakarta: Ghalia Indonesia.

Premananto, Gancar Candra. 2007. “Proses Pengambilan Keputusan Pembelian
Impuls Dengan Pendekatan Psikologi Lingkungan Dan Rantai
Kausalitas.” Jurnal Antisipasi, Vol. 10, No. 1, Hal. 172-184.

Purba, Rao. 2006. Measuring Consumer Perception Through Factor Analysis.
The Asian Manager February- March, p.28-32.

Rajagopal. 2010. Consumer Culture and Purchase Intentions towards Fashion
Apparel. EGADE Business School.

Rangkuti, Freddy. 2009.Strategi Promosi yang Kreatif. Jakarta : Gramedia
Pustaka Utama.

Richins, L, Marsha, 1997."MeasurringEmotions inthe consumption Experience"
,Journal of Consumer Research,yol. 24, p. I27-146.



93

Rook, D. W., & Fisher, R. J. 1995. Normative influences on impulsive buying
behaviour.Journal of Consumer Research. 22,305-313.

Semuel, Hatane. 2005. “Respon Lingkungan Belanja Sebagai Stimulus Pembelian
Tidak Terencana pada Toko Serba Ada (Toserba).” Jurnal Manajemen
&  Kewirausahaan, Vol.7, No. 2, h. 152-170.

Simamora, Bilson. 2003. Membongkar Kotak Hitam Konsumen. Jakarta: PT.
Gramedia Pustaka Utama.

Simbolon, Welly Artha. 2007. Hubungan antara shopping environment dengan
shopping behavior dan impulse buying: sebuah pendekatan model
mehrabian dan russel (M-R Model).

Sistaningrum. 2002. Manajemen penjualan produk. Penerbit kanisius,
Yogyakarta.

Sugiyono. 2000. Metode Penelitian. Bandung: Alfabeta.

Sullivan, Gia j, Dr. Iris B. Mauss. 2008. “Got To Have It: The Effects of Stress
and Automatic Regulation of Stress on Impulse Buying.” Journal of
Personality and Social Psychology, p. 1-49.

Tendai, Mariri and Chipunza Crispen. 2009. “In-store shopping environment and
impulsive buying.”. African Journal of Marketing Management Vol. 1
pp. 102-108.

Tjiptono, Fandy. 2001. Strategi Pemasaran. Edisi Kedua. Cetakan Kelima. Andi
ofset, Yogyakarta.

Verhagen, T., & Van Dolen, W. 2011. The influence of online store beliefs on
consumer online impulse buying:A model and empirical
application. Information & Management 48, 320-327.

Xu, Yingjiao *. 2007. “Impact of Store Environment on Adult Generation Y
Consumers”. Impulse Buying Journal of Shopping Center Research
(2007), 14, 1, pp. 39-56.

http://id.wikipedia.org/

http://id.wikipedia.org/wiki/Globalisasi


