DAFTAR PUSTAKA

Abdullah, R., & Razak, L. A. 2019. The effect of halal foods awareness on purchase
decision with religiosity as a moderating variable. Journal of Islamic
Marketing.

Ahmed, W., Najmi, A., Faizan, H. M., & Ahmed, S. 2019. Consumer behaviour
towards willingness to pay for halal products. British Food Journal, Vol. 121
No. 2, pp. 492-504.

Al-Qurthubi, S. 1. 2009. Tafsir Al Qurthubi. Jakarta: Pustaka Azzam.

Amin, H., Abdul-Rahman, A. R., & Razak, D. A. (2014). Theory of Islamic
consumer behaviour. Journal of Islamic Marketing, Vol. 5 No. 2, pp. 273-301.

Amin, H. (2017). Consumer behaviour of Islamic home financing: Investigating its
determinants from the theory of Islamic consumer behaviour. Humanomics:
The International Journal of Systems and Ethics, Vol. 33, No. 4, pp. 517-548.

Aspan, H., Sipayung, I. M., Muharrami, A. P., & Ritonga, H. M. 2017. The Effect of
Halal Label, Halal Awarness, Product Price, and Brand Image to the
Purchasing Decision on Cosmetic Products (Case Study on Consumers of Sari
Ayu Martha Tilaar in Binjai City). International Journal of Global
Sustainability, VVol. 1 No. 1, pp. 55-66.

Ayanwale, A. B., Alimi, T., & Ayanbimipe, M. A. 2005. The influence of advertising
on consumer brand preference. Journal of social sciences, VVol. 10 No. 1, pp.
9-16.

Bashir, A. M. 2019. Effect of halal awareness, halal logo and attitude on foreign
consumers’ purchase intention. British Food Journal, Vol. 121 No. 9, pp.
1998-2015.

DjatmiNoak, T., & Pradanab, R. 2016. Brand image and product price; Its impact for
Samsung smartphone purchasing decision. Procedia-Social and Behavioral
Sciences, 219, 221-227.

Ghozali, 1. 2006. Aplikasi Analisis Multivariate Dengan Program SPSS.
Semarang: Badan Penerbit Universitas Diponegoro.

Guijarati, dan Dawn C. porter. 2012. Dasar-Dasar Ekonometrika. Jakarta: Salemba
Empat.

Hahn, K. H., & Ma, Y. J. 2011. Self-concept and Decision-making Styles: A
Comparison between Young Korean and American Consumers. Research
Journal of Textile & Apparel, Vol. 15 No. 1.

Handriana, T., Yulianti, P., Kurniawati, M., Arina, N. A., Aisyah, R. A., Aryani, M.
G. A, & Wandira, R. K. 2020. Purchase behavior of millennial female
generation on Halal cosmetic products. Journal of Islamic Marketing.



Hasan, H. 2016. A study on awareness and perception towards halal foods among
muslim students in kota Kinabalu, Sabah. In Proceedings of the Australia-
Middle East Conference on Business and Social Sciences 2016, Dubai (in
partnership with The Journal of Developing Areas, Tennessee State University,
USA) (pp. 803-811).

Hee, O. C., & Yen, W. S. 2018. The Influence of Advertising Media towards
Consumer Purchasing Behavior in the Food and Beverage Industry in
Malaysia. International Journal of Human Resource Studies, Vol. 8 No. 2, pp.
148-163.

Ishak, S., Omar, A. R. C., Khalid, K., Ghafar, I. S. A., & Hussain, M. Y. 2019.
Cosmetics purchase behavior of educated millennial Muslim females. Journal
of Islamic Marketing.

Kamaruzaman, K. A. 2008. Halal cosmetics: Between real concerns and plain
ignorance. The Halal Journal, VVol. 3 No. 4, pp. 26-28.

Karim, Adiwarman Azwar. 2015. Ekonomi Mikro Islami. Jakarta: Rajawali Pers.

Khairani, K. 2018. The Effect Of Brand Image and Food Safety on The Purchase
Decision Of Samyang Noodles Product To The Students Of Faculty Of
Economics and Business Of University Of North  Sumatra
Medan. International Journal On Language, Research And Education
Studies, Vol. 2 No. 2, pp. 266-280.

Kurniawati, D. A., & Savitri, H. 2019. Awareness level analysis of Indonesian
consumers toward halal products. Journal of Islamic Marketing, VVol. 11 No.
2, pp. 522-546.

Mankiw, N. Gregory. 2006. Pengantar Ekonomi Mikro. Jakarta: Gelora Aksara
Pratama.

Mashitoh, A. S., Rafida, A. N., & Alina, A. R. 2013. Perception towards halal
awareness and its correlation with halal certification among Muslims. Middle-
East Journal of Scientific Research, 13, 1-4.

Mas’ud, Fuad. 2017. Manajemen Bisnis Berbasis Pandangan Hidup Islam.
Semarang: Undip Press.

Meng, J., & Pan, P. L. 2012. Investigating the effects of cosmeceutical product
advertising in Dbeauty-care decision making. International Journal of
Pharmaceutical and Healthcare Marketing, VVol. 6 No. 3, pp. 250-266.

Nizam, N. Z., & Supaat, S. H. 2018. The Effectiveness of Marketing Strategies on
Interactive  Online  Advertising based on Customers Purchasing
Decision. International Journal Of Academic Research in Business and Social
Sciences, 8(11).



Nursanti, W., & Tielung, M. 2014. The effects Of Halal (permissible) food labeling
on Islam customer purchase decision in solaria restaurant manado. Jurnal
EMBA: Jurnal Riset Ekonomi, Manajemen, Bisnis dan Akuntansi, 2(3).

Nouraie, M., Moorineh, H. Y., & Kordi, J. 2017. Investigating the Effect of Personal
Factors on the Customers' Purchasing Decision. Kuwait Chapter of Arabian
Journal of Business and Management Review, Vol. 33 No. 108, pp. 1-9.

O’Cass, A. (2000). An assessment of consumers product, purchase decision,
advertising and consumption involvement in fashion clothing. Journal of
Economic Psychology, Vol. 21 No. 5, pp. 545-576.

Pratiwi, Annisa. (2019). Analisis Perilaku Konsumen Muslim dan Expenditure
Switching Terhadap Konsumsi Kosmetik Halal. Fakultas Ekonomika dan
Bisnis.

Rahmawati, Y., & Muktiarni, M. 2020. The Relationship of Consumer Perception of
Muslim Students on Label Food Products Packaging with Their Purchase
Decision Making. IJECA (International Journal of Education and Curriculum
Application), 258-262.

Rani, N. S. A., & Krishnan, K. S. D. 2018. Factors that influence Malay students in
purchasing skincare products in Malaysia. Journal of Business and Retail
Management Research, Vol. 13 No. 1.

Sandhu, M. A., Usman, M., Ahmad, Z., & Rizwan, M. 2018. The impact of self-
concept and its congruence with different brands on purchase intention:
Evidence from Pakistani consumers. Pakistan Journal of Commerce and
Social Sciences (PJCSS), Vol. 12 No. 2, pp. 695-709.

SR, H., Hashim, H., Yusof, R. N., & Alias, N. N. 2013. Relationship between product
factors, advertising, and purchase intention of halal cosmetic. VOL. 21 (S)
JUN. 2013, 85.

Sugiyono, 2014. Metode Penelitian Kuantitatif, Kualitatif Dan R&D. Bandung:
Alfabeta.

Sugiyono. 2012. Metode Penelitian Pendidikan. Bandung: Alfabeta.

Sukesti, F., & Budiman, M. 2014. The influence halal label and personal religiousity
on purchase decision on food products in Indonesia. International Journal of
Business, Economics and Law, Vol. 4 No. 1, pp. 150-153.

Teng, P. K., & Jamaliah, W. W. 2013. Investigating students awareness and usage
intention towards halal labelled cosmetics and personal care products in
Malaysia. In 4th International Conference on Business and Economic
Research (4th ICBER 2013), Indonesia: Bandung.

Zukhrufani, A., & Zakiy, M. 2019. The Effect Of Beauty Influencer, Lifestyle, Brand
Image and Halal Labelization Towards Halal Cosmetical Purchasing



Decisions. Jurnal Ekonomi dan Bisnis Islam (JEBIS), Vol. 5 No. 2, pp. 168-
180.

kemenperin.go.id diakses pada 31 Maret 2020 pukul 15.11 WIB
halalmui.org diakses pada 3 april 2020 pukul 16.57 WIB
bps.go.id diakses pada 22 april 2020 pukul 17.52 WIB
wardahbeauty.com diakses pada 15 juni 2020 pukul 10.15 WIB



	DAFTAR PUSTAKA

