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ABSTRACT 

              This study aims to examine the effect of product quality, brand image and 

online marketing on purchasing decisions. The independent variables used in this 

study are product quality, brand image and online marketing. The dependent 

variable in this study is the purchase decision. 

 

 This study uses primary data. The population of this research is the 

consumers of PT. Havindo Feed Optima. The research sample was selected by 

purposive sampling method and obtained a sample of 100 respondents who met 

the criteria. Test analysis using multiple regression analysis model. 

 

The results showed that the product quality variable had a positive and 

significant effect on purchasing decisions. Brand image has a positive and 

significant effect on purchasing decisions. Online marketing has a positive and 

significant effect on purchasing decisions. 
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