ABSTRACT

In this globalization era, business competitionusry tight. It does not
only apply global business. Butit isalso feel diusiness competition
in Indonesia. This applies to all areas of businesgluding in the field of
culinary business. The businessman in this areh eampeting to become the
market leader, as is done by management Waroeiads 8&hake Restaurant.
Now, Waroeng Steak & Shake tried to create a gowe for their company , so
that way will create brand awareness in the mioflsonsumers.

This study has purpose to analyze the effect afymtoprice factor, the
effect of community, quality of product and braadsreness to brand attitude in
Waroeng Steak & Shake Restoran. Respondents idvioltieis study as many
as 113 people, the study used purposive samplitigoaie. The data collection is
done by spreading the quessionaire and analysishad& are perform by
multiply linier regression using SPSS software

From the regression test, the results showed tiatariable price of the
product, the effects of community and quality obdaicts has positive and
significant impact of brand awareness and that wirease the brand atittude in
Waroeng Steak & Shaké/ariable quality of products is the most influaht
variable on brand awareness
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