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ABSTRACT 

 

 The purpose of this research is to examine the effect of leverage, 

sales growth, company size and profitability on earnings management. The 

population in this research is all the companies in the manufacturing sector 

on the Indonesia Stock Exchange during period 2016 to 2018. This research 

use the sampling data of 41 firms. The sampling is based on the method of 

purposive sampling. The research is a quantitative research using classic 

assumption test and multiple linear regressions analysis. 

The result of this research shows that proportion of leverage, size, and 

profitability have no significant effect on earning management. While sales 

growth has a significant positive effect on earning management. 

 

Keywords: earning management, leverage, sales growth, size, and 

profitability. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

  


