ABSTRACT

This research is motivated by the emergence of peenomena,
especially the various brand motorcycle produdtamaha Mio CW was began
competed, howevel,amaha Mio CW motorcycle sales has shown as the main
factor increasing the number of Yamaha’'s motorcyates in2007-2009, and
Yamaha Mio CW is a motorcycle which ruled against all automatiotorcycle
in Indonesia.

The purpose of this research is to investigate ittikience of brand
awareness, perceived value, organization associatmd the perceived quality
toward purchasing decisions. This research was ootetl on the consumer or
the owner ofYamaha Mio CW in Harpindo Semarang, and the number of
samples is determinetDO respondents using accidental sampling method. The
analytical method used is the quantitative. Datat thas met the test validity, test
reliability, and classical assumption is processedas to produce a regression
equation.

Where(Y) is the purchase decision variabld¥,) is brand awareness,
(X) is perceived value(X3) is organization association, an(X,) is fans’
perceived quality. Hypothesis testing using thest-tindicates that the four
independent variable found to significantly inflaenthe purchase dependent
variable, then using F-test can be known that the ¥ariable are well deserved
to test the purchase decision dependent varialdke. Adjusted R Square value
0.663 showed tha66.3 percent of purchase decision variation can be &xeld
by the four independent variables in the regressqunation, while the rest of
33.7 percent is explained by other variables outsidéheffour variables used in
this study.
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