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ABSTRACT

This background of this research is the increasing needs of Semarang's
citizen for fashion products which affecting the spring of distribution store,
affectionally known as distro. distro is an outlet that provides various fashion
products such as t-shirt, shirt, jeans, and even shoes. House of Smith is one of
distro that strives to be the best in providing the needs of Semarang local citizen
for fashion products. this research aims to analyze influence of perception of
price (x1), attractiveness of product design (x2), and product quality (x3) upon
stability purchasing decision (y) for House of Smith's product.

Population used in this sample is consumen who visif and shop at House of
Smith Semarang. Number of sample is 100 respondents. This research used
purposive sampling and primary data. Data was gathered using questionaire and
was analyzed using multiple regression.

The result is that all of variables and indicators in this research are valid.
Most dominant factor in influencing purchasing decision is price, followed by
product quality and the last is product design. Determinant coefficient seen on
adjusted R square is 0,870, which means purchasing decision can be explained as
much as 87% by the three independent variables. The rest 13% can be explained
by variable outside this research.
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