DAFTAR PUSTAKA

Azwar, Saifudin, 1997, Reliabilitas dan Validitas, Edisi ketiga, Yogyakarta:
Pustaka Pelajar.

Walker O.C., Boyd H.W., Mullins D. and Larreche J., 2004, Marketing Strategy
(4™ edition), Irwin McGraw-Hill, New York.

Brandt, D.R., 2000, “An “Outside-In” Approiach to Determining Customer-

Driven Priorities for Improvement and Innovation”, White Paper Series,
Volume 2 — 2000.

Dalrymple, DJ dan LJ Parson, 1990, Marketing Management, New York : John
Wiley & Sons, Inc.

Dharmmesta, Basu Swastha, dan Handoko, Hani, 2000, Manajemen Pemasaran
: Analisa Perilaku Konsumen, BPFE, Yogyakarta.

Dodd, James, Kent, B Monroe and P Grewal, 1991, “The Evaluating of Price,
Perceived Quality, and Customer Perceptions of Products Quality ,”
Journal of Marketing Research, VVol.42, pp.331-349

Cooper, Donald R., Schindler and Pamela S, 2006, Business Research Methods
(9™ edition), New York: Mc Graw Hill.

Ferdinand, Augusty, 2006, Metode Penelitian Manajemen, Badan Penerbit
Universitas Diponegoro, Semarang.

Ghozali, Imam, 2005, Aplikasi Analisis Multivariate dengan Program SPSS,
Badan Penerbit Universitas Diponegoro, Semarang

Hadi, Sutrisno, 2001, Metode Research : Untuk Penulisan Paper, Skripsi,
Thesis, Disertasi, Edisi 1. Yogyakarta: Andi.

Hady, Yuswo, 2002, On Becoming a Customer-Centric Company, Gramedia
Pustaka Utama, Jakarta.

Hasan, Igbal, 2002, Metodologi Penelitian dan Aplikasinya, Ghalia Indonesia,
Jakarta.



Howard, J.A. and Shay, R.P, 1988, “Measuring The effect of Marketing
Information on Buying Intention”, The Journal of Service Marketing,
Vol.2, No.4 Fall, P.27-36.

Husein, Umar, 2002, Riset Pemasaran dan Perilaku Konsumen, PT. Gramedia
Pustaka Utama, Jakarta.

Husein, Umar, 2004, Metode Penelitian untuk Skripsi dan Tesis Bisnis,
Cetakan ke-6. Jakarta: PT Raja Grafindo Persada.

Indriantoro, Nur dan Supomo, Bambang, 2002, Metodologi Penelitian Bisnis
Untuk Akutansi dan Manajemen, BPFE Yogyakarta.

Kotler, Philip and Armstrong, Gary, 2004, Dasar-dasar Pemasaran, Edisi
Kesembilan , Indek, Jakarta.

Kuncoro, Mudrajat, 2003, Metode Penelitian Bisnis dan Ekonomi, Erlangga,
Jakarta.

Latu, T.M., & Everett, A.M., 2000, Review of Satisfaction Research and
Measurement Approaches, Departement of Conservation, Wellington,
New Zealand.

Martinez, C.L., 2003, Evaluation Report: Tools Cluster Networking Meeting
#1, CenterPoint Institute, Inc., Arizona.

Oliver, Richard L., 1997, Satisfaction: A. Behavioral Perspective on The
Consumer, McGraw-Hill: New York

Parasuraman, Berry and Zeithaml, 1991 "Understanding Customer Expectations
of Service," Sloan Management Review, Spring 1991, pp. 39-48.

Santoso, Gempur, 2005, Metodologi Penelitian, Prestasi Pustaka, Jakarta.

Sekaran, Uma, 2006, Research Methods for Business, 4" edition, Salemba
Empat, Jakarta.

Singarimbun, Masri, 1989, Metode Penelitian Survey, LP3ES, Jakarta.

Supranto, J, 1992, Metode Riset Aplikasinya Dalam Pemasaran , Edisi Empat,
Lembaga Penerbit Fakultas Ekonomi Universitas Indonesia, Jakarta.

Zeithaml, Valerie A, 1988, “Defining and Relaying Price, Perceived Quality, and
Perceived Value,” Marketing Science Institute, Cambridge MA
Report, N0.87-101.



