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ABSTRACT 
 

This study as a purpose to analyze the influence of the understanding of 

taxpayers, quality of service, and tax penalties on tax compliance. Attribution 

theory explains that the internal effect caused by an individual's personal conduct 

which is the understanding of taxpayers on tax compliance, while external 

influences are thought to result from an outside party that is in terms of quality of 

service tax authorities and tax penalties provided by the government. Based on 

social learning theory proposed by Albert Bandura (1977), this theory should 

conduct direct observation and experience to participate in terms of tax 

compliance. 

Respondents in this study is an individual taxpayer who carries on 

business in Semarang Candisari STO. The analysis technique used is the 

technique of multiple regression analysis with the data obtained using 

quantitative methods are surveys using a questionnaire to the media which is 

convenience sampling technique. Total number of questionnaires were analyzed 

by 114 questionnaires. 

This study shows that the understanding of tax, service quality and the tax 

authorities, and the sanctions applicable taxes and significant positive effect on 

tax compliance. 
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