DAFTAR PUSTAKA

Aditya, F., & Nugraha, A. (2015). Pengaruh Word Of Mouth Terhadap Keputusan
Pembelian Dan Kepuasan Konsumen (Studi pada Konsumen Kober Mie Setan
jalan Simpang Soekarno-Hatta nomor 1-2 Malang). Jurnal Administrasi Bisnis

(JAB), 22(1), 1-7.

Ahmad, N. S., Musa, R., & Harun, M. H. M. (2016). The Impact of Social Media
Content Marketing (SMCM) towards Brand Health. Procedia Economics and

Finance, 37(16), 331-336. https://doi.org/10.1016/S2212-5671(16)30133-2

Apuke, O. D. (2017). Quantitative Research Methods : A Synopsis Approach. Kuwait
Chapter of Arabian Journal of Business and Management Review, 6(11), 40-47.

https://doi.org/10.12816/0040336

Arikunto. (2002). Prosedur Penelitian Suatu Pendekatan Praktek. Jakarta: Rineka

Cipta.

Astuti, D., & Salisah, F. N. (2016). Analisis Kualitas Layanan E-Commerce Terhadap
Kepuasan Pelanggan Menggunakan Metode E-Servqual ( Studi Kasus : Lejel
Home Shopping Pekanbaru ). Jurnal Rekayasa Dan Manajemen Sistem
Informasi, 2(1), 44-49. Retrieved from http://ejournal.uin-

suska.ac.id/index.php/RMSl/article/view/1784

Baber, A., Thurasamy, R., Malik, M. 1., Sadiq, B., Islam, S., & Sajjad, M. (2016).

210



Online word-of-mouth antecedents, attitude and intention-to-purchase electronic
products in Pakistan. Telematics and Informatics, 33(2), 388—400.

https://doi.org/10.1016/j.tele.2015.09.004

Bajpai, V., & Panday, S. (2012). Viral Marketing through Social Networking Sites

with Special Reference of Facebook. International Journal of Marketing, 1(7).

Basalamah, F. M. (2010). Pengaruh Komunitas Merek terhadap Word of Mouth.

Jurnal llmu Administrasi Dan Organisasi, 17(1), 79-89.

Bhatnagar. (2000). Online risk, convenience and internet shopping behavior.

Communications of the ACM, 43(11).

Bianchi, C., & Andrews, L. (2012). Risk, Trust, and Consumer Online Purchasing
Behaviour: A Latin American Perspective. International Journal Marketing,

29(3), 253-275.

Boon, C. (2014). Factors Influencing Consumers > Online Purchase Intention : A

Study among University Students in Malaysia, 2(8), 121-133.

Breckler, S. J. (1984). Empirical Validation of Affect, Behaviour and Cognition as
Distinct Components of Attitudes. Journal of Personality and Social
Psychology, 47(January 1985), 1191-1205. https://doi.org/10.1037//0022-

3514.47.6.1191

Cooper, donald R., & Schindler, P. S. (2002).

211



Business_Research_Methods_12th_Edition_- (2). economic research (Vol. 12).

Cunningham. (1967). The major dimensions of perceived risk. In D. Cox (Ed.), Risk
taking and information handling in consumer behavior. Cambridge: Harvard

University Press.

Davis, F. D. (1989). Perceived Usefulness , Perceived Ease of Use , and User

Acceptance of Information Technology, 13(3), 319-340.

Fayad, R., & Paper, D. (2015). The Technology Acceptance Model E-Commerce
Extension: A Conceptual Framework. Procedia Economics and Finance,

26(961), 1000-1006. https://doi.org/10.1016/S2212-5671(15)00922-3

Ferdinand, A. T. (2002). Kualitas Strategi Pemasaran, Sebuah Strategi Pendahuluan.

Jurnal Sains Pemasaran Indonesia, 1(1), 107-119.

Ferdinand, A. T. (2006a). Metode Penelitian Manajemen, (edisi 2). Semarang:

Universitas Diponegoro.

Ferdinand, A. T. (2006b). Metode Penelitian Manajemen, (2nd ed.). Semarang:

Universitas Diponegoro.

Fong, H. soo. (2013). A Study on Consumers Attitude Toward Online Shopping on

Penang Famous Fruit Pickles. https://doi.org/10.1007/s13398-014-0173-7.2

Fortes, N., & Rita, P. (2016). Privacy concerns and online purchasing behaviour:

Towards an integrated model. European Research on Management and Business

212



Economics, 22(3), 167-176. https://doi.org/10.1016/j.iedeen.2016.04.002

Goetsch, D. L., & Davis, S. B. (2016). Quality Management for Organizational
Excellence: Introduction to Total Quality. Pearson, 1-34. https://doi.org/British

Library Cataloguing- In Publication data

Halim, P., Swasto, B., Hamid, D., & Firdaus, M. R. (2014). The Influence of Product
Quality , Brand Image , and Quality of Service to Customer Trust and
Implication on Customer Loyalty ( Survey on Customer Brand Sharp Electronics
Product at the South Kalimantan Province ). European Journal of Business and

Management, 6(29), 159-166.

Handoko, L. P. (2016). the Effect of Product Quality and Delivery Service on Online-

Customer Satisfaction in Zalora Indonesia, 4(1), 1189-1199.

Haque, A., & Khatibi, A. (2006). The Study of the Behaviour of Malaysian
Consumers Towards Online Shopping. Asian Journal of Information
Technology, 5(1), 12-19. Retrieved from

http://medwelljournals.com/abstract/?doi=ajit.2006.12.19

Heijden, H. Van Der, Verhagen, T., & Creemers, M. (2003). Understanding online
purchase intentions: Contributions from technology and trust perspectives.
European Journal of Information Systems, 12(1), 41-48.

https://doi.org/10.1057/palgrave.ejis.3000445

Holden, R. J., & Karsh, B. T. (2010). The Technology Acceptance Model: Its past

213



and its future in health care. Journal of Biomedical Informatics, 43(1), 159-172.

https://doi.org/10.1016/j.jbi.2009.07.002

Hsu, S., & Ph, D. (2017). The Perception Risk of Online Shopping Impacted on the
Consumer ’ s Attitude and Purchase Intention in Hanoi, Vietnam Department of

Business Administration, 4(4), 19-29.

Hussain, S., Guangju, W., Jafar, R. M. S., llyas, Z., Mustafa, G., & Jianzhou, Y.
(2018). Consumers’ online information adoption behavior: Motives and
antecedents of electronic word of mouth communications. Computers in Human

Behavior, 80, 22-32. https://doi.org/10.1016/j.chb.2017.09.019

Jalilvand, M. R., & Samiei, N. (2012). The effect of electronic word of mouth on
brand image and purchase intention. An empirical study in the automobile.
Marketing Intelligence&Planning, 30(4), 460-476.

https://doi.org/10.1108/02634501211231946

Jung, Sook Hee,Kim, H. J. (2012). Perceived stigma and quality of life of individuals
diagnosed with schizophrenia and receiving psychiatric rehabilitation services:
A comparison between the clubhouse model and a rehabilitation skills training

model in South Korea. Psychiatric Rehabilitation Journal, 35(6), 460—465.

Juniwati. (2014). Influence of Perceived Usefulness, Ease of Use, Risk on Attitude
and Intention to Shop Online. European Journal of Business and Management,

6(27), 218-229.

214



Kamtarin, M. (2012). The Effect of Electronic Word of Mouth , Trust and Perceived

Value on Behavioral Intention from the Perspective of Consumers, 1(4).

Kemenag. (2013). Analisis dan Interpretasi Data pada Pondok Pesantren , Madrasah
Diniyah ( Madin ), Taman Pendidikan Qur * an ( TPQ ) Tahun Pelajaran 2011-
2012. Analisis Statistik Pendidikan Islam, 68-106. Retrieved from

http://pendis.kemenag.go.id/file/dokumen/pontrenanalisis.pdf

Lailiya, A. N., & lIka Krismayani. (2015). Pola Pencarian Informasi Oleh Santri

Pondok Pesantren Addainuriyah 2 Semarang. Jurnal Ilmu Perpustakaan, 4(3).

Li, N., & Zhang, P. (2002). Consumer online shopping attitudes and behavior: An
assessment of research. Eighth Americas Conference on Information Systems,

August, 508-517. https://doi.org/10.1016/S0022-4359(01)00056-2

Liang, T.-P., & Huang, J.-S. (1998). An empirical study on consumer acceptance of
products in electronic markets: a transaction cost model. Decision Support

Systems, 24(1), 29-43. https://doi.org/10.1016/S0167-9236(98)00061-X

Lim, W. M., & Ting, D. H. (2012). E-shopping: An analysis of the technology
acceptance model. Modern Applied Science, 6(4), 49-62.

https://doi.org/10.5539/mas.v6n4p49

Misiani, P., & Corresponding, M. (2014). Effects of Perceived Attributes , Perceived
Risk and Perceived Value on Usage of Online Retailing Services, 6(2), 140-161.

https://doi.org/10.5296/jmr.v6i2.5224

215



Moslehpour, M., Pham, V. K., Wong, W. K., & Bilgicli, I. (2018). e-purchase
intention of Taiwanese consumers: Sustainable mediation of perceived
usefulness and perceived ease of use. Sustainability (Switzerland), 10(1).

https://doi.org/10.3390/su10010234

Muhakamurrohman, A. (2014). Pesantren: Santri, Kiai, Dan Tradisi. Jurnal

Kebudayaan Islam A., 12(2), 109-118.

Mulatsih, R. (2010). Studi tentang kinerja tenaga penjualan. Semarang: Universitas

Diponegoro.

N.Jemila Dani. (2017). A Study on Consumers ’ Attitude Towards Online Shopping,
4(3).
philip kotler, kevin keller. (2012). Marketing Management: Analysis, Planning,

Implementation and Control (Ninth Edit). New Jersey: Upper Saddle River.

Puspitasari, N. B., P, S. N. W., Amyhorsea, D. N., & Susanty, A. (2018). Consumer ’
s Buying Decision -Making Process in E-Commerce, 11003(September 2016),

1-6.

Reimer, T., & Benkenstein, M. (2016). When good WOM hurts and bad WOM gains:
The effect of untrustworthy online reviews. Journal of Business Research,

69(12), 5993-6001. https://doi.org/10.1016/j.jbusres.2016.05.014

Renny, Guritno, S., & Siringoringo, H. (2013). Perceived Usefulness, Ease of Use,

216



and Attitude Towards Online Shopping Usefulness Towards Online Airlines
Ticket Purchase. Procedia - Social and Behavioral Sciences, 81, 212-216.

https://doi.org/10.1016/j.sbspro.2013.06.415

Sathya, P. (2017). A Study on Digital Marketing and its Impact, 6(2), 2015-2017.

Schiffman. (2015). Consumen Behavior (Eleventh). New York: Pearson.

Schiffman Leon, W. J. (2015). Consumen Behaviour (ELEVENTH). New York:

Pearson.

Semarang, S. (2018). Jumlah Pesantren di Semarang. Retrieved from

http://seputarsemarang.com/daftar-pondok-pesantren-di-semarang-kota/

Sernovitz, A. (2006). Word of Mouth Marketing. How Smart Companies, Get People

Talking. Chicago: Kaplan Publishing.

Shabhriari, S., Shahriari, M., & Gheiji, S. (2015). E-Commerce and It Impacts on
Global Trend and Market. INTERNATIONAL JOURNAL of RESEARCH —

GRANTHAALAYAH, 3(4), 49-55. https://doi.org/10.1080/03067310601025189

Siniscalco, M. T., & Auriat, N. (2005). Questionnaire design:Quantitative research
methods in educational planning. International Institute for Educational

Planning, 1-85. https://doi.org/10.1177/0011392198046004003

Sugiono. (2008). Metode Penelitian Bisnis (10th ed.). Bandung: Alfabeta.

Sweeney, J. C., Soutar, G. N., & Mazzarol, T. (2008). Factors influencing word of

217



mouth effectiveness: receiver perspectives. European Journal of Marketing,

42(3/4), 344-364. https://doi.org/10.1108/03090560810852977

Syafaruddin Z, Suharyono, S. K. (2016). Pengaruh Komunikasi Electronicword Of
Mouth Terhadap Kepercayaan (Trust) Dan Niat Beli (Purchase Intention) Serta

Dampaknya Pada Keputusan Pembelian.

tjiptono. (2011). Service, Quality & Satisfactiont. Yogyakarta.

Triwidyastika, A. (2012). Studi Tentang Pengaruh Persepsi Manfaat Dan Persepsi
Resiko Terhadap Sikap Pada Belanja Online Dan Implikasinya Pada Minat
Belanja Online Di D’shetwo Boutique. Jurnal Sains Pemasaran Indonesia,

X1(1), 51-75.

Ulumiyah, L. (2016). Analisi Pengaruh WOM,Pengalaman Belanja Online,Persepsi
Kemudahan dan Persepsi Risiko Terhadap Minat Belanja Online Melalui Sikap

Belanja Online. semarang: Magister Manajemen, Universitas Diponegoro.

Wang, D., Yang, L., & Bengtsson, M. (2010). Customer Buying Behavior — Online
shopping towards electronic product, 69. Retrieved from http://www.diva-

portal.org/smash/get/diva2:332028/fulltext02

Weisstein, F. L., Song, L., Andersen, P., & Zhu, Y. (2017). Examining impacts of
negative reviews and purchase goals on consumer purchase decision. Journal of
Retailing and Consumer Services, 39, 201-207.

https://doi.org/10.1016/J.JRETCONSER.2017.08.015

218



Widagdo, P. B. (2016). Perkembangan Electronic Commerce ( E- Commerce ) di

Indonesia, (December), 10.

Widiyanto, I., & Prasilowati, S. L. (2015). Perilaku pembelian melalui internet, 17(2),

109-112. https://doi.org/10.9744/jmk.17.2.109

Zhang. (2012). Dimensions of consumers’ perceived risk and their influences on
online consumers’ purchasing behavior. Communications in Information Science

and Management Engineering, 2(2-7), 8-14.

Ziaullah, M., Feng, Y., & Akhter, S. N. (2014). E-Loyalty: The influence of product
quality and delivery services on e-trust and e-satisfaction in China. Journal of

Advancements in Research & Technology, 3(10), 20-31.

219



	DAFTAR PUSTAKA

