
DAFTAR PUSTAKA 

ALHuwaishel, N. S., & AL-Meshal, S. A. (2018). the Impact of Perceived Value, 

Quality, and Loyalty on Purchase Decision in the Accessories Department: 

Study on Saudi Females. British Journal of Marketing Studies, 6(4), 21–31. 

Ambolau, M. A. P., Kusumawati, A., & Mawardi, M. K. (2015). The Influence of 

Brand Awareness And Brand Image On Purchase Decision. Jurnal 

Administrasi Bisnis, 2(2), 1–8. 

Anwar, A., Gulzar, A., Sohail, F. Bin, & Akram, S. N. (2011). Impact of Brand 

Image, Trust and Affect on Consumer Brand Extension Attitude: the 

Mediating Role of Brand Loyalty. International Journal of Economics and 

Management Sciences, 1(5), 73–79. www.managementjournals.org 

Armstrong, G., Kotler, P., Trifts, V., Buchwitz, L. A., & Gaudet, D. (2017). 

Marketing An Introduction (C. O’Donnell (ed.); 6th ed.). Pearson Education, 

Inc. 

Ashton, A. S., Scott, N., Solnet, D., & Breakey, N. (2010). Hotel Restaurant Dining: 

The Relationship between Perceived Value and Intention to Purchase. Tourism 

and Hospitality Research, 10(3), 206–218. https://doi.org/10.1057/thr.2010.5 

Brata, B. H., Husani, S., & Ali, H. (2017). The Influence of Quality Products, Price, 

Promotion, and Location to Product Purchase Decision on Nitchi At PT. Jaya 

Swarasa Agung in Central Jakarta. Saudi Journal of Business and 

Management Studies, 433–445. https://doi.org/10.21276/sjbms 

Bysella, M. G., Lapian, S. L. H. . J., & Tumbuan, W. J. F. . (2018). Analysis the 

Influence of Product Knowledge, Sale Promotion and Price Towards 

Consumer Purchase Decision At Meikarta Consumer in Manado. Jurnal 

EMBA: Jurnal Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi, 6(3), 1538–

1547. 

Chae, H., Kim, S., Lee, J., & Park, K. (2020). Impact of product characteristics of 

limited edition shoes on perceived value, brand trust, and purchase intention; 

focused on the scarcity message frequency. Journal of Business Research, 

November 2018, 0–1. https://doi.org/10.1016/j.jbusres.2019.11.040 

Chiu, C. M., Hsu, M. H., Lai, H., & Chang, C. M. (2012). Re-examining the 

influence of trust on online repeat purchase intention: The moderating role of 

habit and its antecedents. Decision Support Systems, 53(4), 835–845. 

https://doi.org/10.1016/j.dss.2012.05.021 

Curvelo, I. C. G., Watanabe, E. A. de M., & Alfinito, S. (2019). Purchase intention 

of organic food under the influence of attributes, consumer trust and perceived 

value. Revista de Gestão, 26(3), 198–211. https://doi.org/10.1108/rege-01-

150



151 

2018-0010 

Deheshti, M., Adabi Firouzjah, J., & Alimohammadi, H. (2016). The Relationship 

between Brand Image and Brand Trust in Sporting Goods Consumers. Annals 

of Applied Sport Science, 4(3), 27–34. 

https://doi.org/10.18869/acadpub.aassjournal.4.3.27 

Djatmiko, T., & Pradana, R. (2016). Brand Image and Product Price; Its Impact for 

Samsung Smartphone Purchasing Decision. Procedia - Social and Behavioral 

Sciences, 219, 221–227. https://doi.org/10.1016/j.sbspro.2016.05.009 

Fan, Q. (2019). Relationship among China’s country image, corporate image and 

brand image. Journal of Contemporary Marketing Science, 2(1), 34–49. 

https://doi.org/10.1108/jcmars-01-2019-0006 

Ferdinand, A. T. (2014). Metode Penelitian Manajemen (5th ed.). Badan Penerbit 

Universitas Diponegoro. 

Gunawan, A. V., Linawati, L., Pranandito, D., & Kartono, R. (2019). The 

Determinant Factors of E-Commerce Purchase Decision in Jakarta and 

Tangerang. Binus Business Review, 10(1), 21. 

https://doi.org/10.21512/bbr.v10i1.5379 

Hafilah, N. E., Chaer, V. P., & Usman, O. (2019). The effect of brand ambassador, 

brand image, product quality, and on purchase decisions Samsung 

Smartphones. SSRN Electronic Journal. 

Hanaysha, J. R. (2018). An examination of the factors affecting consumer’s 

purchase decision in the Malaysian retail market. PSU Research Review, 2(1), 

7–23. https://doi.org/10.1108/prr-08-2017-0034 

Handi, H., Hendratono, T., Purwanto, E., & Ihalauw, J. J. O. I. (2018). The effect 

of E-WOM and perceived value on the purchase decision of foods by using 

the go-food application as mediated by trust. Quality Innovation Prosperity, 

22(2), 112–127. https://doi.org/10.12776/qip.v22i2.1062 

Hapsoro, B. B., & Hafidh, W. A. (2018). The Influence of Product Quality, Brand 

Image on Purchasing Decisions through Brand Trust as Mediating Variable. 

Management Analysis Journal, 7(4), 1–20. 

https://doi.org/10.15294/maj.v7i4.30407 

Hernandez-Fernandez, A., & Lewis, M. C. (2019). Brand authenticity leads to 

perceived value and brand trust. European Journal of Management and 

Business Economics, 28(3), 222–238. https://doi.org/10.1108/EJMBE-10-

2017-0027 

Hsieh, A. T., & Li, C. K. (2008). The moderating effect of brand image on public 

relations perception and customer loyalty. Marketing Intelligence and 

Planning, 26(1), 26–42. https://doi.org/10.1108/02634500810847138 



152 

Huang, J. H., Lee, B. C. Y., & Ho, S. H. (2004). Consumer attitude toward gray 

market goods. International Marketing Review, 21(6), 598–614. 

https://doi.org/10.1108/02651330410568033 

Imaningsih, E. S. (2018). The Model Of Product Quality, Promotion, Price, And 

Purchase Decisions. Jurnal Ekonomi, 23(2), 260–271. 

https://doi.org/10.24912/je.v23i2.373 

Khatib, F. (2016). The Impact of Social Media Characteristics on Purchase 

Decision Empirical Study of Saudi Customers in Aseer Region. International 

Journal of Business and Social Science, 7(4), 41–50. 

https://doi.org/10.1016/j.tourman.2012.11.009 

Kim, R. B., & Chao, Y. (2019). Effects of brand experience, brand image and brand 

trust on brand building process: The case of chinese millennial generation 

consumers. Journal of International Studies, 12(3), 9–21. 

https://doi.org/10.14254/2071-8330.2019/12-3/1 

Konuk, F. A. (2019). The influence of perceived food quality, price fairness, 

perceived value and satisfaction on customers’ revisit and word-of-mouth 

intentions towards organic food restaurants. Journal of Retailing and 

Consumer Services, 50(May), 103–110. 

https://doi.org/10.1016/j.jretconser.2019.05.005 

Kotler, P., & Keller, K. . (2012). Marketing Management. Pearson Education, Inc. 

Lahap, J., Ramli, N. S., Said, N. M., Radzi, S. M., & Zain, R. A. (2016). A Study 

of Brand Image towards Customer’s Satisfaction in the Malaysian Hotel 

Industry. Procedia - Social and Behavioral Sciences, 224(August 2015), 149–

157. https://doi.org/10.1016/j.sbspro.2016.05.430

Latifah, S. (2018). the Effect of Perceived-Value Towards Customer Loyalty With 

Consumer Trust As Intervening Variable: Empirical Study in International 

Program Universitas Muhammadiyah Surakarta. 

Lien, C. H., Wen, M. J., Huang, L. C., & Wu, K. L. (2015). Online hotel booking: 

The effects of brand image, price, trust and value on purchase intentions. Asia 

Pacific Management Review, 20(4), 210–218. 

https://doi.org/10.1016/j.apmrv.2015.03.005 

Limpo, L., & Meryana. (2017). Effect of Trust and Easy on Decision Online 

Purchase toward Special Fashion Products. International Journal of Science 

and Research (IJSR), 6(10), 715–717. 

https://doi.org/10.21275/ART20177118 

Luk, S. T. K., Sharma, P., & Chen, I. S. N. (2013). Shopping motivation as a 

moderator in the retail service evaluation. Journal of Services Marketing, 

27(1), 40–48. https://doi.org/10.1108/08876041311296365 



153 

 

 
 

Madjid, R. (2014). The Influence Store Atmosphere Towards Customer Emotions 

and Purchase Decisions. International Journal of Humanities and Social 

Science Invention, 3(10), 11–19. 

Mahliza, F. (2020). Consumer Trust in Online Purchase Decision. EPRA 

International Journal of Multidisciplinary Research (IJMR), March, 142–149. 

https://doi.org/10.36713/epra4022 

Michael Owusu Amankwah. (2016). Determinants of Purchase Decisions of 

Consumers of the. 

Nikhashemi, S. R., Tarofder, A. K., Gaur, S. S., & Haque, A. (2016). The Effect of 

Customers’ Perceived Value of Retail Store on Relationship between Store 

Attribute and Customer Brand Loyalty: Some Insights from Malaysia. 

Procedia Economics and Finance, 37(16), 432–438. 

https://doi.org/10.1016/s2212-5671(16)30148-4 

Nugroho, A. (2018). The Role of Price in Deciding to Purchase Ready-to-Drink 

Tea. Jurnal Manajemen, 22(3), 381. https://doi.org/10.24912/jm.v22i3.428 

Pratiwi, S. (2015). Analysis product quality, price, promotion, and customer service 

toward customer loyalty of martha tilaar cosmetic (Case study of Martha 

Tilaar cosmetic user in Cikarang) (Issue 014201100058). 

Propheto, A., Kartini, D., Sucherly, & Oesman, Y. M. (2020). Marketing 

performance as implication of brand image mediated by trust. Management 

Science Letters, 10(4), 741–746. https://doi.org/10.5267/j.msl.2019.10.023 

Rahi, S. (2017). Measuring the role of Website design, Assurance, Customer 

service and Brand image towards Customer loyalty and Intention to adopt 

internet banking. Journal of Internet Banking and Commerce, 21(S8), 1–18. 

http://www.icommercecentral.com/open-access/measuring-the-role-of-

website-design-assurance-customer-service-and-brand-image-towards-

customer-loyalty-and-intention-to-adopt-internet-banking.pdf 

Rajh, S. P. (2012). Comparison of Perceived Value Structural Models. 

Encyclopedia of Statistical Sciences. 

https://doi.org/10.1002/0471667196.ess2615.pub2 

Rindell, A., & Gummerus, J. (2010). The role of brand images in consumer 

practices : uncovering embedded brand strength. Journal of Product and 

Brand Management. https://doi.org/10.1108/10610421111166586 

Rizan, M., Setyaningsih, R., & Saidani, B. (2016). the Influence of Service Quality 

and Price Toward Trust and Its Impact on Customer Loyalty of Low Cost 

Carrier Indonesia. JRMSI - Jurnal Riset Manajemen Sains Indonesia, 7(1), 

176. https://doi.org/10.21009/jrmsi.007.1.10 

Rondan-Cataluña, F. J., Escobar-Perez, B., & Moreno-Prada, M. A. (2019). Setting 



154 

 

 
 

acceptable prices: a key for success in retailing. Spanish Journal of Marketing 

- ESIC, 23(1), 119–139. https://doi.org/10.1108/SJME-03-2018-0013 

Ryu, K., Lee, H.-R., & Kim, W. G. (2012). The influence of the quality of the 

physical environment, food, and service on restaurant image, customer 

perceived value, customer satisfaction, and behavioral intentions. 

International Journal of Contemporary Hospitality Management, 24(2), 175–

199. https://doi.org/10.1108/09596111211206141 

Saeed, Z. (2019). A Study of Theories on Consumer Behavior A Study of Theories 

on Consumer Behavior. Journal of Computing Adn Management Studies, 

January. https://doi.org/10.13140/RG.2.2.14215.85929 

Shareef, M. A., Kumar, U., & Kumar, V. (2008). Role of Different Electronic-

Commerce (Ec) Quality Factors on Purchase Decision: A Developing Country 

Perspective. Journal of Electronic Commerce Research, 9(2), 92. 

Siyoto, S., & Sodik, A. (2015). Dasar Metodologi Penelitian (Ayup (ed.); Cetakan 

1). Literasi Media Publishing. 

Song, H. J., Wang, J. H., & Han, H. (2019). Effect of image, satisfaction, trust, love, 

and respect on loyalty formation for name-brand coffee shops. International 

Journal of Hospitality Management, 79(December 2018), 50–59. 

https://doi.org/10.1016/j.ijhm.2018.12.011 

Subaebasni, S., Risnawaty, H., Arie Wicaksono, A., Albadriyah Widsata, P., 

Straitliner Express, P., & APP Jakarta Kemenperin, P. (2019). International 

Review of Management and Marketing Effect of Brand Image, the Quality and 

Price on Customer Satisfaction and Implications for Customer Loyalty PT 

Strait Liner Express in Jakarta. International Review of Management and 

Marketing, 9(1), 90–97. https://doi.org/10.32479/irmm.7440 

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta. 

Suh, Y. I., Ahn, T., Lee, J. K., & Pedersen, P. M. (2015). Effect of trust and risk on 

purchase intentions in online secondary ticketing: Sport consumers and ticket 

reselling. South African Journal for Research in Sport, Physical Education 

and Recreation, 37(2), 131–142. 

Suhaily, L., & Darmoyo, S. (2017). Effect of product quality, perceived price and 

brand image on purchase decision mediated by customer trust (study on 

japanese brand electronic product). Jurnal Manajemen, 21(2), 179–194. 

https://doi.org/10.24912/jm.v21i2.230 

Suharto, Ligery, F., Shikhy, A. I. Al, & Yuliansyah, Y. (2019). Purchasing Decision 

Using Mediation of Trust in Product Quality and Brand Image. Statistical 

Field Theor, 53(9), 1689–1699. 

https://doi.org/10.1017/CBO9781107415324.004 



155 

 

 
 

Thi, N., & Nga, P. (2018). Factors affecting on consumers’ trust in shopping online 

for technology and electronic products. International Journal of Scientific and 

Enginerring Research, 9(11), 1113–1126. 

van Zeeland-van der Holst, E. M., & Henseler, J. (2018). Thinking outside the box: 

a neuroscientific perspective on trust in B2B relationships. IMP Journal, 

12(1), 75–110. https://doi.org/10.1108/imp-03-2017-0011 

Waluyo, M. (2016). Mudah Cepat Tepat Penggunaan Tools Amos dalam Aplikasi 

( SEM ). UPN Veteran Jatim. 

Widyastutir, S., & Said, M. (2017). Consumer consideration in purchase decision 

of SPECS sports shoes product through brand image, product design and price 

perception. International Journal of Supply Chain Management, 6(4), 199–

207. 

Woisetschläger, D. M., & Michaelis, M. (2012). Sponsorship congruence and brand 

image: A pre-post event analysis. European Journal of Marketing, 46(3–4), 

509–523. https://doi.org/10.1108/03090561211202585 

Zhou, Q., Barrera, A. T., Ingenbleek, P., & Group, C. B. (2016). The Effect of 

Consumer Perceptions on Brand Trust in ! Emerging Market Multinationals. 

Website: 

Aspadin.com 

http://aspadin.com/uploads/1/0/2/3/102373556/bottled_water_in_indonesi

a_%E2%80%93_nielsen.pdf 

Replubica.co.id 

https://republika.co.id/berita/q44vyo314/pertumbuhan-industri-amdk-

2019-di-bawah-target 

IDX.com 

:https://www.idx.co.id/perusahaan-tercatat/laporan-keuangan-dan-tahunan/ 

Harga.we.id 

https://harga.web.id/daftar-harga-air-mineral-berbagai-ukuran-all-

merek.info 

 

 

 

http://aspadin.com/uploads/1/0/2/3/102373556/bottled_water_in_indonesia_%E2%80%93_nielsen.pdf
http://aspadin.com/uploads/1/0/2/3/102373556/bottled_water_in_indonesia_%E2%80%93_nielsen.pdf
https://republika.co.id/berita/q44vyo314/pertumbuhan-industri-amdk-2019-di-bawah-target
https://republika.co.id/berita/q44vyo314/pertumbuhan-industri-amdk-2019-di-bawah-target
https://www.idx.co.id/perusahaan-tercatat/laporan-keuangan-dan-tahunan/
https://harga.web.id/daftar-harga-air-mineral-berbagai-ukuran-all-merek.info
https://harga.web.id/daftar-harga-air-mineral-berbagai-ukuran-all-merek.info



