ABSTRACT

This study aimed to investigate the influence ohagament ownership,
institutional ownership, and corporate social respibility to firm value. Firm
value in this study as proxy for the value of Tab(@®@

Collecting data using a purposive sampling method rion-financial
companies listed in Indonesia Stock Exchange irv 20Qil 2008. A total of 68
non-financial companies used as a sample. The math@analysis of this study
used multiple regression.

The results of this study indicate that the varmathiat affect the firm value
is corporate social responsibility. While variablésat did not affect the firm
value is management ownership and institutionalersimip
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