ABSTRACT

This research is motivated by the drop in sales at motor matic Mio. This sales decline shows a
decrease in consumer purchasing decisions on the motor matic Mio so that it can be formulated
in this study that how consumers make purchasing decisions for motorcycle in the middle of the
increasing competition’s phenomenon which is based on the perception of price, promotion and
product quality. The purpose of this study was to analyze the influence of the price’s perception,
promotion and product quality on purchasing decisions for motor matic mio in Yamaha Mataram
Sakti Semarang.

The samples in this study are 100 respondents. Questionnaire used as data collectors. Testing of
the validity and reliability on the indicators and variabels concept shows the value of the validity
and reliability of eligible instruments. Multiple linear regression analysis is used to determine
whether the variables perception of price, promotion and product quality on purchasing decisions
and generate a regression equation.

Results of this research found that the regression equation is formed
Y =0,217X1 + 0,069X2 + 0,337X3

Where the purchase decision (), the price perception variable (X1), promotions (X2), and the
variable quality of the product (X3). Because the coefficient of entirely positive, then this means
that these three variables has a positive relationship analogous to the dependent variable.
Hypothesis testing using t test showed that the variables perception of price and quality of
products prove significantly influence the purchasing decision, while variable promotion is not
found to significantly influence the purchasing decision. Then through the F test can showed that
together these three variables influencing purchase decisions. Figures are adjusted R-square of
0.466 shows that independent variables could explain 46.6% variation purchasing decisions. The
remaining 53.4% is explained by other variables outside the three variables used in this study.
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