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ABSTRACT

This research is motivated by the emergence of competition between
smartphones today to win market share through accentuate quality provided by each
company in it. The purpose of this study was to determine the effect of Consumer
Dissatisfaction, Need Seeking Variations, Android Product Quality and Sales
Promotion Decisions Android on brand switching Blackberry smartphones to
Android smartphones in Semarang.

Through the questionnaire method using purposive sampling of 100
respondents who had done brand switching decisions on Blackberry smartphones to
Android smartphones in Semarang.

The results of the study variables of consumer dissatisfaction, product quality
and sales promotion android android positive effect while the need to find a negative
effect and all the variations of the dependent variables significantly influence brand
switching decisions (Y). Adjusted R Square is equal to 0.438. It can be concluded
that the ability of all the independent variables to explain the variation in the
dependent variable was 43.8% effect on the variable Y. The remaining 56.2% is
influenced by other factors not described in the regression model were obtained.
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