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This research purposed to analyze the ef/bct of hotel image toward
cu,etomer satisfaction, to analyze the ffict of service. qualtty towarrl customer
satisJaction, to anolyze the hotel image and service quality toward customer
satisfaction.

Population of this research are all the customer of Hotel Jayadipa
Peknlongan. Sample of this re.cearch are 100 sample customer of Hotel .Iayatlipa
Pekolongan. Datq source is primary dota and used questionaire. Data cnalysis
techniEte is regression analysis with classic asntmption, arul validity anrl
reliability.

Base.d on the analysis and discrts.gion, the conclu.sion are; e) There is
positive and significant merck image toward customer satisfaction. Higher merck
image, so higher customer satisfaction of Hotel .Iayadipa Pekalongan. This can
be looked from the significant value less than 0,05 ond positive coefficient
regression, so hypothesis can he accepted. (2) There is positive and .significant
service quality towmd customer satisfaction. Higher service quality, so higher
customer satisfaction of Hotel.Iayadipa Peknlongan. This can be lookedfrom the
significant value less than 0,05 and positive cofficient regression, so hypothesis
can be accepted. (3) There is positive and .significant merck image and service
qualrty towsrd castomer satisfoction. Higher merck image ond service qtnlity, so
higher customer satisfaction of Hotel .Iayadipa Peknlongan. This ,or-h" lolokerl
from the significant value less than 0,05 and positive cofficient regresston, so
hypothesis can he accepted.


