DAFTAR PUSTAKA

Adhikari, K., & Panda, R. K. (2019). The role of consumer-brand engagement
towards driving brand loyalty: Mediating effect of relationship quality.
Journal  of  Modelling in  Management, 14(4), 987-1005.
https://doi.org/10.1108/JM2-03-2019-0067

Albert, N., & Merunka, D. (2013). The role of brand love in consumer-brand
relationships. Journal of Consumer Marketing, 30(3), 258-266.
https://doi.org/10.1108/07363761311328928

Albert, N., Merunka, D., & Valette-Florence, P. (2009). The feeling of love toward
a brand: Concept and measurement. Advances in Consumer Research, 36(May
2014), 300-307.

Ambler, T., Bhattacharya, C. B., Edell, J., Keller, K. L., Lemon, K. N., & Mittal,
V. (2002). Relating Brandand Customer Perspectives on Marketing
Management.  Journal  of  Service  Research, 5(1), 13-25.
https://doi.org/10.1177/1094670502005001003

Andrian, D., & Oreski, M. (2017). Good vibes? The effect Brand Experience has
on Attitudinal Brand Loyalty through Social Media.

Atulkar, S. (2020). Brand trust and brand loyalty in mall shoppers. Marketing
Intelligence and Planning, 38(5), 559-572. https://doi.org/10.1108/MIP-02-
2019-0095

Auh, S., Bell, S. J., McLeod, C. S., & Shih, E. (2007). Co-production and customer
loyalty in financial services. Journal of Retailing, 83(3), 359-370.
https://doi.org/10.1016/j.jretai.2007.03.001

Bairrada, C. M., Coelho, F., & Coelho, A. (2018). Antecedents and outcomes of
brand love: utilitarian and symbolic brand qualities. European Journal of
Marketing, 52(3-4), 656-682. https://doi.org/10.1108/EJM-02-2016-0081

Bicakcioglu, N., llayda, I, & Bayraktarouglu, G. (2016). Antecedents and
outcomes of brand love: the mediating role of brand loyalty. Journal of
Marketing Communications, pp. 1-15.

Brakus, J. J., Schmitt, B. H., & Zarantonello, L. (2009). Brand Experience: What Is
It? How Is It Measured? Does It Affect Loyalty? Journal of Marketing, 73(3),
52-68. https://doi.org/10.1509/jmkg.73.3.52

Carroll, B. A., & Ahuvia, A. C. (2006). Some antecedents and outcomes of brand
love. Marketing Letters, 17(2), 79-89. https://doi.org/10.1007/s11002-006-
4219-2

Chang, K. C. (2013). How reputation creates loyalty in the restaurant sector.
International Journal of Contemporary Hospitality Management, 25(4), 536—
557. https://doi.org/10.1108/09596111311322916

Chaudhuri, A., & Holbrook, M. B. (2001). The chain of effects from brand trust
and brand affect to brand performance: The role of brand loyalty. Journal of
Marketing, 65(2), 81-93. https://doi.org/10.1509/jmkg.65.2.81.18255

Chen, Y.-S., Chen, T.-J. , & Lin, C.-C. (2016). The Analyses of Purchasing
Decisions and Brand Loyalty for Smartphone Consumers. Open Journal of
Social Sciences, 04(07), 108-116. https://doi.org/10.4236/jss.2016.47018

91



92

Chinomona, R. (2016). Brand communication, brand image and brand trust as
antecedents of brand loyalty in Gauteng Province of South Africa.
International  Business &  Economics Research Journal, 7(1).
https://doi.org/10.1108/AJEMS-06-2016-0088

Delgado-Ballester, E., & Munuera-Aleman, J. L. (2001). Brand trust in the context
of consumer loyalty. European Journal of Marketing, 35(12).
https://doi.org/10.3969/j.issn.1001-0548.2009.05.013

Durianto, D., Sugiarto, & Budiman, L. J. (2004). Brand Equity Ten Strategi
Memimpin Pasar. Jakarta: PT Gramedia Pustaka Utama.

Ferdinand, A. (2006). Metode Penelitian Manajemen: Pedoman Penelitian untuk
Skripsi, Thesis, dan Disertasi lImu Manajemen. Semarang: Universitas
Diponegoro.

Ferdinand, A. (2014). Metode Penelitian Manajemen: Pedoman Penelitian untuk
Skripsi, Thesis, dan Disertasi llmu Manajemen. Semarang: Universitas
Diponegoro.

Fernandes, T., & Inverneiro, 1. (2020). From fandom to fad: are millennials really
engaged with and loyal to their loved brands on social media? Journal of
Product and Brand Management, (March). https://doi.org/10.1108/JPBM-02-
2019-2262

Ferreira, P., Rodrigues, P., & Rodrigues, P. (2019). Brand Love as Mediator of the
Brand Experience-Satisfaction-Loyalty Relationship in a Retail Fashion
Brand. Management and Marketing, 14(3), 278-291.
https://doi.org/10.2478/mmcks-2019-0020

Fetscherin, M., Boulanger, M., Filho, C. G., & Souki, G. Q. (2014). The effect of
product category on consumer brand relationships. Journal of Product and
Brand Management, 23(2), 78-89. https://doi.org/10.1108/JPBM-05-2013-
0310

Ganesh, J., Arnold, M. J., & Reynolds, K. E. (2000). Understanding the customer
base of service providers: An examination of the differences between
switchers and stayers. Journal of Marketing, 64(3), 65-87.
https://doi.org/10.1509/jmkg.64.3.65.18028

Ghozali, I. (2011). Aplikasi Analisis Multivariante dengan Program IBM SPSS 19.
Semarang: BP Universitas Diponegoro.

Griffin, J. (2005). Costumer Loyalty Menumbuhkan dan Mempertahankan
Kesetiaan Pelanggan. Jakarta: Erlangga.

Hapsari, R., Clemes, M. D., & Dean, D. (2017). The impact of service quality,
customer engagement and selected marketing constructs on airline passenger
loyalty. International Journal of Quality and Service Sciences, 9(1), 21-40.
https://doi.org/10.1108/1JQSS-07-2016-0048

Hollebeek, L. D., Srivastava, R. K., & Chen, T. (2016). S-D logic—informed
customer engagement: integrative framework, revised fundamental
propositions, and application to CRM. Journal of the Academy of Marketing
Science, 47(1), 161-185. https://doi.org/10.1007/s11747-016-0494-5

Hong, I. B., & Cho, H. (2011). The impact of consumer trust on attitudinal loyalty
and purchase intentions in B2C e-marketplaces: Intermediary trust vs. seller
trust. International Journal of Information Management, 31(5), 469-479.



93

https://doi.org/10.1016/j.ijinfomgt.2011.02.001

Huang, C. C. (2017). The impacts of brand experiences on brand loyalty: mediators
of brand love and trust. Management Decision, 55(5), 915-934.
https://doi.org/10.1108/MD-10-2015-0465

Hyun, S. S., & Kim, W. (2011). Dimensions of brand equity in the chain restaurant
industry. Cornell Hospitality Quarterly, 52(4), 429-437.
https://doi.org/10.1177/1938965510397533

Idrees, Z., Xinping, X., Khuram, S., Liu, H., & Amna, N. (2015). Consumer’s brand
trust and its link to brand loyalty. American Journal of Business, Economics
and Management, 3(2), 34-39. Retrieved from
http://www.openscienceonline.com/journal/ajbem

Iglesias, O., Singh, J. J., & Batista-Foguet, J. M. (2011). The role of brand
experience and affective commitment in determining brand loyalty. Journal of
Brand Management, 18(8), 570-582. https://doi.org/10.1057/bm.2010.58

Jain, N. K., Kamboj, S., Kumar, V., & Rahman, Z. (2018). Examining consumer-
brand relationships on social media platforms. Marketing Intelligence and
Planning, 36(1), 63—78. https://doi.org/10.1108/MIP-05-2017-0088

Johnson, M. D., Herrmann, A., & Huber, F. (2006). The evolution of loyalty
intentions. Journal of Marketing, 70(2), 122-132.
https://doi.org/10.1509/jmkg.70.2.122

Kandampully, J., Zhang, T. (Christina), & Bilgihan, A. (2015). Customer loyalty:
A review and future directions with a special focus on the hospitality industry.
International Journal of Contemporary Hospitality Management, 27(3), 379—
414. https://doi.org/10.1108/1JCHM-03-2014-0151

Karjaluoto, H., Munnukka, J., & Kiuru, K. (2016). Brand love and positive word of
mouth: the moderating effects of experience and price. Journal of Product and
Brand Management, 25(6), 527-537. https://doi.org/10.1108/JPBM-03-2015-
0834

Keller, K. L. (2003). Strategic Brand Management: Building, Measuring, and
Managing Brand Equity. New Jersey: Prentice Hall.

Khan, 1., & Fatma, M. (2017). Antecedents and outcomes of brand experience: An
empirical study. Journal of Brand Management, 24(5), 439-452.
https://doi.org/10.1057/s41262-017-0040-x

Khan, I., Fatma, M., Kumar, V., & Amoroso, S. (2020). Do experience and
engagement matter to millennial consumers? Marketing Intelligence and
Planning. https://doi.org/10.1108/MIP-01-2020-0033

Khan, 1., Hollebeek, L. D., Fatma, M., Islam, J. U., & Rahman, Z. (2019). Brand
engagement and experience in online services. Journal of Services Marketing,
34(2), 163-175. https://doi.org/10.1108/JSM-03-2019-0106

Kosiba, J. P. B., Boateng, H., Okoe Amartey, A. F., Boakye, R. O., & Hinson, R.
(2018). Examining customer engagement and brand loyalty in retail banking:
The trustworthiness influence. International Journal of Retail and
Distribution Management, 46(8), 764—-779. https://doi.org/10.1108/IJRDM-
08-2017-0163

Kotler, Philip dan Keller, K. L. (2009). Manajemen Pemasaran (Jilid I). Jakarta:
Erlangga.



94

Kotler, P., & Keller, K. L. (2012). Marketing Management. United States of
America: Prentice Hall.

Kumar, V., Batista, L., & Maull, R. (2011). The Impact of Operations Performance
on Customer Loyalty. Service Science.
https://doi.org/10.1002/9780470877876

Lau, G. T., & Lee, H. S. (1999). Consumers ’ Trust in a Brand and the Link to Brand
Loyalty. Journal of Market Focused Management, 4(1999), 341-370.

Lien, C. H., Wen, M. J., Huang, L. C., & Wu, K. L. (2015). Online hotel booking:
The effects of brand image, price, trust and value on purchase intentions. Asia
Pacific Management Review, 20(4), 210-218.
https://doi.org/10.1016/j.apmrv.2015.03.005

Mathew, V., & Thomas, S. (2017). Direct and indirect effect of brand experience
on true brand loyalty: role of involvement. Asia Pacific Journal of Marketing
and Logistics, 30(3), 725-748. https://doi.org/10.1108/APJML-08-2017-0189

Pan, Y., Sheng, S., & Xie, F. T. (2012). Antecedents of customer loyalty: An
empirical synthesis and reexamination. Journal of Retailing and Consumer
Services, 19(1), 150-158. https://doi.org/10.1016/j.jretconser.2011.11.004

Pane, O. B. M. S., & Rini, E. S. (2011). Pengaruh Brand Equity Flash Disk Merek
Kingston Amik Mbp Medan. Jurnal Ekonom, 14, 115-126.

Peter, J. P., & Olson, J. C. (2009). Consumer Behavior & Marketing Strategy. In
Dana.

Pinto Borges, A., Cardoso, C., & Rodrigues, P. (2016). Consumer’s love for
functional brands: the Aspirin case. International Journal of Pharmaceutical
and Healthcare Marketing, 10(4), 477-491. https://doi.org/10.1108/IJPHM-
07-2016-0035

Prentice, C., Wang, X., & Loureiro, S. M. C. (2019). The influence of brand
experience and service quality on customer engagement. Journal of Retailing
and Consumer Services, 50(May), 50-59.
https://doi.org/10.1016/j.jretconser.2019.04.020

Ramaseshan, B., & Stein, A. (2014). Connecting the dots between brand experience
and brand loyalty: The mediating role of brand personality and brand
relationships. Journal of Brand Management, 21(7), 664-683.
https://doi.org/10.1057/bm.2014.23

Sadat, A. M. (2009). Brand Belief. Jakarta: Salemba Empat.

Safeer, A. A., He, Y., & Abrar, M. (2020). The influence of brand experience on
brand authenticity and brand love: an empirical study from Asian consumers’
perspective. Asia Pacific Journal of Marketing and Logistics, (71772074).
https://doi.org/10.1108/APIJML-02-2020-0123

Sahin, A., Zehir, C., & Kitapei, H. (2011). The effects of brand experiences, trust
and satisfaction on building brand loyalty; an empirical research on global
brands. Procedia - Social and Behavioral Sciences, 24, 1288-1301.
https://doi.org/10.1016/j.sbspro.2011.09.143

Schiffman, G Leon & Wisenblit, L. J. (2015). Consumer Behavior (Eleventh). In
Consumer Behavior.



95

So, K. K. F., King, C., & Sparks, B. (2014). Customer Engagement With Tourism
Brands: Scale Development and Validation. Journal of Hospitality and
Tourism Research, 38(3), 304-329.
https://doi.org/10.1177/1096348012451456

Sprott, D., Czellar, S., & Spangenberg, E. (2009). The importance of a general
measure of brand engagement on market behavior: Development and
validation of a scale. Journal of Marketing Research, 46(1), 92-104.
https://doi.org/10.1509/jmkr.46.1.92

Sugiyono. (2010). Metode Penelitian Bisnis. Bandung: Alfabeta.

van Doorn, J., Lemon, K. N., Mittal, V., Nass, S., Pick, D., Pirner, P., & Verhoef,
P. C. (2010). Customer engagement behavior: Theoretical foundations and
research directions. Journal of Service Research, 13(3), 253-266.
https://doi.org/10.1177/1094670510375599

Verhoef, P. C., Reinartz, W. J., & Krafft, M. (2010). Customer engagement as a
new perspective in customer management. Journal of Service Research, 13(3),
247-252. https://doi.org/10.1177/1094670510375461

Westhuizen, L. M. V. D. (2018). Brand loyalty: exploring self-brand connection
and brand experience. Journal of Product and Brand Management, 27(2),
172-184. https://doi.org/10.1108/JPBM-07-2016-1281

Zarantonello, L., Formisano, M., & Grappi, S. (2016). The relationship between
brand love and actual brand performance: Evidence from an international
study. International Marketing Review, 33(6), 806-824.
https://doi.org/10.1108/IMR-11-2015-0238

Website

Liputan6.com.2020. “Kelebihan iPhone daripada Smartphone Android”
https://hot.liputan6.com/read/4322441/6-kelebihan-iphone-daripada-
smartphone-android-kenali-fiturnya diakses 20 Januari 2021

Support.apple.com.2021. “Mengidentifikasi Model iPhone”
https://support.apple.com/id-id/HT201296 diakses 20 Januari 2021

Statcounter.com.2021. “ Mobile Vendor Market Share Indonesia”
https://gs.statcounter.com/vendor-market-share/mobile/indonesia



https://hot.liputan6.com/read/4322441/6-kelebihan-iphone-daripada-smartphone-android-kenali-fiturnya%20diakses%2020%20Januari%202021
https://hot.liputan6.com/read/4322441/6-kelebihan-iphone-daripada-smartphone-android-kenali-fiturnya%20diakses%2020%20Januari%202021
https://support.apple.com/id-id/HT201296%20diakses%2020%20Januari%202021

