ABSTRACT

The background of this study is the emergence of new phenomena,
especially the various brand of smartphone products. Today, Blackberry
smartphone has shown an increase in the number of sales, especially in the
years2009 and 2010. In fact Blackberry smartphone is a phenomenal product not
only in Indonesia but also in the world.

The purpose of this research is to investigate the influence of brand
awareness, perceived quality, brand association, and brand loyalty toward
purchasing decisions. This research was conducted on the consumer or the owner
of Blackberry smartphone in Universitas Diponegoro Semarang, and the number
of samples are determined 100 respondents using accidental sampling method.
The analytical method used is the quantitative. Data has met the test validity, test
reliability, and classical assumption are processed so as to produce a regression
equation.

Where (Y) is the purchase decision variables, (X1) is brand awareness,
(X2) is perceived quality, (X3) is brand association, and (X4) is brand loyalty.
Hypothesis testing using the t-test indicates that the four independent variable
found to significantly influence the purchase dependent variable, then using F-test
can be known that the four variable are well deserved to test the purchase
decision dependent variable. The Adjusted R Square value 0.613 showed that 61.3
percent of purchase decision variation can be explained by the four independent
variables in the regression equation, while the rest of 38.7 percent is explained by
other variables outside of the four variables used in this study.
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