ABSTRACT

This study aimed to examine the effect of perception of quality and sales
promotions on brand awareness ; to examine the association of the brand , the
quality perception and sales promotion of the decision to use of services and to
examine the effect brand awareness to decision to use of services. The
background problem of this study is the decreasing number of top brand index
Garuda Indonesia from the last three years , the realization of the target market
share of Garuda Indonesia in 2010 and 2013 did not meet the target in the
desired and Garuda Indonesia is still not able to master the market share of flying
the domestic departure of Semarang .

This research is using the questionaire methode to collect the data from
100 sample respondent, the sampling technic used is accidental sampling and
data analysis used in this research is multiple linear regression method.

Results from this study indicate ( 1) the perception of quality and sales
promotion significant positive effect on brand awareness , ( 2 ) brand association
, perception of quality sales promotion and brand awareness significant positive
effect on the decision use of the services , brand awareness significant positive
effect on decisions usage services.
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