
77 
 

DAFTAR PUSTAKA 

 

 

Alkilani, Khaled., Kwek Choon Ling1., and Anas Ahmad Abzakh.2013. The 

Impact of Experiential Marketing  and Customer Satisfaction on 

Customer Commitment in the World of Social Networks. Asian Social 

Science; Vol. 9, No. 1. 

Cronin, J. Joseph Jr. And Taylor, Stevent A. 1992. Measuring Service Quality: A 

Reexanination and Extention. Journal Marketing. 

Durianto, Darmadi. Model Matriks Konsumen untuk Menciptakan Superior 

Customer Value. Jakarta: PT Gramedia Pustaka Utama. 

Feng, Ji., He Yanru. 2013. Study on The Relationships Among Customer 

Satisfaction, Brand Loyalty, and Repurchase Intention. Journal of 

Theoretical and Applied Information Technology Vol. 49 No.1 

Ferdinand, Augusty. 2006. Metode Penelitian Manajemen : Pedoman  Penelitian 

untuk Penulisan Skripsi, Tesis, dan Disertasi Ilmu Manajemen. 

Semarang: Badan Penerbit Universitas Diponegoro. 

Fogarty, G., Catts, R., & Forlin, C. 2000. Identifying shortcomings in the 

measurement of service quality. Journal of Outcome Measurement, 

4(1), 425-447. 

Ghozali, Imam. 20013. Aplikasi Analisis Multivariate Dengan Program IBM 

SPSS21 Update PLS Regresi. Semarang : Badan Penerbit Universitas 

Diponegoro. 

Hellier, Phillip K., Geursen, Gus M., Carr, Rodney A. and Rickard, John A. 2003, 

Customer repurchase intention: a general structural equation model, 

European journal of marketing, vol. 37, no. 11, pp. 1762-1800. 

Kartajaya, Hermawan.2004. Marketing in Venus. Jakarta: Gramedia Pustaka 

Utama 

Kartajaya, Hermawan.2005. Attracting tourists, Traders, Investors: Strategi 

Memasarkan Daerah di Era Otonomi. Jakarta: Gramedia Pustaka 

Utama, 

Kartajaya, Hermawan.2007. Hermawan Kartajaya on Selling. Bandung: PT Mizan 

Pustaka. 

Kotler, Philip. 2003. Marketing Insight from A to Z. Jakarta: Erlangga 

Naik, C.N. Krishna., Swapna Bhargavi Gantasala.,, Gantasala V. Prabhakar. 2010. 

Service Quality (Servqual) and its Effect on Customer Satisfaction in 

Retailing. European Journal of Social Sciences Volume 16, Number 2. 

Nugroho, Sigit. 2007. Dasar-dasar Metode Satistika. Jakarta: Grasindo 



78 
 

Oliver, R. L. 1980. A Cognitive Model of The  Antecedents and Consequences of 

Satisfaction Decisions. Journal of Marketing 

Parasuraman, A, V.A. Zeithami and L.L Berry. 1988. A Multiple-Item Scale for 

Measuring Consumer Consumer Perceptions of Service Quality. 

Journal of Retailing. vol.64,p.12-40 

Schmitt, Bernd H. 1999. Experiential Marketing: How to Get Customer to Sense, 

Feel, Think, Act, Relate. New York: The Free Press. 

Sekaran, Uma. 2007. Research Methods for Business.Jakarta: Salemba Empat 

Smith, Malcolm. 2005. Performance Measurement and Management: A Strategic 

Approach to Management Accounting. London: Sage. 

Söderlund, Magnus., Mats Vilgon. 1999. Customer Satisfaction and Links to 

Customer Profitability: An Empirical Examination of the Association 

Between Attitudes and Behavior. SSE/EFI Working Paper Series in 

Business Administration No. 1999:1 

Suyanto, M. 2007. Marketing Strategy Top Brand Indonesia. Yogyakarta: Andi 

Tjiptono, Fandy. 2005. Service Quality and Satisfaction. Yogyakarta: Andi. 

Umar, Husein.2005. Riset Pemasaran dan Perilaku Konsumen. Jakarta:PT 

Gramedia Pustaka Utama.  

Widjaja, Bernard T. 2009. Lifestyle Marketing. Jakarta: PT Gramedia Pustaka 

Utama 

Zena,Puti Ara, Aswin Dewanto. 2012. The Study of Relationship among 

Experiential Marketing, Service Quality, Customer Satisfaction, and 

Customer Loyalty. Asean Marketing Journal Vol.IV - No. 1. 

 

 

 

 

 

 

 

 

 

 

 


