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ABSTRACT 

 

This study aims to examine the effect of company reputation related to 

greenhouse gas emissions and social responsibility on firm value with control 

variables such as age, assets, liabilities and company operating income. The research 

population is manufacturing companies listed on the IDX in 2014-2018. The results 

of the sample selection obtained 33 companies that were used as the research object. 

The study was tested using SPSS 24 with multiple linear regression models. 

The independent variable is measured using content analysis with category 

assessment. The categories for measuring greenhouse gas emissions are based on the 

carbon emission disclosure index. Social responsibility is measured through the 

Global Reporting Initiative category. The firm value which is also called market 

value is measured by multiplying the market price of the shares and the number of 

shares outstanding. 

The results showed that the company's reputation related to greenhouse gas 

emissions, corporate reputation related to social responsibility, age, assets and 

liabilities did not have a significant effect on company value. Meanwhile, operating 

income has a significant effect on firm value. 
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