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ABSTRACT 

 

This study aims to examine experiential marketing on purchasing 

decisions on automatic scooter Yamaha Mio dealer Yamaha Agung Motor 

Semarang City. This study uses six variables: experiential marketing, sense, feel, 

think, act, relate. 

This study used accidental sampling technique with 100 respondents. 

Respondents in this study were consumers dealer Yamaha Agung Motor 

Semarang City. Then the data were analyzed by using the validity and reliability 

test, the classic assumption test, linear analysis, and test the feasibility of the 

model.  

Based on the results of the regression analysis showed that the variable 

sense, feel, think, act, relate positive and significant impact on purchasing 

decisions. Of the five variables studied greatest influence than others feel is 

variable. 
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