ABSTRACT

This study aims to examine the influence of corporate social responsibility
(CSR) relationships and earnings quality and the impact of managerial ownership and
institutional ownership on the relation between corporate social responsibility (CSR)
relationships and earnings quality. Earnings quality used as dependent variable in this
study and corporate social responsibility (CSR) as an independent variable.
Furthermore, this study will examine the role of managerial ownership and
institutional ownership within moderating the two variables.

This research uses quantitative methods. The sample used is manufacturing
companies listed on the Indonesia Stock Exchange from 2016 to 2019. The approach
used is purposive sampling method and the technique to test the hypothesis using
multiple regression analysis analisis.

The results of the analysis showed that corporate social responsibility (CSR)
has a significant negative effect on the earnings quality. However, managerial
ownership has no significant effect on the association between corporate social
responsibility (CSR) and earnings quality, but institutional ownership shows a
significant effect on the relationship between corporate social responsibility (CSR) and
earnings quality.
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