ABSTRACT

This research is motivated by the emergence of the phenomenon of the
emergence of increasing competition caused the existence of traditional markets
as more and more marginalized, in line with the proliferation of malls,
hypermarket and minimarket. A research conducted by the Foundation Research
Institute in 2010, stating the cause of declining business in traditional markets
among the following: a lack of buyers is 67.2%, increasing competition by other
merchants 44.8%, increasing competition by supermarkets 41.8%, the higher price
37.7% , increasing competition by minimarket 20.9%, market conditions getting
worse 13.8% and others.

The purpose of this research was to determine the effect of product quality,
cleanliness and convenience to switching shop from the traditional markets to
modern markets. Respondents in this study were consumers of mothers and
women who ever shopped at traditional markets and ever shopped in a modern
market in the city of Semarang and the number of samples of 100 respondents
determined using the method of Accidental Sampling. The analytical method used
are quantitative and qualitative analysis. Data that has met the test of validity, the
reliability test, and the test of classical assumptions processed to generate the
regression equation as follows:

Y =0.368 X1 +0.148 X2 + 0.270 X3

In which the variable of Displacement Shop (Y), Quality Products (X1),
cleanliness (X2), and Comfort (X3). Through the F test can be known that the
variable of product quality, cleanliness, and comfort appropriate to examine the
variable of displacement shop. Number of Adjusted R Square of 0.425 indicates
that 42.5% of the variation displecement shop can be explained by the three of
independent variables in the regression equation. While the remaining 57.5% is
explained by other variables over the three variables used in this research.
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