
123 
 

DAFTAR PUSTAKA 

Aaker, D. A. 1991. Managing Brand Equity. The Free Press. New York 

Aaker, D. A. 1996. Building Strong Brand, New York: The Free Press. 1st edition. 

Aaker, D.A. 1997, Dimensions of Brand personality, Journal of Marketing Research, 

Vol. 34(3), 347-357. 

Anggoro, Linggar. 2005. Teori dan Profesi Kehumasan serta Aplikasinya di Indonesia. 

Jakarta: PT. Bumi Aksara 

Arifin. 2012. Pengaruh Periklanan terhadap Keputusan Pembelian Konsumen Pasta 

Gigi Pepsodent di Kota Makassar. Makassar. Universitas Hasanuddin 

Byrne, M. 2002. “Understanding Consumer Preferences Across Environmental 

Marketing Mix Variations”. OIKOS University of Newcastle. 

Chiou, J. S. 1998. The effects of attitude, subjective norm, and perceived  behavioral 

control on consumers’ purchase intentions: The moderating effects of product 

knowledge and attention to social  comparison information. Proc Natl. Sci. 

Counc Vol. 9. No. 2. 298-308. 

Cravens, David W., 2000, Strategic Marketing. Sixth Edition. Irwin Mcgraw Hill. 

Dharmasita dan B. Swastha. 2008. Manajemen Pemasaran Modern. Edisi  Kedua. 

Yogyakarta: Liberty 

Djaali. 2008. Psikologi Pendidikan. PT. Bumi Aksara. Jakarta.. 

Durianto, Darmadi., Sugiarto & Tony Sitinjak. 2001. Strategi Menaklukkan Pasar 

Melalui Riset Ekuitas dan Perilaku Merek. Jakarta: Gramedia Pustaka Utama. 

Durianto, Darmadi., Sugiarto., dan Lie Joko Budiman. 2004. Brand equity ten: Strategi 

Memimpin Pasar, Jakarta: PT. Gramedia Pustaka Utama.  

Elvinaro. 2009. Public Relations Praktis. Bandung : Widya. Pajajaran 

Familmaleki M, Aghighi A, Hamidi K. 2015. Analyzing the Influence of Sales 

Promotion on Customer Purchasing Behavior. Int J Econ Manag Sci 4:243 

Ferdinand, Augusty. 2006. Metode Penelitian Manajemen: Pedoman Penelitian untuk 

skripsi, Tesis dan Disertai Ilmu Manajemen. Semarang: Universitas 

Diponegoro. 



124 
 

Ferrinadewi. 2005. Atribut Produk yang Dipertimbangkan dalam Pembelian Kosmetik 

dan Pengaruhnya pada Kepuasan Konsumen di Surabaya. Jurnal Manajemen 

dan Kewirausahaan, Vol. 7. No. 2 pp. 139-151. 

Ghozali, Imam, 2011. Aplikasi Analisis Multivarite dengan SPSS, Cetakan Kelima, 

Badan Penerbit Universitas Diponegoro, Semarang. 

Januar. 2014. Mengenal Google Form: Apa Itu Google Form?. 

http://jhanuarpratama.blogspot.co.id/2014/02/mengenal-google-form-apa-

itu-google-form.html diakses pada tanggal 14 Maret 2016 

Kalafatis. 1999. Issues and challenges in the positioning  of service brands: a 

review. Journal of Product & Brand Management. (8) 2:106-118. 

Kasali, Rhenald. (2007). Membidik Pasar Indonesia Segmentasi Targeting Positioning. 

Jakarta : PT Gramedia Pustaka Utama. 

Kilbourne, W. E. 1999. “Green Marketing: A Theoretical Perspective”. Journal of 

Marketing Management, 14(6), July, pp. 641-656. 

Kotler dan Armstrong. 2007. Manajemen Pemasaran. Edisi keduabelas. Jakarta: PT 

Indeks.  

Kriyantono, Rachmat. 2008. Teknik Praktis Riset Komunikasi: Disertai Contoh Praktis 

Riset Media, Public Relations, Advertising, Komunikasi  Organisasi, 

Komunikasi Pemasaran. Jakarta: Kencana Prenada Media Group. 

Laroche, M., Bergeon, J., dan Barbaro, G. 2001, Targeting consumers who are willing 

to pay more for environmentally friendly products, Journal Consumen 

Marketing, Vol. 18.  

Maddox. 2012. Livelihood Sustainability and Community Based Co-Management of 

Forest Resources in  China: Changes and  Improvement. Journal of 

Environmental Management 49. Springer. 

Manaktola dan Jauhari, 2007. "Exploring consumer attitude and behaviour towards 

green practices in the lodging industry in India",  International Journal of 

Contemporary Hospitality Management, Vol. 19 Iss: 5, pp.364 - 377 

Menon, A. and Menon, A. 1997. Enviropreneurial Marketing Strategy: The Emergence 

of Coorporate Environmentalism as Market Strategy. The Journal of 

Marketing, Volume 61 No. 1, pp. 51 – 67. 



125 
 

Munandar dan Priatna. 2007. Prinsip-Prinsip Periklanan dalam Perspektif Global. 

Jakarta: Kencana Prenada Media. 

Muntahar. 1985. Hubungan Masyarakat, Fungsi dan Penerangan Dalam Manajemen. 

Yogyakarta: Andi offset. 

Nigam dan Kaushik. 2011. Impact of Brand Equity on Customer Purchase Decisions : 

An Empirical Investigation with Special  Reference to Hatchback Car 

Owners in Central Haryana, Journal of Computational Engineering & 

Management Vol. 12. April 2012. 

Nour. 2014. The Impact of Promotional Mix Elements on Consumers Purchasing 

Decisions. diakses pada tanggal 14 Maret 2016 

Ottman. 1998. Green Marketing: Opportunity for Innovation. Second Edition, 

BookSurge. 

Padel, S dan Foster, C. 2005. Exloring the Gap Between Attitude and Behaviour: 

Understanding why Consumers Buy or do not Buy Organic Food. British 

Food, Journal Volume 108 

Petrecca, L., & Howard. 2007. Eco-marketing a hot topic for advertisers in Cannes. 

USA Today. http:.www.usatoday.com/money/advertising/2007-06-22-

cannesgreenusat_N.htm. 

Rachmadi, F. 1992. Public Relations dalam Teori dan Praktek, Jakarta, PT. Gramedia 

Pustaka Utama. 

Ruslan, Rusady. 2005. Manajemen Public Relations dan Media Komunikasi. Jakarta: 

PT. Raja Grafindo Persada 

S. Wojowasito dan Tito Wasito W. 1991. Kamus Lengkap Inggris – Indonesia. 

Bandung: Hasta. 

Saleem. 2013. Effective advertising and its influence on consumer buying behavior. 

Pakistan. Diakses tanggal 14 Maret 2016 

Sekaran, Uma, 2006. Metodologi Penelitian Untuk Bisnis, Jakarta: Salemba Empat. 

Shimp, Terence A. (2000). Periklanan Promosi. Jakarta: Penerbit Erlangga 

Simamora, 2002, Panduan Riset Perilaku Konsumen, Surabaya: Pustaka. Utama 



126 
 

Sivesan, S. 2012. Customer Relationship Marketing and Company Satisfaction A 

Study On Mobile Service Providing Company In Srilanka. Global Journal 

Inc. Vol. 12 (18) 2012. 

Stafford, E., Polonsky, M., C. Hartman. 2005 Environmental NGO-business 

collaboration and strategic bridging: a Way to Protect Endangered 

Ecosystems. Environmental and Resource Economics. 

Straughan, R. D., & Roberts, J. 1999. Environmental segmentation alternatives:  a 

look at green consumer behavior in the new  millennium. Journal of 

Consumer  Marketing, 16(6), 558–575. http://doi.org/10.1108/073637699 

Subianto. 2013. Pengaruh Elemen Ekuitas Merek terhadap Rasa Percaya Diri 

Pelanggan di Semarang atas Keputusan Pembelian Ponsel Sony Ericsson. 

Semarang 

Sugiyono. 2008. Metode Penelitian Kunatitatif Kualitatif dan R&D. Bandung. Alfabeta 

Suparmo, Ludwig. 2011. Aspek Ilmu Komunikasi. Jakarta: PT. Indeks 

Susanto. 2008. Pengaruh Bauran Promosi Terhadap Brand Equity di PT. Eastern Pearl 

Flour Mills Makassar. Makassar. Universitas Hasanuddin 

Tjiptono F. 2005. Pemasaran Jasa, Malang: Bayumedia Publishing. 

Widhiarta. 2015. Pengaruh Ekuitas Merek terhadap Keputusan Pembelian Iphone di 

Denpasar. Denpasar 

Yazdanifard and Mercy. 2011. The Impact of Green Marketing in Customer 

Satisfaction and Environmental Safety. Vol 5. LACSIT Press, Singapore 

Yuan. 2008. Pelayanan Yang Berkualitas. Http:.Library.Perbanas.Ac.Id . Diakses 

Tanggal 14 Maret 2016 pukul 20.00 WIB 

 

 

 

 

 


