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ABSTRACT 

 

This study aims to determine and analyze the effect of place atmosphere on 

behavioral intentions with the mediating effect of service quality and food quality 

at Point Coffee Semarang. The data source used in this research is primary data. 

The sampling technique is non-probability sampling with the type of convenience 

sampling. The level measurement used is the interval level. This research was 

processed using Structural Equation Modeling (SEM) with the help of AMOS 22 

software. The results showed that the atmosphere had a positive effect on service 

quality and food quality, service quality and food quality also had a positive effect 

on behavioral intentions, and atmosphere had a positive effect on behavioral 

intentions. The atmosphere also has a positive effect on behavioral intentions 

through the mediation of service quality and food quality. The role of service quality 

and food quality is a partial mediator. 
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