DAFTAR ISI

HALAMAN JUDUL ..ottt ettt ettt e e tae e e taeeetaeeessaeessseeessseeesnnaeenns i
HALAMAN PERSETUJUAN ..ottt ettt e e sve e e e e esbaeesnaaeeensaeaens il
HALAMAN PENGESAHAN KELULUSAN UJIAN ....cooiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeee, il
HALAMAN PERNYATAAN ORISINALITAS SKRIPSI.....coooviiiiiiiiii, v
HALAMAN MOTTO c....iiiieiieecte ettt ettt e et e e sbae e ssbaeessbaeessbaeesssaeesnsaeanns A%
ABSTRACT ...ttt ettt ettt et e ettt e et e e st e e sabeeeaas vi
ABSTRALKSI ...ttt ettt ettt e et e et e et e e et e e esbeeessseeessseeeansaeeensaeeennes vii
KATA PENGANTAR ..ottt et e e eba e e ae e snaae e enneeeennes viii
DAFTAR IS ettt et e et e et e e e tb e e e s sbeeessbeeessbaeesssaeesnsaeanns X
DAFTAR TABEL ..ottt ettt e et e e ae e snsaeeensaeeensaeas xii
DAFTAR GAMBAR ...ttt ettt ettt et e et e e e ssbaeesaneeesnneeeennes Xiv
DAFTAR LAMPIRAN ..oooiiiieiiie ettt et e et eesebaeesnbaeeensaeeensaeeennaeas XV
BAB I PENDAHULUAN ..ottt ettt e e eesiaaeessaeeessbaeeessaeesnsaeesnsaeanns 1
1.1 LatarBelaKang............ooiiiiiiiiiiiiieeeciee ettt e e taee e e iraee e e 1

1.2 PerumusanMasalah ............c.oooooiiiiiiiiiiiiie e 11
1.3Tujuan Penelitian ...........oooouiiiiiiiiiiiieeeiiie et e e 12
1.4Kegunaan Penelitian ............cceeeviiiiiiiiiiiiieeeiice e e 12

1.5 Sistematika Penelitian ............coocuiiiiiiiiiiiiiiiiiieeeee e 12

BAB II TINJAUAN PUSTAKA ...ttt ettt et siree e snvaeeennaeeensaees 14
2.1 L.aNdASAN T@OTT ..vvreeeiiiiieeeiiiieeeeiiite e e ettt e e e ettt e e e ettt e e e e btteeeenbbaeeeenneeeeeenneeeens 14

2.1. 1PasarTradiSional ............cceeiiiiiiieiiiiie e e e 14
2.1.2PaSATMOMETT .....uviiieeiiiiie ettt et e ettt e e e ettt e e e et e e e e erbaeeeennaeeeas 18

2.2 Jenis-jenis Pasar MOACIMN........ccoiuiiiiiiiiiiieeeiiiee ettt 20

2.3 PerilakuKONSUMEN .......cooiiiiiiiiiiiiie et ettt e e e e 22

2.3.1 Faktor — Faktor yang MempengaruhiPerilakuKonsumen ...........c....c........ 23

2.4 BauranPemasaran..............ceeeeeeiiiiiiiiiiieeee e et e e e e e et e e e e e s e aaeeaeeeeas 35

2.4.1 EvolusiFaktorBauranPemasaran ..............ccccoeouiiiieniiiieeeniiieee e 38

2 S HIPOLESIS -.vtteeeeiiiieeeeiiite e et te e e ettt e e et e e e e ettt e e e etbb e e e e ettt e e e e enbbaeeeenbbeeeeenaaaeans 39

2.6 Penelitian Terdahulu ..........c..ooooiiiiiiiiiiii e 41

2.7 Kerangka PiKir .......cccuuiiieiiiiiieieiiiee ettt et e e e e e e 44

BAB III METODE PENELITIAN ...coiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee e 45
3.1. VariabelPenelitian Dan DefinisiOperasional..............ccccceeeeriiiiiiiiniiiieenniiieeens 45

3.1.1 VariabelPenelitian ..........cccviieiriiiiiiiiiiiee e 45
3.1.2DefinisiOPerasional...........c.ueieieiiiiieiiiiiiee e 45

3.2 Populasi Dan Sampel ..........coooiiiiiiiiiiiiiieiie e 53

3.2 T POPULAST ..vvvieeiiiiee ettt e e e e e e e e e nnaaee s 53



3.2.288MPEL ...t e e as 54

3.3 JenisdanSumber Data ...........coocuiiiiiiiiiiiieii e 56

3.4 MetodePengumpulan Data ..........ccooouiiiiiiiiiiiiiiiee e 56

3.5 Metode Analisis Data .........ceeeviuieiiiiiiiiiiieiiee e 57

3.5.1 AnalisisKualitatif............coooiiiiiiiiiiiiii e 57

3.5.2 AnalisisKuantitatif...........cooeeiriiiiiiiiiii e 59

BAB IV HASIL DAN PEMBAHASAN ..o, 68
4.1 GambaranUmumObyekPenelitian..............cooouiiieiiiiiiieiniiiieeeeiiiee e 68
4.2GambaranUmumRespOnden ............oeeviiiiiiiiiiiiiieeiiieeeeeee e 71
4.2.1KuisionerReSpOnden ..........ccocuiiiieiiiiiieeiiiieeeeiiiee et 71

4.2.2 AnalisisTabulasiSilangUsiadanJenisPekerjaan ..........cccccooviieiniiinnnenn. 72

4.2.3 AnalisisTabulasiSilangPendidikandanUsia............ccccevuveeniiiiniieeninenn. 73

4.2.4 AnalisisTabulasiSilangPendapatan danUsia ............ccoocveeeviieiniieenneen. 75

4.2.5 AnalisisTabulasiSilangPendidikandanPekerjaan............ccccceeeviiinien. 77

4.2.6 AnalisisTabulasiSilangPekerjaandanFrekuensiBelanja...............cccoeec... 79

4.2.7 AnalisisTabulasiSilangPekerjaandanPendapatan ...............cccceeeeiiinennnn. 82

4.2.8 Analisis Tabulasi Silang Pendidikan dan Pendapatan ...........cc.c.ccceeeeen. 84

4.2.9 Analisis Tabulasi Silang Pendidikan dan Frekuensi Belanja.................. 86

4.2.10 Analisis Tabulasi Silang Pendapatan dan Frekuensi Belanja................ 88

4.3. Analisis Deskriptif Variabel ...........cccccooiiiiiiiiiiiiiicce e 89

4.3.1. Analisis Dekripsi Variabel Faktor Lingkungan.............ccccccveeevniinenennn. 90

4.3.2. Analisis Dekripsi Variabel Faktor Individu .............ccccoeevriiiiienniinenann. 92

4.3.3. Analisis Dekripsi Variabel Faktor Bauran Pemasaran........................... 93

4.3.4. Analisis Dekripsi Variabel Faktor Keputusan Pembelian...................... 95

4.3.5. Deskripsi Responden Pasar Tradisional.............ccoeeveiiiiieniiiiiinniineeen. 96

4.4, ANaliSis Data ......ooiiiiiiiiiiiiiieee s 100

4.4.1. UjJi Validitas....ccoveeeeeeiiiee ettt e et e e saaee e et eaeeeraeee s 100

4.4.2. Uji 1eliabilitas .......coeeviiuiiieeiiiiiieeeiiiiee et 102

4.5. Uji Asumsi KIaSIK .....oooviiiiiiiiiiiiiiici e 103

4.5.1. Uji NOTMALItAS. .....eieiiiiiiiiie ittt 103

4.5.2. Uji Multikolin@aritas ...........ccueeeeriiiiieeiiiiiie et 111

4.5.3. Uji HeterokedastiSitas ........cocueeerieeeriieeniieeiiiee e 112

4.6 Hasil Analisis dan Pembahasan.............cccccoeviiiiiiiniiiiiiiiiiiiee e 113

Bab V PENUTUP ...ttt ettt ettt et et e en 121
5.1 KeSIMPUIAN. ..ottt e 121

5. 20 SATAI .ot e e 122

5.2.1. Implikasi Kebijakan ...........cccccoevoiiiiiiniiiiiiiiiieeeee e 123

5.2.2. Saran Untuk Penelitian Selanjutnya............ccccceeveviiiiiinniiiieeniiieeene 124
DaftarPustaka ........cooueiiiiiiiiie e 125
20 1010 ) O POPPUOU SRS 127

Xi



