
DAFTAR REFERENSI 

 

Ferdinand,A.T.(2000), Manajemen Pemasaran: Sebuah Pendekatan Stratejik, 

MM Undip, Semarang 

Ferdinand,A.T (2014), Metodologi Penelitian Manajemen, BP Undip, Semarang 

Ferdinand,A.T.(2014), Structural Equation Modeling, BP Undip, Semarang 

Ghozali,I (2013), Konsep dan Aplikasi dengan Program AMOS 21.0, BP Undip, 

Semarang 

Kotler (1999), Manajemen Pemasaran, Prentice Hall Inc, New Jersey 

 

Alrubaiee, Laith (2013).An investigation on the Relationship between New 

Service Development, Market Orientation and Marketing Performance. 

European Journal of Business and Management, ISSN 2222-1905 (Paper) 

ISSN 2222-2839 (Online) Vol.5, No.5. 

 

Amelia Setyawati, Umar Nimran, Moch. Zulkhirom, Sri Kandi Kumadji (2014). 

Effect of Strategic Decision, Innovation and Information Technologi 

Adoption on Competitive Advantages and MSME Performance Studies at 

MSME Food and Beverage Industry Sector in Bandung Raya. European 

Journal of Business and Management, ISSN 2222-1905 (Paper) ISSN 

2222-2839 (Online),Vol.6, No.35. 

 

Baker, W.E. and Sinkula, J.M., (1999).Learning Orientation, Market Orientation 

and Innovation: Integrating and Extending Models of Organizational 

Performance. Journal of Market Focused Management.Vol 4, p.295-308. 

 

Bharadwaj, Sundar G;Varadarajan, P Rajan;Fahy, John (1993). Sustainable 

competitive advantage in service industries.Journal of Marketing; Oct  57, 

4; pg. 83 

 

Boso, Nathaniel, Vicky M. Story, John W. Cadogan (2013). Entrepreneurial 

orientation, market orientation, network ties,and performance: Study of 

entrepreneurial firms in a developing economy. Journal of Business 

Venturing 28 p 708–727 

 

Chen, Yiche Grace;Hsieh, Pi-Feng (2008).A Service-based View of Porter's 

Model of Competitive Advantage.International Journal of Management; 

Mar; 25, 1;.pg. 38 

 



Farrel, Mark A (2000). Developing a Market-Oriented Learning Organisation. 

Australian Journal of Management, September, page 201 – 223 

 

Ferdinand, A.T (2003). Sustainable Competitive Advantage. BP Undip 

 

GL Hery Prasetya, Edi Rahardja, Retno Hidayati (2007).Membangun Keunggulan 

Kompetitif Melalui Aliansi Stratejik untuk Meningkatkan Kinerja 

Perusahaan. Jurnal Studi Manajemen dan Organisasi, Volume 4 Nomor 2 

Juli . hal 1-19, Universitas Diponegoro Semarang 

 

Hanny N. Nasution,Felix T Mavondo, Margaret Jekanyika Matanda, Nelson Oly 

Ndubis (2011).Enterpreneurship: Its relationship with market orientation 

and learning orientation and as antecedents to innovation and customer 

value. Journal of Business Venturing. Vol 40. p 336-345 

 

Johne, Axel; Storey, Chris (1998). New service development: a review of the 

literature and annotated bibliography.European Journal of 

Marketing.Volume: 32. Issue: ¾.Pages: 184-251. ISSN: 03090566. 

 

Lee, Jia-Sheng; Hsieh,Chia Jung (2010). A Research in Relating 

Enterpreneurship, Marketing Capability, Innovative Capability and 

Sustained Compettive Advantage.Journal of Business & Economic 

Research. Vol 8. Issue 9 p 109-119,ISSN :1542-4448 

 

Lonial, Subhash C,Tarim Mehves,Tatoglu Ekrem,Zaim Selim and Zaim Halil 

(2008).The impact of market orientation on NSD and financial 

performance of hospital industry Industrial Management & Data 

Systems.Vol. 108 No. 6, pp. 794-811 

 

Martinette, L. A., & Obenchain-Leeson, A. (2010).A view based on 

organizational size: How competitive advantage moderates the learning 

orientation/business performance relationshi. International Journal of 

Global Management Studies, 1(4). 

 

Martinette, L. A., & Obenchain-Leeson, A. (2012).The relationship between 

learning orientation and business performance and the moderating effect of 

competitive advantage: A service organization perspective.. Journal of 

Services Marketing, 5(1) 

 

Martinette, L. A. (2006).The relationship between learning orientation and 

business performance: The moderating effect of sources of competitive 

advantage. (Dissertation). 

 

Matear, Sheelagh, Gray, Brendan J. & Tony Garrett,(2004). Market orientation, 

brand investment, new service development, market position and 

performance for service organizations. International Journal of Service 



Industry Management. Vol 15 No.3 pp. 284-301, DOI 

10.1108/09564230410540944 

 

Menor, Larry J&Roth,Aleda V (2008). New Service Development Competence 

and Performance. Production and Operations Management 17(3), pp. 267–

284 

 

O'Sullivan, Don; Abela, Andrew; Hutchinson, Mark (2009). Marketing 

performance measurement and firm performance: Evidence from the 

European high-technology sector.European Journal of Marketing Vol 

43.5/6: 843-862 

 

Parasuraman, A (1997). Reflections on gaining competitive advantage through 

customer value. Academy of Marketing Science. Journal Spring; 25, 2; pg. 

154 
 

Pardi1* ,Suharyono2 ,Suyadi Imam2 ,Arifin Zainul (2014).The Effect of Market 

Orientation and Entrepreneurial Orientation toward Learning Orientation, 

Innovation, Competitive Advantages and Marketing Performance. 

European Journal of Business and Management, ISSN 2222-1905 (Paper) 

ISSN 2222-2839 (Online),Vol.6, No.21 

 

Suliyanto (2011) Effect of Entrepreneurship Orientation and Marketing-Based 

Reward System towards Marketing Performance. International Journal of 

Business and Social Science.Vol 6 ,168-174. 

 

Suliyanto; Rahab (2012). The Role of Market Orientation and Learning 

Orientation in Inproving Innovativeness and Performance of Small and 

Medium Enterprises. Asian Social Science Vol 8 No 1, January, ISSN 

1911-2017  
 

Van Leere,K & Heene,A (2003).Social Network as a source of competitive 

advantage. Journal of Workplace Learning, Volume 15 Number 6, pp 248-

258 

 
Verhees, F. & Meulenberg, M. (2004).Market orientation, innovativeness, product 

innovation and performance in small firms. Journal of Small Business 

Management, 42, 134-154 

 


