DAFTAR PUSTAKA

Andreassen, Tor William, 1994, Satisfaction, Loyalty and Reputation as indicators of
Customer Orientation in the Public Sector, International Journal of Public
Sector Management, VVol. 7 No. 2 1994, pp. 16-34

Arbuckle, J.L., 1997, Amos User’s Guide Version 3.6, Chicago; Smallwaters
Corporation.

Arikunto, Suharsimi, (1996), Prosedur Penelitian; suatu pendekatan praktek,
Rineka Cipta, Jakarta.

Chow, Simeon dan Reed Holden, 1997, “Toward An Understanding of Loyalty: The
Moderating Role of Trust”, Journal of Managerial Issues, VVol. X, No. 3

Ferdinand, Augusty, 2000, “Manajemen Pemasaran: Sebuah Pendekatan Stratejik”,
Research Paper, Universitas Diponegoro

------------------------- , 2002, Structural Equation Modelling Dalam Penelitian
Manajemen , Badan Penerbit UNDIP Semarang

Frankwick, Gary L., Stephen S. Porter, dan Lawrence A. Crosby, 2001, “Dynamics
of Relationship Selling: A Longitudinal Examination of Changes in
Salesperson-Customer Relationship Status”, Journal of Personal Selling &
Sales Management, Vol.XXI, No.2

Garbarino, Ellen, dan Mark S. Johnson, 1999, “The Different Roles of Satisfaction,
Trust, and Commitment in Customer Relationship”, Journal of Marketing,
Vol. 63, April

Hadi, Sutrisno (1993), Metodologi Research, Jilid 1, Yogyakarta, penerbit Andi
Offset.

Hair, JR., Joseph F., Rolp E. Anderson, Ropnald L. Tatham and William C. Black,
1995, Multivariate Data Analysis with Reading, Fourth Ed., Prentice Hall
International, Inc.

Mowen, J.C., 1995, Consumer Behavior, Prentice Hall. Inc, New Jersey
Kristina, Alan S, 2005, “Analisis pengaruh Kepercayaan pengelola Apotek terhadap
Pemasok maupun Tenaga Penjualan dalam Membangun Kesetiaan melalui

Kepuasan Pengelola Apotek terhadap Pemasok”, Jurnal Sains Pemasaran
Indonesia, Vol. IV, No. 3, Desember 2005.

82



Liu, Annie H. dan Mark P. Leach, 2001, “Developing Loyal Customers with a
Value-Adding Sales Force: Examining Customer Satisfaction and the
Perceived Credibility of Consultative Salespeople”, Journal of Personal
Selling & Sales Management, Vol.XXI, No.2

Rao, Purba (1996), “Measuring Consumer Perceptions Through Factor Analysis”,
The Asian Manager, February-March, pp.28-32

Soeratno, 1993, Metode Penelitian untuk ekonomi dan bisnis, UPP AMP YKPN,
Yogyakarta

Sugiyono, 1999, Metode Penelitian Bisnis, Penerbit CV Alfabeta, Bandung
Singarimbun, 1991, Metode Penelitian Survai, Edisi revisi Jakarta, Penerbit LP3ES

Umar, Husein, 1999, Metode penelitian untuk skripsi dan tesis bisnis, Rajawali
Press, Jakarta

www.koransindo.co.id, 30 Juli 2007

83


http://www.koransindo.co.id/

